
 

 

212 
Perancangan Kampanye Sosial…, Michael, Universitas Multimedia Nusantara 

 

DAFTAR PUSTAKA 

 

Ahmed, R. (2023). Exploring the Significance of Social Media Reels and Short 

Videos to Promote Business Online. Dhaka University Journal of 

Management, 15(1 & 2). https://doi.org/10.57240/dujmv15a4 

Ali, H. (2017). Indonesia Bukan Sekedar Jakarta. Diakses melalui: https://alvara-

strategic.com/indonesia-bukan-sekedar-jakarta/  

Anwar, I. C. (2024). Daftar Contoh Limbah Domestik, Jenis, Dan Dampaknya. 

Diakses melalui: https://tirto.id/contoh-limbah-domestik-jenis-dan 

dampaknya-gV2r 

Aprilia, M. (2022). Analisis Penerapan Undang-Undang Nomor 32 Tahun 2009 

Tentang Perlindungan Lingkungan Hidup Terhadap Penegakan Hukum 

Pembakaran Hutan Dan Lahan Di Kabupaten Muaro Jambi. Skripsi Thesis. 

Universitas Jambi. 

https://repository.unja.ac.id/41118/6/SKRIPSI%20MONALISA%20APRILI 

A%20A1A317032.pdf  

Ariyadi, W. (2020) Jurus Jitu Menguasai Copywriting: Strategi Sukses 

Membangun Bisnis Dan Menungkatkan Pemasaran. Yogyakarta: Unicorn 

Publishing. 

Azzahra, N., Frinaldi, A., & Rembrandt. (2023). Analisis Implementasi Kebijakan 

Pemerintah Mengenai UU No. 18 Tahun 2008 Tentang Pengelolaan Sampah 

Di Kota Padang: Sistematik Literatur Review. Studi Ilmu Lingkungan 

Program Pascasarjana, 1(6), 35–42. https://doi.org/10.59435/gjmi.v1i6.150 

Barnhart, B. (2023). Social Media Demographics To Inform Your Brands’s 

Strategy In 2023. Social Sprout. Diakses melalui: 

https://sproutsocial.com/insights/new-social-media-demographics/ 

BPS Jakarta Timur. (2024). Statistik Kesejahteraan Rakyat Kota Jakarta Timur 

2024. In Badan Pusat Statistik. https://web-

api.bps.go.id/download.php?f=bpKP7YBP98SEFnVFsSeH/UVCajhLN1Zlc0

tTWmd5U3MycktkWkxCSFhINlNtMU52VFA4RFp3WlA5RE1EV3ZRYlR

rYVRDZmYwMjR0Z01ZeTJQVXR5alRsY1c4eUZ0WjZHYnFEaVlnQ2NC

V0Y5NHlnWjIzaC8wS0NTbThTQ1JaOVY4ZDZVV3dNZVNMUUN3c29a

TE11N2RGN0l3YVZSSVpudE 

CE Grow Circular. (2022). 9R Framework: Circular Business Model. Diakses 

melalui: https://grow-circular.eu/knowledge-base/9r-framework/ 

Cekdata.co.id. (2025). Data Penduduk Jakarta Timur Analisis Lengkap. Diakses 

melalui: https://cekdata.co.id/data-penduduk-jakarta-timur/ 

https://doi.org/10.57240/dujmv15a4
https://doi.org/10.59435/gjmi.v1i6.150


 

 

213 
Perancangan Kampanye Sosial…, Michael, Universitas Multimedia Nusantara 

 

Chen, Z., Meng, X., & Yao, Z. (2022). The Effect of Object Color Tones on 

Emotions. Proceedings of the 2021 International Conference on Education, 

Language and Art (ICELA 2021), 637(Icela 2021), 75–78. 

https://doi.org/10.2991/assehr.k.220131.014 

Chuang, H. C., Tseng, H. Y., & Chiang, C. Y. (2024). Impact of Leading Line 

Composition on Visual Cognition: An Eye-Tracking Study. Journal of Eye 

Movement Research, 17(5), 1–17. https://doi.org/10.16910/JEMR.17.5.2 

Cox, J. R. (2013). Environmental communication and the public sphere. 3rd 

edition. SAGE Publications. 

Crook, I., Beare, P. (2016). Motion Graphics: Principles And Practices From The 

Gounds Up. Bloomsbury. 

