
   

 

206 
Validasi Produk dan…, Excellenesia Tutuko, Universitas Multimedia Nusantara 

 

Daftar Pustaka 

Abuiyada, D. R. (2018). Traditional Development Theories have failed to Address 

the Needs of the majority of People at Grassroots Levels with Reference 

to GAD. International Journal of Business and Social Science, 9(9), 

115–119. https://doi.org/10.30845/ijbss.v9n9p12 

Anawati, A. (2013). Preferensi Mahasiswa Kos Terhadap Makanan yang Dijual 

pada Warung Makan di Dusin Nologaten, Caturtunggal, Depok, 

Sleman, Yogyakarta [UNIVERSITAS NEGERI YOGYAKARTA]. 

https://eprints.uny.ac.id/34338/1/Aprista Anawati 09511244011.pdf 

Azhari, M. Al. (2023). Menurut Survei, Mayoritas Milenial dan Gen Z Lebih Suka 

Membeli Makanan Ketimbang Masak Sendiri. Jakarta Dialy.Com : 

Kuliner. 

https://indonesia.jakartadaily.id/lifestyle/6938980386/menurut-survei-

mayoritas-milenial-dan-gen-z-lebih-suka-membeli-makanan-

ketimbang-masak-sendiri 

Carelsa, H. V., Malik, R. A., & Putra, D. J. (2023). Pengukuran Tingkat Kepuasan 

Mahasiswa Terhadap Pelayanan di Kantin Kampus Menggunakan 

Algoritma K-means Clusterring. JISED: Journal of Information SYstem 

and Education, 1(2), 6–11. 

http://journal.mwsfoundation.or.id/index.php/jised/article/view/21 

Carmine, B. (2022). The Management of Corporate Risk Factors: The Business 

Risk-management and L’enterprise-wide Risk Management. 

International Journal of Economics, Business and Management 

Research, 06(08), 334–343. https://doi.org/10.51505/ijebmr.2022.6821 

Fajri. (2022). Apa Itu Kompetitor dalam Bisnis? Bagaimana Cara Menghadapi 

Kompetitor. IDMETAFORA (PT Metafora Indonesia Teknologi). 

https://idmetafora.com/news/read/2341/Apa-Itu-Kompetitor-dalam-

Bisnis-Bagaimana-Cara-Menghadapi-Kompetitor.html 

Fatyandari, A. N., Tan, J., Surya Sri Rahayu, P., Fahira, A., & Aj Reqha, C. (2023). 

Analysis Industry Rivalry and Competition : Analisis Persaingan 

Kompetitif Perusahaan E-Commerce Shopee Dengan Menggunakan 



   

 

207 
Validasi Produk dan…, Excellenesia Tutuko, Universitas Multimedia Nusantara 

 

Metode Porter’S Five Forces. Jurnal EK&BI, 6, 2620–7443. 

https://doi.org/10.37600/ekbi.v6i1.804 

Fatyandri, N. A., Susanto, S., Angeline, F., Richelle Chan, K., Go, M., & Surya, P. 

(2023). Analisa Kompetitor hingga Dinamika Kompetitif pada Bisnis 

Kafe Catarina. Jurnal Mirai Management, 8(2), 220–229. 

Habib Bayhaqi, & Nuri Aslami. (2022). Indentifikasi Pasar, Segmen Dan Target 

Pasar Sasaran Bisnis Asuransi. MAMEN: Jurnal Manajemen, 1(1), 

111–118. https://doi.org/10.55123/mamen.v1i1.48 

Haro, A., Kushariyadi, K., Widyawati, W., Fauziyah, N. N., Judijanto, L., Agusdi, 

Y., & Dihniah, N. (2024). Perilaku Konsumen : Esensi, Posisi, dan 

Strategi. PT. Sonpedia Publishing Indonesia. 

