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PERANCANGAN IDENTITAS VISUAL PADA MUSEUM

SIGINJEI KOTA JAMBI

Elsa Laurend Rianly

ABSTRAK

Museum Siginjei merupakan salah satu museum daerah yang berlokasi di Kota
Jambi. Museum ini berisi benda — benda bersejarah, peninggalan, dan adat istiadat
budaya yang dimiliki oleh Kota Jambi. Akan tetapi, saat ini Museum Siginjei belum
memiliki identitas visual yang dapat diterapkan dalam berbagai medianya. Melalui
teknik pengumpulan data kualitatif berupa wawancara, kuesioner, studi literatur,
studi referensi dan observasi, kebanyakan pengunjung museum belum mengenali
museum, dikarenakan tidak adanya wujud identitas visual yang dapat dikenali oleh
masyarakat. Selain itu, pada hasil wawancara, ditemukan juga permasalahan pada
kategori pengunjung yang belum ditemukannya wisatawan daari luar kota maupun
domestik disebabkan oleh minimnya media promosi. Oleh karena itu, Museum
Siginjei memerlukan perancangan identitas visual sebagai solusi dari
permasalahan, sehingga terbentuk suatu media promosi yang tujuannya agar
masyarakat yang merupakan target audiensnya dapat mengenali maupun mengingat
pengalaman serta benefit yang diperoleh. Perancangan ini mengacu pada metode
dari Alina Wheeler dalam bukunya yang berjudul Designing Brand Identity dengan
metode penelitian berupa wawancara, observasi, studi eksisting, studi referensi, dan
penyebaran kuesioner. Hasil luaran perancangan ini berupa sistem identitas beserta
panduannya dan juga media kolateral dalam bentuk Brand Guidelines.

Kata kunci: identitas visual, museum siginjei, media sosial
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VISUAL IDENTITY DESIGN OF MUSEUM

SIGINJEI IN JAMBI CITY

Elsa Laurend Rianly

ABSTRACT (English)

museum houses historical artifacts, relics, and cultural traditions owned by Jambi
City. However, at present, Museum Siginjei lacks a visual identity that can be
applied across various media. Through qualitative data collection techniques such
as interviews, questionnaires, literature studies, reference studies, and
observations, it was found that most visitors do not recognize the museum due to
the absence of a visual identity that can be easily identified by the public.
Additionally, interviews revealed a problem with the category of visitors, as no
tourists from outside the city or from domestic areas have been found, due to the
lack of promotional media. Therefore, Museum Siginjei requires the development
of a visual identity as a solution to this problem, so that a promotional media can
be created with the goal of helping the public, as the target audience, to recognize
and remember the experiences and benefits they gain from visiting. This design
process follows the method outlined by Alina Wheeler in her book Designing Brand
Identity, using research methods such as interviews, observations, existing studies,
reference studies, and the distribution of questionnaires. The outcome of this design
is a comprehensive identity system along with its guidelines, as well as collateral
media in the form of Brand Guidelines.

Keywords: visual identity, museum siginjei, social media

viii
Perancangan Identitas Visual..., Elsa Laurend Rianly, Universitas Multimedia Nusantara



DAFTAR 1Sl

HALAMAN JUDUL ...oooiiiii ettt sibea e nnene o i
HALAMAN PERNYATAAN TIDAK PLAGIAT. ..o I
HALAMAN PENGESAHAN. ... ii
HALAMAN PERSETUJUAN PUBLIKASI KARYA ILMIAH ..................... \Y;
KATA PENGANTAR ..ttt e e v
ABSTRAK ..ottt ettt e bbbttt e re e vii
ABSTRACT (ENGIISN) ..c.viiiiiiiiiiii e viii
YA I AN o G ] SRR IX
DAFTAR TABEL ..ottt Xii
DAFTAR GAMBAR ...ttt e e abaeesnee e Xiii
DAFTAR LAMPIRAN ...ttt Xix
BAB | PENDAHULUAN ..ottt 1
1.1 Latar BelaKang...........ccooiiiiiiiiiieee e 1