Clarke, R. I. (2020). Design Thinking. ALA Neal-Schuman. 

Dean, O. K., & Anggrianto, C. (2023). Perancangan Gaya Desain Ui/Ux Yang 

Sesuai Untuk Aplikasi Lavina Dikalangan Generasi Z Dan Milenial. Jurnal 

Vicidi, 13(2), 204–211. https://doi.org/10.37715/vicidi.v13i2.4362 

Dedi Prayogo, A., Isa Anshori, M., & Andriani, N. (2023). Utilization of Social 

Media as a Promotional Strategy to Increase Sales. In Jurnal Ilmiah 

Manajemen Kesatuan (Vol. 11, Issue 3). 

Dinas Dukcapil Jakarta. (2024). Profil Perkembangan Kependudukan DKI 

Jakarta. Diakses melalui: 

https://kependudukancapil.jakarta.go.id/profile_perkembangan_adminduk/ 

Evans, T., Molly, J., Eva, S. O., & Miles, A. (2020). The Importance of Billboard 

Advertising. 2020. IDOSR JOURNAL OF COMMUNICATION AND 

ENGLISH, 5(1), 59–65. www.idosr.orgTyleretal 

European Parliament. (2023). Circular Economy: Definitions, Importance And 

Benefits. Diakses melalui: 

https://www.europarl.europa.eu/topics/en/article/20151201STO05603/circula 

r-economy-definition-importance-and-benefits 

Fadhila Amri, N. (2019). Persepsi Pengguna Dan Dampak Media Sosial Dalam 

Meningkatkan Efektivitas Kampanye Pemasaran Dan Kinerja Keuangan 

(Studi Kasus Pada Toko Online Difastore Makassar). Jounal of 

Comunication Reserch, 1(2), 40–42. 

Fadli, A., & Sazali, H. (2023). PERAN MEDIA SOSIAL INSTAGRAM 

@GREENPEACEID SEBAGAI MEDIA KAMPANYE DALAM 

MENJAGA LINGKUNGAN. Jurnal Ilmu Komunikasi UHO : Jurnal 

Penelitian Kajian Ilmu Komunikasi Dan Informasi, 8(2), 209–222. 

https://doi.org/10.52423/jikuho.v8i2.32 

https://doi.org/10.16910/JEMR.17.5.2


 

 

214 
Perancangan Kampanye Sosial…, Michael, Universitas Multimedia Nusantara 

 

Fouad, H. (2020). THE USE OF FLAT ILLUSTRATIONS IN WEBSITES AND 

SMART PHONES APPLICATIONS’ USER INTERFACE (UI) DESIGN. 

Journal of Art & Architecture Research Studies - JAARS, 1(2). 

https://doi.org/10.47436/jaarsfa.v1i2.65 

Gupta, J. (2020). Colors: the Emotions and Impressions They Evoke. 

International Journal of Advanced Research, 8(7), 1324–1330. 

https://doi.org/10.21474/ijar01/11402 

Hasanudin, D., & Adityawan, O. (2020). Perkembangan Flat Design dalam Web 

Design dan User Interface (UI). PANTUN: Jurnal Ilmiah Seni Budaya, 5(2). 

https://doi.org/10.26742/pantun.v5i2.1424 

Huang, L. C. (2023). The Effect of Incentives on Facilitating User Engagement 

with Succulent Retailers’ Social Media Pages. Horticulturae, 9(8). 

https://doi.org/10.3390/horticulturae9080849 

Kaonang, G. (2023). Serba-Serbi Limbah: Pengertian Dan Jenis-Jenis Limbah. 

Diakses melalui: https://solum.id/other/serba-serbi-limbah-pengertian-dan 

jenis-jenis-limbah/ 

Kasmita, M., Rizal, Muh., Syarifuddin, S., Tahir, H., & Nurfaathirany, R. (2024). 

Sosialisasi Pemanfaatan Media Sosial Sebagai Media Kampanye Menjaga 

Lingkungan. Jurnal Pengabdian Masyarakat Bangsa, 2(3), 792–797. 

https://doi.org/10.59837/jpmba.v2i3.902 

Kuzinas, A., Pilkauskaitė-Valickienė, R., & Poškus, M. S. (2024). Creative 

Processes of Emotional Images: the Effects of Aspect Ratio on the Emotional 

and Aesthetic Properties of Images. Creativity Studies, 17(1), 14–26. 

https://doi.org/10.3846/cs.2024.16396 

Landa, R. (2010). Advertising By Design: Generating Creative Ideas Across 

Media (2nd edition). New Jersey: John Wiley & Sons, inc. 