https://books.google.co.id/books?id=j3sZEQAAQBAJ 

Herbalife.com. (2022). Asia Pacific Nutrition Sustainability Survey. Herbalife 

International of America, Inc. https://www.herbalife.com/en-id/about-

herbalife/press-room/press-releases/survey-consumer-sustainability-

diet-products#:~:text=ASIA PACIFIC%2C June 20%2C 2022,change 

(79%25)%2C and recognize 

Imamsyah, Bimantaka, Y., & Aisyah, S. (2022). Pengaruh Kualitas Kebersihan 

Pada Keputusan Pembelian Konsumen (Studi Kasus Kantin Universitas 

Islam Negeri Sumatera Utara). Jurnal Ekonomi, Manajemen, Bisnis 

Dan Sosial, 2(4), 549–554. 

https://embiss.com/index.php/embiss/article/view/144 

Indrasari, M. (2019). PEMASARAN DAN KEPUASAN PELANGGAN: pemasaran 

dan kepuasan pelanggan. Surabaya : Utomo Press. 

https://books.google.co.id/books?hl=en&lr=&id=PYfCDwAAQBAJ&

oi=fnd&pg=PR3&dq=Segmentasi+perilaku+berfokus+pada+bagaima

na+konsumen+menggunakan+produk,+termasuk+frekuensi+penggun

aan+dan+manfaat+yang+dicari.+Menurut+Kotler+%26+Armstrong+(

2018),+segmentasi+ini+efektif+untuk+mengenali+preferensi+konsum

si+berdasarkan+manfaat+spesifik+yang+konsumen+cari+dari+produk

&ots=mc6aHLqwah&sig=ppFn6SvQOAU0ovjncadqYDf-



   

 

208 
Validasi Produk dan…, Excellenesia Tutuko, Universitas Multimedia Nusantara 

 

EqU&redir_esc=y#v=onepage&q&f=false 

Junaidi. (2023). Opini : UMKM Hebat, Perekonomian Nasional Meningkat. 

Kementrian Keuangan RI : DIrektorat Jendral Perbendaharaan. 

https://djpb.kemenkeu.go.id/portal/id/berita/lainnya/opini/4133-

umkm-hebat,-perekonomian-nasional-meningkat.html 

Kalafatis, S. P., Tsogas, M. H., & Blankson, C. (2009). Positioning strategies in 

business markets. Journal of Business and Industrial Marketing, 15(6), 

416–437. https://doi.org/10.1108/08858620010349501 

Kaplan, R. S., & Norton, D. P. (2004). The strategy map: guide to aligning 

intangible assets. Strategy & Leadership, 32(5), 10–17. 

https://doi.org/10.1108/10878570410699825 

Keisha, D. Z., Sulistyo, B., & Prambudia, Y. (2023). Pengembangan Model Bisnis 

Sensecurrency Menggunakan Metode Business Model Canvas dan 

Analisis SWOT. Innovative: Journal Of Social Science Research, 3(3), 

5413–5424. http://j-

innovative.org/index.php/Innovative/article/view/2533%0Ahttps://j-

innovative.org/index.php/Innovative/article/download/2533/1946 

Kemenkes RI. (2011). Permenkes RI No. 1096/Menkes/Per/ VI/2011 tentang 

Higiene Sanitasi Jasaboga. 53(9), 1689–1699. 

https://peraturanpedia.id/peraturan-menteri-kesehatan-nomor-1096-

menkes-per-vi-2011/ 

Kenton, W. (2024). What Is Intellectual Property and What Are Some Types? 

Investopedia : Business : Corporate. 

https://www.investopedia.com/terms/i/intellectualproperty.asp 

Kotler, P., & Armstrong, G. (2012). Prinsip-prinsip pemasaran jilid 1. Jakarta : 

Penerbit Erlangga. https://inlislite.uin-suska.ac.id/opac/detail-

opac?id=21368 

Kotler, P., Armstrong, G., & Balasubramanian, S. (2023). Principles of Marketing. 

In Pearson. 

