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non-commercially, as long as you credit the origin creator 
and license it on your new creations under the identical 
terms. 



44 
 

Daftar Pustaka 
 

www.pustakasekolah.com. (2009, April 9). 

Alma, B. (2008). Manajemen Pemasaran dan Pemasaran Jasa. Bandung: Alfabeta. 

Belch, G., & Belch, M. (2009). Advertising and Promotion: An Integrated Marketing 

Communications Perspective (8 ed.). McGraw Hill Higher Education. 

Kotler, P., & Amstrong, G. (2010). Principle Of Marketing. New Jersey: Pearson Education 

Inc. 

Kotler, P., & Amstrong, G. (2012). Principles Of Marketing (14 ed.). Pearson Education. 

Kotler, P., & Keller, K. L. (2008). Manajemen Pemasaran (12 ed., Vol. 1). Indeks. 

Kotler, P., & Lee, N. (2005). Corporate Social Responsibility: Doing the Most Good for Your 

Company and Your Cause. Hoboken, New Jersey: John Wiley & Sons, Inc. 

Prisgunanto, I. (2006). Komunikasi Pemasaran: Strategi dan Taktik. Bogor: Ghalia Indonesia. 

Pudjiastuti, W. (2010). Special Event: Alternatif Jitu Membidik Pasar. Elex Media 

Komputindo. 

Saladin, D. (2006). Manajemen Pemasaran (4 ed.). Bandung: Linda Karya. 

Tjiptono, F. (2008). Strategi Bisnis Pemasaran. (Andi, Penyunt.) Yogyakarta. 

Wenats, A. E., Yusuf, K., Syarief, L. K., Widjanarko, P., Sudarmanti, R., Suraya, et al. (t.thn.). 

Integrated Marketing Communications:Success Story. (T. A. Soefijanto, & I. K. Idris, 

Penyunt.) Jakarta: PT Gramedia Pustaka Utama. 

Wenats, A. E., Yusuf, K., Syarief, L., Widjanarko, P., Sudarmanti, R., Suraya, et al. (t.thn.). 

Integrated Marketing Communications: Komunikasi Pemasaran Di Indonesia. (T. A. 

Soefijanto, & I. K. Idris, Penyunt.) Jakarta: PT Gramedia Pustaka Utama. 

Zethaml, V., Bitner, M. J., & Gremler, D. (2006). Service Marketing. McGraw-Hill 

International Edition. 

Aktivitas marketing communications..., Oktavia Susanti Hadi, FIKOM UMN, 2015