1.2 Rumusan Masalah...........ccooeiiieiiieiini e 2

1.3 Batasan Masalah ... 3

1.4 Tujuan Tugas AKNIE ........ccieiiiiic e 3

1.5 Manfaat Tugas AKNIT ..., 3

BAB Il TINJAUAN PUSTAKA ..ottt st 5
P28 =] - L (o U RS PPRRN 5

0 R = U  To 1 o USROS 5

2.1.1 Brand EQUILY ...ccoooiieiie e 6

2.2 Brand Identity........cccviiiiiiiiiiie e 11

2.2.1 1dentitas Visual .........cocoviiiiiiiiienic s 11

2.2.2 Fungsi Identitas Visual ... 12

2.3 Brand GUIElINESS ........ccuvieeiiiieiiese et 12

2.3.1 Graphic Standard Manual ..............cccccooiiiiiiiin 13

2.3.2 LOQ0 ..o 13

2.3.3 TAGINE oo 14

2.3.4 Penerapan 1dentitas ........cccocevveiiiinneniie e 14

2.4 Prinsip DESAIN.......cciviiiie ittt 22

iX

Perancangan Identitas Visual..., Elsa Laurend Rianly, Universitas Multimedia Nusantara



A N N =0 0 4T\ TR 22

2.4.2 KesSeimbangan...........ccocoviiiiiiiiee e 23
2.4.3 Hierarki Visual .........ccocoeiiiiiiiiiiee e 24
244 RITME....oiiiiiiie et 25
2.4.5 KESATUAN ..ottt 26
2.4.6 Laws of Perceptual Organization ............cccoecvevveiiieenneiinnns 27
2.5 THPOGIATT .ot 28
2.5. 1 Prinsip TIPOGIafi ......ccooviiiiiiieieie e 28
2.5.2 Jenis — Jenis Tipografi .......cccooeieiiiiiiiiiicce e 29
2.6 WM. ...ttt eeas 31
2.6.1 Jenis — JENIS WAINA.......ccoiiiiiieiiiiesieeie e 32
2.6.2 PSIKOIOGE WAINQA .....oeoiiiiiie ettt 35

P 1 o o SRS 39
2.7.1 ANAOMI Grid.....c.ooiiiiiiiieieiie s 39
2.7.2 JeNIS — JENIS GIil ...voiviiiiiiiiieieieie e 41
2.8 LaAYOUL ...ttt 43
e 0] (0o - USSR 45
2.10 IMUSBUIM ... 49
2.10.1 FUNQGST IMUSBUM ...ttt 49
2.10.2 Identitas Visual untuk MUSeUM ...........ccocevviiiieneniciee, 50
2.10.3 Jenis — Jenis MUSBUM ........coiiiiiiiieiieeie et 50
2.10.4 MUSEUM SIINJEI c.vevvveiveeieiie ettt 51
2.11 Penelitian yang Relevan...........ccccccoviiieiiicc i 52
BAB 11l METODOLOGI PERANCANGAN .......ccviiiiniseneeee e 56
3.1 Subjek Penelitian..........ccooviiiiiieeeeee e 56
3.2 Metode dan Prosedur Perancangan ..........cccccocerieeeeneenieeneeseenne 58
3.2.1 Conducting Research ..........ccccocvv i 58
3.2.2 Clarifying Strategy........cccccoveieieeieiie e 59
3.2.3 Designing TdeNntity ........ccceevviieiieie e 60
3.2.4 Creating ToUChPOINtS........c.ccoeiieii e 60
3.2.5 MaNAGING ASSEES. .....oiuiriiriiiiieiieieie ettt 60
3.2 Teknik dan Prosedur Perancangan...........ccocoeveneeriesensieeneennenn 61