Landa, R. (2010). Graphic Design Solutions (4th edition) . Boston: Wadsworth. 

Landa, R. (2019). Graphic Design Solutions (6th Edition). Cengage. 

Maenhout, W. (ugent)01807619, De Kerpel, L. (ugent)01204603 commissaris, & 

Mulier, L. (ugent)01204034 (ugent)802002430288 promotor. (2022). Length 

does matter: The effectiveness of long-form versus short-form video 

marketing according to advertising context and viewer age. 

Libstore.Ugent.Be, 2021–2022. http://lib.ugent.be/catalog/rug01:003117738 

Millenia, A. P., & Dewi, C. K. (2021). Decision Making Processes Menggunakan 

Model AISAS (attention, Interest, Search, Action, Dan Share) Pada Celebrity 

Endorsed Advertisement Bittersweet By Najla. EProceedings of 

Management, 8(2), 1208–1217. 



 

 

215 
Perancangan Kampanye Sosial…, Michael, Universitas Multimedia Nusantara 

 

https://openlibrarypublications.telkomuniversity.ac.id/index.php/managemen

t/article/view/14794 

Mishnick, N., & Wise, D. (2024). Social Media Engagement: An Analysis of the 

Impact of Social Media Campaigns on Facebook, Instagram, and LinkedIn. 

International Journal of Technology in Education, 7(3), 535–549. 

https://doi.org/10.46328/ijte.699 

Mubaslat, A. (2021). Introduction To Waste Management (1st Edition). Jordan 

University Of Science And Technology. 

Noordyanto, N., & Sayatman. (2024). Designing an Alternative Typeface to 

Reflect the Identity of the ITS Campus. Vcd, 9(1). 

https://doi.org/10.37715/vcd.v9i1.4241 

Paramita, K. (2021). Analisis Pendapatan Pada Warung Tegal 2000 Di Kelurahan 

Kaliabang Tengah Bekasi Utara (Tesis). III(24). Sekolah Tinggi Ilmu 

Ekonomi Indonesia, Jakarta. 

http://repository.stei.ac.id/6259/4/BAB%20III%20METODE%20PENELITI 

AN.pdf 

Potting, J., Hekkert, M., Worrell, E., & Hanemaaijer, A. (2017). CIRCULAR 

ECONOMY : MEASURING INNOVATION IN THE Policy Report. 

Planbureau Voor de Leefomgeving, January. 

Putri, D. H. E. (2015). Penegakan Hukum Terhadap Pelaku Pembuang Sampah Di 

Kota Padang (Tesis). Diakses dari: http://scholar.unand.ac.id/12289/ 

Rau, A. (2021). Teaser Advertising (Tesis). Libera Università Internazionale degli 

Studi Sociali, Roma. Diakses dari: 

https://tesi.luiss.it/35169/1/732281_RAU_AGNESE.pdf 

Revathy, C., Thamem, N., & Balaji, P. (2023). ROLE OF TEASER 

ADVERTISEMENTS IN CUSTOMER PURCHASE DECISIONS AN 

EMPIRICAL INVESTIGATION. 11(2), 2538–2547. www.tojdel.net 

Santos, T. (2019). Intemporal Futura. Matlit: Revista Do Programa de 

Doutoramento Em Materialidades Da Literatura, 4(2), 297–300. 

https://doi.org/10.14195/2182-8830 

Setianto, I. R. (2022) Strategi Pengelolaan Sampah Di Wilayah Jakarta Selatan 

Oleh Suku Dinas Lingkungan Hidup Kota Administrasi Jakarta Selatan Pada 

Tahun 2021 (Tesis). Diakses dar: 

http://repository.unas.ac.id/5644/2/BAB%20I.pdf 

SILIKA. (2022). BPS RW. https://silika.jakarta.go.id/timbulan_sampah. Dinas 

Lingkungan Hidup Provinsi DKI Jakarta 

http://scholar.unand.ac.id/12289/


 

 

