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ANALISIS PENGARUH CONSUMPTION VALUES TERHADAP
PURCHASE INTENTION: TELAAH PADA APLIKASI
PENGELOLAAN LIMBAH MAKANAN SURPLUS

INDONESIA

Giovanni Cahyadi Ho

ABSTRAK

Limbah makanan telah menjadi isu yang global, termasuk di Indonesia. Hal
ini diakibatkan sistem dan kesadaran pengelolaan limbah makanan yang
kurang baik dan optimal. Perilaku konsumtif pun mempengaruhi masyarakat
untuk membeli makanan secara berlebihan, dimana makanan berlebih
seringkali dibuang. Sebagian besar limbah makanan merupakan pembuangan
makanan sisa (overstock) yang berasal dari rumah tangga dan restoran.
Permasalahan ini pun menghadirkan aplikasi zero food waste, seperti Surplus
Indonesia, dalam menangani limbah makanan dengan cara menjual kembali
makanan berlebih dari restoran. Dalam mendorong minat pengguna untuk
menggunakan dan bertransaksi pada aplikasi, penelitian ini dilakukan untuk
melihat pengaruh antara price value, health consciousness, food safety
concern, prestige value, affordances value, dan visibility dengan purchase
intention. Penelitian ini didasari dengan theory of consumption values dan
menggunakan model regresi berganda. Melalui penyebaran kuesioner dengan
Google Form, penelitian ini mendapatkan 135 responden sesuai dengan
kriteria yang telah ditentukan dan diolah melalui soffware IBM Statistic SPSS
versi 29.0. Hasil penelitian menunjukkan bahwa price value, affordances
value, dan visibility berpengaruh positif terhadap purchase intention, dimana
price value memiliki pengaruh terbesar. Berdasarkan hasil ini, perusahaan
dapat meningkatkan kualitas aplikasi dengan memberikan lebih banyak
promo, pembaharuan antarmuka, dan mengadakan booth interaktif.

Kata kunci: Surplus Indonesia, theory of consumption values, purchase
intention, limbah makanan, regresi berganda
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ANALYSIS OF THE INFLUENCE OF CONSUMPTION VALUES ON
PURCHASE INTENTION: A STUDY ON THE FOOD WASTE
MANAGEMENT APPLICATION SURPLUS INDONESIA

Giovanni Cahyadi Ho

ABSTRACT (English)

Food waste has become a global issue, including in Indonesia. This is
caused by the system and awareness of food waste management that is not
good and optimal. Consumer behavior also influences society to buy food
excessively, where the excess food is often thrown away. Most food waste is
the disposal of leftover food (overstock) from households and restaurants.
This issue has also led to the emergence of zero food waste applications, such
as Surplus Indonesia, in handling food waste by reselling excess food from
restaurants. In encouraging user interest to use and transact on the
application, this research was conducted to examine the influence of price
value, health consciousness, food safety concern, prestige value, affordances
value, and visibility on purchase intention. This research is based on the
theory of consumption values and uses a multiple regression model. Through
the distribution of questionnaires using Google Form, this research obtained
135 respondents who met the predetermined criteria and were processed
using the IBM Statistic SPSS software version 29.0. The research results
indicate that price value, affordances value, and visibility have a positive
impact on purchase intention, with price value having the greatest influence.
Based on these results, the company can improve the quality of the
application by offering more promotions, updating the interface, and setting
up interactive booths.

Keywords: Surplus Indonesia, theory of consumption values, purchase
intention, food waste, multiple regression
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