Limanseto, H. (2021). UMKM Menjadi Pilar Penting dalam Perekonomian 

Indonesia. Biro Komunikasi, Layanan Informasi, Dan Persidangan 



   

 

209 
Validasi Produk dan…, Excellenesia Tutuko, Universitas Multimedia Nusantara 

 

Kementerian Koordinator Bidang Perekonomian. 

https://ekon.go.id/publikasi/detail/2969/umkm-menjadi-pilar-penting-

dalam-perekonomian-indonesia 

Napitulu, Syah, Indradewa, & Sunaryanto. (2022). Influence of MarketingMix 

Strategy onZayurku’s Business Plan. American International Journal 

of Business Management, 5(5), 69–77. https://www.aijbm.com/wp-

content/uploads/2022/05/H556977.pdf 

Nugraha, A. P., Mulyadi, & Suriani, S. (2023). CUSTOMER JOURNEY 

MAPPING: UNDERSTANDING CONSUMER BEHAVIOR 

DIGITALLY. Berajah Journal Jurnal Pembelajaran Dan 

Pengembangan Diri, 327–336. 

https://doi.org/https://doi.org/10.47353/bj.v4i2.322 

Nurhayati-Wolff, H. (2023a). Compound annual growth rate (CAGR) of the sales 

value of self-service cafeterias in Indonesia from 2016 to 2021, with a 

forecast for 2021 to 2026. Statista : Travel, Tourism & Hospitality : 

Food & Drink Services. 

https://www.statista.com/statistics/1388949/indonesia-self-service-

cafeterias-sales-cagr/ 

Nurhayati-Wolff, H. (2023b). Number of self-service cafeteria in Indonesia from 

2019 to 2022. Statista : Travel, Tourism & Hospitality : Food & Drink 

ServicesTravel, Tourism & Hospitality : Food & Drink Services. 

https://www.statista.com/statistics/1389776/indonesia-number-of-self-

service-cafeteria/ 

Nurhayati-Wolff, H. (2023c). Sales value of self-service cafeterias in Indonesia in 

2022, by type. Statista : Travel, Tourism & Hospitality : Food & Drink 

Services. https://www.statista.com/statistics/1388947/indonesia-self-

service-cafeterias-sales-by-type/ 

Nurhayati-Wolff, H. (2024). Compound annual growth rate (CAGR) of the sales 

value of self-service cafeterias in Indonesia from 2016 to 2021, with a 

forecast for 2021 to 2026. Statista : Travel, Tourism & Hospitality : 

Food & Drink Services. 



   

 

210 
Validasi Produk dan…, Excellenesia Tutuko, Universitas Multimedia Nusantara 

 

https://www.statista.com/statistics/1388949/indonesia-self-service-

cafeterias-sales-cagr/ 

Nurhidayah, W., Nuratia, Z., Saputra, W., & Sanjaya, V. F. (2022). TERHADAP 

KEPUTUSAN PEMBELIAN ( STUDI PADA KONSUMEN KANTIN 

UIN RIL ). 2(4), 16–20. 

Nurtjahjani, F., Rachmi, A., & Masreviastuti, M. (2018). PENGARUH 

SEGMENTASI PASAR TERHADAP KEPUTUSAN PEMBELIAN 

PRODUK TELKOM SPEEDY DI PT TELEKOMUNIKASI 

INDONESIA CABANG MALANG. Adbis: Jurnal Administrasi Dan 

Bisnis, 11, 107. https://doi.org/10.33795/j-adbis.v11i2.21 

Pangastuti, H. A., & Permana, L. (2019). Pengukuran Kepuasan Konsumen Pada 

Kantin Institut Teknologi Sumatera Menggunakan Importance-

Performance Analysis. Jurnal Teknologi Pangan Dan Kesehatan (The 

Journal of Food Technology and Health), 1(1), 8–15. 

