
 
 

 

DAFTAR PUSTAKA 

Agmeka, F., Wathoni, R. N., & Santoso, A. S. (2019). The influence of discount 
framing towards brand reputation and brand image on purchase intention 
and actual behaviour in e-commerce. Procedia Computer Science, 161, 
851–858. https://doi.org/10.1016/j.procs.2019.11.192 

Ali, A., & Bhasin, J. (2019). Understanding Customer Repurchase Intention in 
Ecommerce: Role of Perceived Price, Delivery Quality, and Perceived 
Value. Jindal Journal of Business Research. 

Anwar, M., & Andrean, D. (2021). The Effect of Perceived Quality, Brand Image, 
and Price Perception on Purchase Decision. 

Appley, L. A. (1956). Management in Action: The Art of Getting Things Done 
Through People.  

Ardisa, C., Rohman, F., & Puspaningrum, A. (2022). COUNTRY OF ORIGIN 
AND PERCEIVED QUALITY IN MEDIATING THE INFLUENCE OF 
CONSUMER ETHNOCENTRISM ON PURCHASE INTENTION.  

Arifin, M. (2017). Strategi Manajemen Perubahan dalam Meningkatkan Disiplin 
di Perguruan Tinggi. EduTech: Jurnal Ilmu Pendidikan Dan Ilmu Sosial, 
3(1), 1-16.  

Asshidin, N. H. N., Abidin, N., & Borhan, H. B. (2016). Perceived Quality and 
Emotional Value that Influence Consumer’s Purchase Intention towards 
American and Local Products. Procedia Economics and Finance, 35, 
639–643. https://doi.org/10.1016/s2212-5671(16)00078-2 

Berbegal-Mirabent, J., Mas-Machuca, M., & Marimon, F. (2016). Antecedents of 
online purchasing behaviour in the tourism sector. Industrial Management 
and Data Systems, 116(1), 87–102.  

Calvo-Porral, C., & Lévy-Mangin, J. P. (2017). Store brands’ purchase intention: 
Examining the role of perceived quality. European Research on 
Management and Business Economics, 23(2), 90–95. 
https://doi.org/10.1016/j.iedeen.2016.10.001 

Dwi, R., Jori, P., & Yossyafra, P. (2024). KEHANDALAN DAN RISIKO 
KENDARAAN LISTRIK MENURUT PERSEPSI PENGGUNA. In 
Tahun (Vol. 24, Issue 1). 

Hair Jr., Joseph F., et al. Multivariate Data Analysis. 2014. 7th ed., Pearson New 
International Edition, 1 Jan. 2014 

92 
Analisis Pengaruh Brand….., Gregorius Steven Fanani, Universitas Multimedia Nusantara 

 

https://doi.org/10.1016/j.procs.2019.11.192
https://doi.org/10.1016/s2212-5671(16)00078-2
https://doi.org/10.1016/j.iedeen.2016.10.001
https://doi.org/10.1016/j.iedeen.2016.10.001


 
 

 

Harimurti, P. S., & Indriani, F. (2023). Analisis Pengaruh Brand Image, Perceived 
Quality, dan Resale Value Terhadap Kepuasan Serta Loyalitas Konsumen 
Produk Otomotif China dan Jepang di Indonesia. In Jurnal Studi 
Manajemen Organisasi (Vol. 20, Issue 2). 
http://ejournal.undip.ac.id/index.php/smo 

Hsiao, K.-L., & Chen, C.-C. (2018). What drives smartwatch purchase intention? 
Perspectives from hardware, software, design, and value. Telematics and 
Informatics, 35(1), 103-113. 

https://otogaz.indozone.id/on-the-road/935731418/gen-z-dominasi-beli-mobil-di-2
024-seva-catat-transaksi-rp82-triliun#goog_rewarded 

https://www.gaikindo.or.id/indonesia-bev-phev-whole-sales-by-brand-january-ma
y-2024/ 

Juwita, P. A. (2023). PENGARUH PERCEIVED PRICE, PERCEIVED VALUE, 
DAN SOCIAL INFLUENCE TERHADAP PURCHASE INTENTION. 
https://doi.org/10.21776/jmppk 

Keller, Kevin Lane. 2020. Strategic Brand Management: Building, Measuring, 
and Managing Brand Equity, 5th ed. Pearson: Harlow. 

Kurtz, D., & Boone. (2012). Principles of contemporary marketing (14th ed.). 
Thomson South-Western. 

Langling Manorek, S. (2016). Sutria Langling Manorek THE INFLUENCE OF 
BRAND IMAGE, ADVERTISING, PERCEIVED PRICE TOWARD 
CONSUMER PURCHASE INTENTION (CASE STUDY: SAMSUNG 
SMARTPHONE). In Jurnal Berkala Ilmiah Efisiensi (Vol. 16, Issue 01). 

Lin, Y. C., Lee, Y. C., & Wang, Y.-F. (2015). Exploring The Influence Of Tea 
Beverage Health Claims On Brand Evaluation And Purchase Intention. In 
The International Journal of Organizational Innovation (Vol. 8). 
http://www.iaoiusa.org 

Lucey, T., & Lucey, T. (2004). Management Information Systems. Cengage 
Learning EMEA.  

Malhotra, Naresh K, et al. Marketing Research: An Applied Approach. Harlow, 
England; New York, Pearson, 2020. 

Malik, M. E., Naeem, B., & Munawar, M. (2012). Brand Image: Past, Present and 
Future. J. Basic. Appl. Sci. Res, 2(12), 13069–13075. www.textroad.com 

McLarney, C., & Rhyno, S. (1999). Mary Parker Follett: Visionary Leadership 
and Strategic Management. Women in Management Review. 