X

Perancangan Identitas Visual..., Elsa Laurend Rianly, Universitas Multimedia Nusantara



3.2.1 In-depth INTEIVIEW ......ocviiiiiiiiieee s 62

3.2.2 ODSEIVASI....uiiuieiiieiieiie ettt eas 67

3.2.3 StUAI EKSISTING ...vveviiiiesieeie e 67

3.2.4 StUdi RETEIENSI....ccviiiiiiiieii s 68

3.2.5 KUBSIONEK ..ot 68

BAB IV HASIL DAN PEMBAHASAN PERANCANGAN ......cccccocvveviiennnn, 73
4.1 Hasil PEranCangan ...........ccooueeeiiieieieneseseseseeeee e 73

4.1.1 Conducting RESEArCN ........cccceieeiiiieie e 73

4.1.2 Clarifying Strategy........ccccevvereieeiieiesie s ese e seese e 136

4.1.3 Designing TdeNtitY ......cccoveieeiieiieieese e 143

4.1.4 Creating TOUCNPOINTS........cceveiieiieie e 168

4.1.5 MaNAQING ASSEES.....eeuiiieieierieite sttt 197

4.2 ANalisiS PeranCangan ..........ccooueeiererenesiesesiseeieesee e 200

4.2.1 ANAliSiS Beta TSt .....ccoviiieiieiecieseee e 200

4.2.2 Perubahan Beta TeSt..........cevviiereeieiie e sieee e 205

4.2.3 Analisis Logo dan Sistem Identitas............ccccooevereninnnnnns 207

4.2.4 ANALISIS WAINA ....coiviiniiiiiiieie e 212

4.2.5 Analisis Tipografi........cccccociiiiiiiiiicic e 214

4.2.6 Analisis Tagline..........cccceevieiiiiiiccc e 215

4.2.7 ANalisis SUPErgrafis .......cccocveiiiiiiiiiiieeiee e 216

4.2.8 ANalisis FOtOGrafi .........ccocooiiiiiiiiiiiiiineec e 218

4.2.9 Analisis TOUCNPOINTS........c.coviiiiiiiiiiiciee 219

4.3 BUAGETING. ...ttt 249

BAB YV PENUTUP ...ttt 252
DAFTAR PUSTAKA ..ot ettt 256
LAMPIRAN....JWJ... L. L. L L ML B 261

Xi

Perancangan Identitas Visual..., Elsa Laurend Rianly, Universitas Multimedia Nusantara



DAFTAR TABEL

Tabel 2.1 Tabel Penelitian yang Relevan...........cccccovvviiie i 52
Tabel 4.1 Key Findings dari Wawancara Narasumber................................ 85
Tabel 4.2 Key Findings dari Observasi Museum Siginjeil ........cccoevveviveiiieiieeiinnens 99
Tabel 4.3 Key Findings yang diperoleh melalui Kuesioner.........c...ccocvvvvevvennnne 106
Tabel 4.4 Key Findings dari Metode Studi EKSIStING ........ccccovvevieiiiciie e, 115
Tabel 4.5 Analisis Identitas Visual Museum Nasional Indonesia...........c........... 121
Tabel 4.6 Analisa Identitas Visual Museum Adityawarman ............cccccceevveenen. 127
Tabel 4.7 Analisa Identitas Visual Museum ACEN.........cccccovevevv i 134
Tabel 4.8 Key Findings dari Metode Studi Komparasi ...........ccccoeeevveiieiiveenen. 135
Tabel 4.9 Tabel Hasil dari Beta Test Identitas Visual................................ 201
Tabel 4.10 Tabel Hasil dari Beta Test Media Promosi ..........ccccceevveivveiieiinenen. 202
Tabel 4.11 Tabel Hasil dari Beta Test Media Collateral .............c...ccccevvveinennnne 203
Xii

Perancangan Identitas Visual..., Elsa Laurend Rianly, Universitas Multimedia Nusantara



