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Niat Beli Konsumen Dalam Berbelanja Online Terhadap Brand

Sayurbox Dalam Konteks Pasca-Covid 19 di JABODETABEK

Jovan Weslie

ABSTRAK

Penelitian ini bertujuan untuk menganalisis faktor-faktor yang memengaruhi niat
beli konsumen terhadap platform Sayurbox dalam konteks pasca-COVID-19,
khususnya pada penduduk wilayah Jabodetabek. Latar belakang penelitian ini
didasari oleh penurunan minat belanja online pascapandemi dan semakin ketatnya
persaingan antar platform online grocery. Model penelitian ini menggunakan
empat variabel utama, yaitu Perceived Usefulness, Perceived Ease of Use,
Shopping Habit during COVID-19, dan Post-COVID-19 Online Grocery
Shopping Intentions. Metode penelitian yang digunakan adalah kuantitatif dengan
pendekatan descriptive research melalui survei online terhadap 200 responden.
Teknik analisis data dilakukan dengan menggunakan alat bantu Smart PLS 4.
Hasil penelitian menunjukkan bahwa Perceived Ease of Use dan Shopping Habit
during COVID-19 berpengaruh positif dan signifikan terhadap Post Covid-19
Online Grocery Shopping Intentions. Namun, Perceived Usefulness tidak
menunjukkan pengaruh signifikan terhadap Post Covid-19 Online Grocery
Shopping Intentions. Kesimpulan dari penelitian ini menekankan pentingnya
kenyamanan penggunaan dan kebiasaan yang terbentuk selama pandemi sebagai
faktor utama dalam mempertahankan niat konsumen untuk tetap berbelanja online.
Penelitian ini diharapkan dapat menjadi acuan bagi Sayurbox dalam menyusun
strategi pemasaran dan pengembangan layanan di era pascapandemi.

Kata Kunci: Perceived Usefulness, Perceived Ease of Use, Shopping Habit
During Covid-19, Post Covid-19 Online Grocery Shopping Intentions.
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Consumer Purchase Intention in Online Shopping for Sayurbox

Brand in Post-Covid 19 Context in JABODETABEK

Jovan Weslie

ABSTRACT (English)

This study aims to analyze the factors that influence consumers' purchase
intentions toward the Sayurbox platform in the post-COVID-19 context, focusing
on consumers in the Jabodetabek area. The research background stems from a
decline in online shopping interest after the pandemic and the increasingly
intense competition among online grocery platforms. The research model includes
four key variables: Perceived Usefulness, Perceived Ease of Use, Shopping Habit
during COVID-19, and Post-COVID-19 Online Grocery Shopping Intentions. A
quantitative research method was used, employing a descriptive research
approach with an online survey involving 200 respondents. Data analysis was
conducted using Smart PLS 4 software. The results show that Perceived Ease of
Use and Shopping Habit during COVID-19 have a positive and significant
influence on post-pandemic online grocery shopping intentions. However,
Perceived Usefulness does not show a significant effect on those intentions. The
findings highlight the importance of platform convenience and shopping habits
formed during the pandemic as the main factors in maintaining consumer interest
in online grocery shopping. This research is expected to serve as a reference for
Sayurbox in developing effective marketing strategies and improving its services
in the post-pandemic era.

Keywords: Perceived Usefulness, Perceived Ease of Use, Shopping Habit During
COVID-19, Post Covid-19 Online Grocery Shopping Intentions
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