216 
Perancangan Kampanye Sosial…, Michael, Universitas Multimedia Nusantara 

 

SILIKA. (2023). Timbulan Sampah Periode 2 Tahun 2023. Dinas Lingkungan 

Hidup Provinsi DKI Jakarta. Diakses melalui: 

https://silika.jakarta.go.id/timbulan_sampah 

SIPSN. (2022). Komposisi Sampah Berdasarkan Jenis Sampah. Kementrian 

Lingkungan Hidup Dan Kehutanan. Diakses melalui: 

https://sipsn.menlhk.go.id/sipsn/public/data/timbulan. Diakses pada bulan 

Februari 2025 

SIPSN. (2024). Timbulan Sampah. Kementrian Lingkungan Hidup Dan 

Kehutanan. Diakses melalui: 

https://sipsn.menlhk.go.id/sipsn/public/data/komposisi 

Sue, B. (2020). Discovering the Principles of Design : Rhythm , Proportion , 

Emphasis , Balance , Pattern , Repetition , Variety , Unity 1-2 YEARS IN 

PROJECT Proportion. Diakses melalui: https://4h.tennessee.edu/wp-

content/uploads/sites/47/2020/04/Rythym-proportion-emphasis-balance.pdf 

Sugiyama, K., Andree, T. (2010). The Dentsu Way. McGraw-Hill. 

Suliantini, D. A. (2020) Prakarya Dan Kewirausahaan. Modul Pembelajaran 

SMA. Kementrian Pendidikan Dan Kebudayaan Direktorat Jenderal 

Pendidikan Anak Usia Dini, Pendidikan Dasar Dan Pendidikan Menengah 

SiREKTORAT Sekolah Menengah Atas 2020. 

https://repositori.kemdikbud.go.id/21628/1/XII_PKWU-Kerajinan_KD 

3.4_Final.pdf 

Swaminathan, S., Thies, I. M., Mehta, D., Cutrell, E., Sharma, A., & Thies, W. 

(2019). Learn2earn: Using mobile airtime incentives to bolster public 

awareness campaigns. Proceedings of the ACM on Human-Computer 

Interaction, 3(CSCW). https://doi.org/10.1145/3359151 

Venus, A. (2018). Manajemen Kampanye: Panduan Teoretis Dan Praktis Dalam 

Mengefektifkan Kampanye Komunikasi Publik (Edisi Revisi). Simbiosa 

Rektama Media 

Wahyudin, I., Susetyo, I. B. (2024). Implementasi Kebijakan Pengelolaan Sampah 

Melalui Program Bank Sampah Di Kecamatan Kelapa Gading Kota 

Administrasi Jakarta Utara. Jurnal Ilmu Administrasi Publik 4(4). 310-319. 

Wang, L. (2016). Symbolic Expression and Application in Graphic Design. 

Icelaic 2015, 349–351. https://doi.org/10.2991/icelaic-15.2016.89 

Wasserbauer, M. (2024). Effect of Billboard Advertising and Social Media 

Marketing on Consumer Buying Interest. Dinasti International Journal of 

Education Management and Social Science (DIJEMSS), 5 No.3(February), 

154–161. https://doi.org/10.31933/dijemss.v5i3 



 

 

217 
Perancangan Kampanye Sosial…, Michael, Universitas Multimedia Nusantara 

 

Wijaya, W. (2020). STUDI KOMPARASI INFOGRAFIS PENCEGAHAN 

VIRUS CORONA. DESKOVI : Art and Design Journal, 3(1), 7. 

https://doi.org/10.51804/deskovi.v3i1.693 

Wijayanti, A. N., Dhokhikah, Y., & Rohman, A. (2023). Analisis partisipasi 

masyarakat terhadap pengelolaan sampah di Kecamatan Sumbersari, 

Kabupaten Jember, Provinsi Jawa Timur. Jurnal Pengelolaan Lingkungan 

Berkelanjutan (Journal of Environmental Sustainability Management), 28–

45. https://doi.org/10.36813/jplb.7.1.28-45 

Zhuang, W., Zeng, Q., Zhang, Y., Liu, C., & Fan, W. (2023). What makes user-

generated content more helpful on social media platforms? Insights from 

creator interactivity perspective. Information Processing & Management, 

60(2), 103201. https://doi.org/10.1016/J.IPM.2022.103201 

 