93 
Analisis Pengaruh Brand….., Gregorius Steven Fanani, Universitas Multimedia Nusantara 

 

http://ejournal.undip.ac.id/index.php/smo
http://ejournal.undip.ac.id/index.php/smo
https://www.gaikindo.or.id/indonesia-bev-phev-whole-sales-by-brand-january-may-2024/
https://www.gaikindo.or.id/indonesia-bev-phev-whole-sales-by-brand-january-may-2024/
https://doi.org/10.21776/jmppk
https://doi.org/10.21776/jmppk
http://www.iaoiusa.org
http://www.iaoiusa.org


 
 

 

Mega, A., Gilang, Y., Aji, G., & Si, M. (2022). PEMAKNAAN BRAND CHINA 
(Studi Fenomenologi Pada Millennial Pengguna Mobil Wuling di 
Surabaya) (Vol. 5). www.wuling.com 

Merabet, A. (2020). The Effect of Country‐of‐Origin Image on Purchase 
Intention. The Mediating Role of Perceived Quality and Perceived Price. 
European Journal of Business and Management Research, 5(6). 
https://doi.org/10.24018/ejbmr.2020.5.6.589 

Mirabi, V., Akbariyeh, H., & Tahmasebifard, H. (2015). A Study of Factors 
Affecting on Customers Purchase Intention Case Study: the Agencies of 
Bono Brand Tile in Tehran. In Journal of Multidisciplinary Engineering 
Science and Technology (JMEST) (Vol. 2, Issue 1). www.jmest.org 

Nasermoadeli, A., Ling, K. C., & Maghnati, F. (2013). Evaluating the Impacts of 
Customer Experience on Purchase Intention. International Journal of 
Business and Management, 8(6). https://doi.org/10.5539/ijbm.v8n6p128 

Oosthuizen, M. D. (2015). The relationship between perceived price and 
consumers’ purchase intentions of private label wine brands. In African 
Journal of Hospitality, Tourism and Leisure (Vol. 4, Issue 2). 
http//:www.ajhtl.comSource:https://sobercounsel.files.wordpress.com/201
4/05/sareds.jpg 

otomotif.bisnis.com. (2025). Segini Total Penjualan Mobil Listrik 5 Tahun 
Terakhir di RI. 
https://otomotif.bisnis.com/read/20250114/275/1831369/segini-total-penju
alan-mobil-listrik-5-tahun-terakhir-di-ri 

Robbins, Stephen P, and Mary K Coulter. Management. 14th ed., Harlow, 
England, Pearson, 2018.  

Setiawan, R., & Achyar, A. (2013). Effects of Perceived Trust and Perceived Price 
on Customers’ Intention to Buy in Online Store in Indonesia. ASEAN 
Marketing Journal, 4(1). https://doi.org/10.21002/amj.v4i1.2029 

Severi, E., & Ling, K. C. (2013). The mediating effects of brand association, 
brand loyalty, brand image and perceived quality on brand equity. Asian 
Social Science, 9(3), 125–137. https://doi.org/10.5539/ass.v9n3p125 

Suhud, U., & Willson, G. (2019). Low-Cost Green Car Purchase Intention: 
Measuring the Role of Brand Image on Perceived Price and Quality. In 
International Journal of Economics and Business Administration: Vol. VII 
(Issue 3). 

Suhud, U., Allan, M., Rahayu, S., & Prihandono, D. (2022). When Brand Image, 
Perceived Price, and Perceived Quality Interplay in Predicting Purchase 

94 
Analisis Pengaruh Brand….., Gregorius Steven Fanani, Universitas Multimedia Nusantara 

 

http://www.wuling.com
https://doi.org/10.24018/ejbmr.2020.5.6.589
https://doi.org/10.24018/ejbmr.2020.5.6.589
http://www.jmest.org
https://doi.org/10.5539/ijbm.v8n6p128
https://otomotif.bisnis.com/read/20250114/275/1831369/segini-total-penjualan-mobil-listrik-5-tahun-terakhir-di-ri
https://otomotif.bisnis.com/read/20250114/275/1831369/segini-total-penjualan-mobil-listrik-5-tahun-terakhir-di-ri
https://otomotif.bisnis.com/read/20250114/275/1831369/segini-total-penjualan-mobil-listrik-5-tahun-terakhir-di-ri
https://doi.org/10.21002/amj.v4i1.2029
https://doi.org/10.5539/ass.v9n3p125


 
 

 

Intention: Developing a Rhombus Model. Academic Journal of 
Interdisciplinary Studies, 11(1), 232–245.  

Vo, T. T. N., & Nguyen, C. T. K. (2015). Factors Influencing Customer Perceived 
Quality and Purchase Intention toward Private Labels in the Vietnam 
Market: The Moderating Effects of Store Image. International Journal of 
Marketing Studies, 7(4).  

Wang, Y.-H. (2014). THE RELATIONSHIP BETWEEN BRAND IMAGE AND 
PURCHASE INTENTION: EVIDENCE FROM AWARD WINNING 
MUTUAL FUNDS. In The International Journal of Business and Finance 
Research ♦ (Vol. 8). http://ssrn.com/abstract=2322833 

Younus, S., Rasheed, F., & Zia, A. (2015). Identifying the Factors Affecting 
Customer Purchase Intention. Type: Double Blind Peer Reviewed 
International Research Journal Publisher: Global Journals Inc, 15. 

Zeithaml, V. A. (1988). Consumer perceptions of price, quality, and value: A 
means-end model and synthesis of evidence. Journal of Marketing, 52(3), 
2-22. 

 

95 
Analisis Pengaruh Brand….., Gregorius Steven Fanani, Universitas Multimedia Nusantara 

 

http://ssrn.com/abstract=2322833

	DAFTAR PUSTAKA 

