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PERANCANGAN PROMOSI UNTUK

KUNTUM FARMFIELD BOGOR

Tiffany Herwindo
ABSTRAK

Kuntum Farmfield merupakan tempat agrowisata yang awalnya berfokus pada
kegiatan pembibitan dan edukasi pertanian, dengan pengunjung yang masih
didominasi oleh segmen anak-anak. Seiring berkembangnya fasilitas dan aktivitas,
Kuntum Farmfield kini berupaya menarik minat pengunjung dewasa. Beragam
fasilitas seperti edukasi tanaman organik, pelatihan berkebun, lokakarya kreatif,
hingga kuliner berbasis hasil pertanian belum dimanfaatkan secara optimal oleh
segmen ini. Di sisi lain, media promosi yang tersedia belum konsisten secara visual
dan naratif serta lebih banyak menampilkan aktivitas anak-anak. Penelitian ini
bertujuan untuk merancang strategi promosi yang lebih efektif menggunakan
metode Graphic Design Solutions edisi kelima oleh Robin Landa. Metode
penelitian yang digunakan meliputi observasi langsung, wawancara, serta
penyebaran kuesioner untuk mengetahui preferensi pengunjung dan menganalisis
segmentasi. Media promosi yang dirancang diharapkan dapat meningkatkan
kesadaran masyarakat serta mendorong peningkatan kunjungan dari segmen yang
lebih beragam dan merata.

Kata kunci: Agrowisata, Promosi, Edukasi pertanian
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DESIGNING THE PROMOTION FOR

KUNTUM FARMFIELD BOGOR

(Tiffany Herwindo)
ABSTRACT (English)

Kuntum Farmfield is an agrotourism destination that initially focused on plant
nursery activities and agricultural education, with visitors still largely dominated
by the children's segment. As its facilities and activities have developed, Kuntum
Farmfield is now making efforts to attract adult visitors. Various facilities such as
organic plant education, gardening workshops, creative classes, and farm-based
culinary experiences have not yet been optimally utilized by this segment. On the
other hand, the available promotional media still lack consistency in both visuals
and narrative, and mostly highlight children’s activities. This study aims to design
a more effective promotional strategy using the Graphic Design Solutions method
from the fifth edition by Robin Landa. The research methods used include direct
observation, interviews, and the distribution of questionnaires to identify visitor
preferences and analyze audience segmentation. The designed promotional media
is expected to raise public awareness and encourage increased visits from a more
diverse and balanced segment.

Keywords: Agrotourism, promotional, Agricultural Education
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