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ABSTRAK 

Sampah menjadi permasalahan global yang serius, termasuk Indonesia. Sampah 

berpengaruh terhadap lingkungan dan kesehatan masyarakat. Pemerintahan 

Indonesia melakukan upaya untuk menangani permasalahan tersebut seperti dengan 

menerapkan ekonomi sirkular. Masyarakat juga mulai sadar akan isu lingkungan 

yang ditunjukkan dengan adanya green consumption, yaitu pola konsumsi yang 

memperhatikan kelestarian lingkungan. Adanya green consumption juga ditandai 

dengan peningkatan tren produk ramah lingkungan seperti Sustaination, Demibumi, 

dan Bumijo. Penelitian ini bertujuan untuk mengetahui sejauh mana produk ramah 

lingkungan dapat diterima oleh masyarakat Indonesia menganalisis faktor-faktor 

yang berpengaruh terhadap Green Purchase Intention. Faktor-faktor tersebut 

meliputi Attitude, Subjective Norms, Perceived Behavioral Control, Willingness to 

Pay, dan Environmental Consciousness. Penelitian dilakukan dengan survei 

kuantitatif melalui Google Forms dan menggunakan teknik analisis regresi linear 

berganda. Hasil penelitian menunjukkan bahwa Perceived Behavioral Control dan 

Environmental Consciousness berpengaruh positif secara signifikan terhadap 

Green Purchase Intention, sedangkan Attitude, Subjective Norms, dan Willingness 

to Pay tidak berpengaruh positif secara signifikan. Penelitian ini memberikan 

implikasi manajerial, yang perlu adanya peningkatan edukasi terkait produk ramah 

lingkungan dan memastikan kemudahan akses produk. Adanya penelitian ini 

membuka peluang untuk penelitian lebih lanjut dengan pendekatan lain untuk  

mempelajari faktor yang berpengaruh terhadap Green Purchase Intention di 

kalangan masyarakat Indonesia. 

 

Kata kunci: Attitude, Environmental Consciousness, Green Purchase Intention, 

Perceived Behavioral Control, Subjective Norms, Willingness to Pay 
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ANALYSIS OF FACTORS THAT INFLUENCE GREEN 

PURCHASE INTENTION ON ENVIRONMENTALLY 

FRIENDLY HOUSEHOLD PRODUCTS IN JABODETABEK 

AND SURROUNDINGS 

(Cindy Elektra Hardi) 
 

ABSTRACT (English) 

Waste has become a serious global issue, including Indonesia. Waste affects the 

environment and public health. The Indonesian government is making efforts to 

address the issue, such as by implementing a circular economy. The community is 

also starting to become aware of environmental issues, as evidenced by the 

emergence of green consumption, which is a consumption pattern that considers 

environmental sustainability. The presence of green consumption is also marked by 

the increasing trend of eco-friendly products such as Sustaination, Demibumi, and 

Bumijo. This research aims to determine the extent to which environmentally 

friendly products can be accepted by Indonesian society by analyzing the factors 

that influence Green Purchase Intention. These factors include Attitude, Subjective 

Norms, Perceived Behavioral Control, Willingness to Pay, and Environmental 

Consciousness. The research was conducted using a quantitative survey through 

Google Forms and employed multiple linear regression analysis techniques. The 

results of the study indicate that Perceived Behavioral Control and Environmental 

Consciousness have a significant positive effect on Green Purchase Intention, while 

Attitude, Subjective Norms, and Willingness to Pay do not have a significant 

positive effect. This research provides managerial implications, highlighting the 

need for increased education regarding environmentally friendly products and 

ensuring easy access to these products. The existence of this research opens up 

opportunities for further studies with different approaches to examine the factors 

influencing Green Purchase Intention among the Indonesian society. 

 

Keywords: Attitude, Environmental Consciousness, Green Purchase Intention, 

Perceived Behavioral Control, Subjective Norms, Willingness to Pay 
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