https://doi.org/10.36441/jtepakes.v1i1.165 

Pemerintah Pusat Indonesia. (2021). Peraturan Pemerintah (PP) Nomor 7 Tahun 

2021 tentang Kemudahan, Pelindungan, dan Pemberdayaan Koperasi 

dan Usaha Mikro, Kecil, dan Menengah. Literasi Utama Pembinaan 

Dan Pengembangan Hukum Pemeriksaan Keuangan Negara Badan 

Pemeriksa Keuangan. https://peraturan.bpk.go.id/Details/161837/pp-

no-7-tahun-2021 

PergiKuliner.com. (2023). Review : Rocky Rooster. 

https://pergikuliner.com/restaurants/jakarta/rocky-rooster-palmerah 

Putri, N. H., Sari, N. S., & Rahmah, N. (2022). Faktor-Faktor Yang Mempengaruhi 

Proses Riset Konsumen: Target Pasar, Perilaku Pembelian Dan 

Permintaan Pasar (Literature Review Perilaku Konsumen). Jurnal Ilmu 

Manajemen Terapan, 3(5), 504–514. 

https://dinastirev.org/JIMT/article/view/998%0Ahttps://dinastirev.org/

JIMT/article/download/998/633 

Rinawati, W. (2008). Kepuasan Konsumen terhadap Produk dan Layanan Makanan 

Restoran â€œStudent Cornerâ€• Jurusan Pendidikan Teknik Boga dan 



   

 

211 
Validasi Produk dan…, Excellenesia Tutuko, Universitas Multimedia Nusantara 

 

Busana (PTBB) Fakultas Teknik UNY. Jurnal Pendidikan Teknologi 

Dan Kejuruan, 17(1), 119–138. 

https://journal.uny.ac.id/index.php/jptk/article/view/7654/6587 

Robbins, S., & Coulter, M. (2016). Manajemen Jilid 1. Jakarta : Erlangga. 

https://inlislite.uin-suska.ac.id/opac/detail-opac?id=15814 

Rosad, & Suprayatno. (2019). MANAJEMEN PEMASARAN Dilengkapi 45 Judul 

Penelitian dan Kasus sehari-hari di Indonesia. Penerbit IN Media. 

https://penerbitinmedia.co.id/manajemen-pemasaran-dilengkapi-45-

judul-penelitian-dan-kasus-sehari-hari-di-indonesia-detail-292299/ 

Sartika, F., & Abdillah, L. (2020). Indentifikasi Segmentasi Demografi, Psikografis 

dan Dampaknya pada Keputusan Pembelian. International Journal 

Administration, Business and Organization (IJABO) |, 1(1), 49–55. 

https://ijabo.a3i.or.id 

Schiffman, L. G., & Kanuk, L. L. (2007). Perilaku konsumen (Seventh Ed). USA : 

Pearson prentice hall. https://inlislite.uin-suska.ac.id/opac/detail-

opac?id=18869 

Shafina, G. (2022). Pertimbangan dan Anggaran Anak Muda Indonesia dalam 

Membeli Makanan. Good Stats. 

https://data.goodstats.id/statistic/pertimbangan-dan-anggaran-anak-

muda-indonesia-dalam-membeli-makanan-Fnqna 

Ulrich, K., & Eppinger, S. (2022). Product design and development (Sixth Edit). New 

York : McGraw-Hill Education. 

https://doi.org/10.2166/9781789061840_0019 

UMN.com. (2022). UMN Consulting Mempresentasikan Penelitian Mereka Tentang Gaya 

Hidup dan Kebiasaan Belanja Gen Z. Univeristas Multimedia Nusantara. 

https://www.umn.ac.id/umn-consulting-mempresentasikan-penelitian-

mereka-tentang-gaya-hidup-dan-kebiasaan-belanja-gen-z/ 

Unilever. (2023). Pentingnya Menjaga Kebersihan dan Kehigienisan dalam Bisnis 

Restoran. https://www.unileverprofessional.com/id/tips-bisnis/bisnis-

kuliner-dan-horeka/pentingnya-menjaga-kebersihan.html 

 

  


