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ANALISIS PENGARUH BRAND IMAGE, PERCEIVED
PRICE, DAN PERCEIVED QUALITY TERHADAP
PURCHASE INTENTION CHERY OMODA ES PADA
GENERASI Z

(Gregorius Steven Fanani)

ABSTRAK

Industri otomotif Indonesia tengah mengalami transformasi signifikan
dengan meningkatnya minat terhadap kendaraan listrik, didorong oleh
kesadaran lingkungan, insentif pemerintah, dan perubahan preferensi
konsumen muda, khususnya Generasi Z. Berdasarkan data GAIKINDO dan
survei Tirto 2023, Gen Z menunjukkan minat tinggi terhadap mobil listrik,
sementara penjualan BEV meningkat drastis dari 125 unit pada tahun 2020
menjadi 43.188 unit pata tahun 2024. Meskipun dominasi merek-merek
otomotif asal Tiongkok, seperti Chery, Wuling, dan BYD, dalam pasar BEV
Indonesia menunjukkan dinamika persaingan yang menarik. Tetapi Chery
Omoda ES5 berhasil menjadi SUV listrik terlaris. Namun demikian,
keberhasilan penjualan belum sepenuhnya mencerminkan keberhasilan
dalam membangun citra merek yang kuat. Chery, sebagai merek asal
Tiongkok, masih menghadapi tantangan persepsi negatif yang umum
melekat pada produk-produk buatan China, seperti kekhawatiran akan
kualitas produk dan nilai jual kembali yang rendah. Penelitian ini bertujuan
untuk memahami faktor-faktor yang mempengaruhi minat beli (purchase
intention) Generasi Z terhadap mobil listrik Chery Omoda E5, dengan fokus
pada variabel brand image, perceived price dan perceived quality. Peneliti
menggunakan metode analisis Structural Equation Modeling (SEM) melalui
software LISREL 8.80. Dari 133 responden yang dikumpulkan, sebanyak
128 yang lolos tahap screening dan menunjukan bahwa variabel brand
image memiliki pengaruh positif terhadap perceived price dan perceived
quality, sedangkan variabel perceived price tidak berpengaruh terhadap
purchase intention. Tetapi variabel perceived quality berpengaruh positif
terhadap purchase intention pada Chery Omoda E5 di Indonesia.

Kata kunci: Brand image, Perceived Price, Perceived Quality, Purchase
Intention, Otomotif, Chery, Chery Omoda ES5
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ANALYSIS THE EFFECT OF BRAND IMAGE, PERCEIVED
PRICE, AND PERCEIVED QUALITY ON PURCHASE

INTENTION OF CHERY OMODA ES5S ON GENERATION Z

(Gregorius Steven Fanani)

ABSTRACT (English)

The Indonesian automotive industry is undergoing a significant
transformation with increasing interest in electric vehicles, driven by
environmental awareness, government incentives, and changing preferences
of young consumers, especially Generation Z. Based on GAIKINDO data
and the Tirto 2023 survey, Gen Z shows high interest in electric cars, while
BEYV sales have increased drastically from 125 units in 2020 to 43,188 units
in 2024. Although the dominance of Chinese automotive brands, such as
Chery, Wuling, and BYD, in the Indonesian BEV market shows interesting
competitive dynamics. But the Chery Omoda E5 has succeeded in becoming
the best-selling electric SUV. However, sales success does not fully reflect
success in building a strong brand image. Chery, as a Chinese brand, still
faces the challenge of negative perceptions that are commonly associated
with Chinese-made products, such as concerns about product quality and
low resale value. This study aims to understand the factors that influence
Generation Z's purchase intention towards the Chery Omoda E5 electric
car, focusing on the variables of brand image, perceived price, and
perceived quality. The researcher used the Structural Equation Modeling
(SEM) analysis method through LISREL 8.80 software. Of the 133
respondents collected, 128 passed the screening stage and showed that the
brand image variable has a positive effect on perceived price and perceived
quality, while the perceived price variable does not affect purchase
intention. However, the perceived quality variable has a positive effect on
purchase intention on Chery Omoda E5 in Indonesia.

Keywords: Brand image, Perceived Price, Perceived Quality, Purchase
Intention, Otomotif, Chery, Chery Omoda E5
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