DAFTAR GAMBAR

Gambar 2.1 Pyramids of Brand EQUItY ..........cccccveiiieeie i 6
GamDBAr 2.2 STALIONETY ....ocvieiie et 15
Gambar 2.3 Contoh Signage Identifikasi ..........cccccoevieiiiiiiiiiic e 16
Gambar 2.4 Contoh Signage Penunjuk Arahn ...........cccooeinniienennneece e 16
Gambar 2.5 Contoh Signage Warning ........cocveeeereeieneenenie e see e 16
Gambar 2.6 Contoh Signage Peraturan dan Larangan.............cccccvevveveerecvesenenne. 17
Gambar 2.7 Contoh Signage Operational............cccocveiieeiiiiiiic e 17
Gambar 2.8 Contoh Signage HONOIIC.........cccccvuviiieiie e 18
Gambar 2.9 Contoh Signage INterpretive ........oocovvieeieenenie e 18
GambDar 2.10 WEDSITE ......ccveetiiieiieiie ettt sttt eas 19
Gambar 2.11 AGVEITISING ...cvevetiiiitiiieeiieie ettt 19
Gambar 2.12 VENICIES ........eeuiiiiiieiiicie e 19
Gambar 2.13 UNITOIMS........coiiiieiieii e sie e sraese et ste e e eneas 20
Gambar 2.14 EPNEMEIa ......ccvcieieeeiiecie sttt e et e e e 20
Gambar 2.15 Placemaking .........ccoveiuiiiieiieereaieseesie e seese e saese e see e eeesneennas 21
Gambar 2.16 PaCKAGING..........ccueiieiieeieieeie e st ste et sreesre e sre e sreesre e e ennas 21
Gambar 2.17 Product DESION.........ccveieieeiecie st ste ettt 22
Gambar 2.18 Desain dalam Berbagai Format...........c.ccccoeveiiiieevvecciecece s, 23
Gambar 2.19 Contoh LOgo SIMELi.....c.ccveiieiieiieiicie e 24
Gambar 2.20 Contoh Logo ASIMELi.......cccviieiieiicic e 24
Gambar 2.21 Gambar Contoh Logo Radial .............cccccoveviiiiiicvicccececce, 24
Gambar 2.22 Contoh Penerapan Hierarki Visual............ccccocoovveviiic e, 25
Gambar 2.23 Contoh Penerapan RITME........ccccovuviiiiiiie i 26
Gambar 2.24 KESAUAN .......cooueiieiieiii ettt ettt sttt eas 27
Gambar 2.25 Prinsip Desain Laws of Perceptual Organization................cc......... 28
Gambar 2.26 Penerapan Typeface Serif pada LOgo ........cccovvvieienieiinneneieee, 29
Gambar 2.27 Penerapan Typeface Sans Serif pada L0OgO.........cccccvevvivenenieninnne. 30
Gambar 2.28 Penerapan Typeface Script pada LOgO.........ccoovvvveieieiencnciiniins 30
Gambar 2.29 Penerapan Typeface Slab Serif pada LOgo .........ccoovvvveiieieninnnene. 31
Gambar 2.30 Penerapan Typeface Decorative pada LOgO.........ccccevveivereiieninenne. 31
Gambar 2.31 Gambar Warna Additive dan Subtractive............cccccocevviiicicnnnnnns 32
Gambar 2.32 COMPIEMENTAIY ........cccoiiiiiiiieieee e 32
Gambar 2.33 Split COMPIEMENTAIY ........ccviiiiiiie et 33
Gambar 2.34 Double Complementary .........ccccovveveiieiiese e 33
Gambar 2.35 ANIOGOUS.........ccveiieieeiese et 34
GamBAr 2.36 THIAGIC .. ccvveuveieieiie ettt nne s 34
Gambar 2.37 MONOCNTOMALIC ........ccviiiieieieieie e 34
Gambar 2.38 Contoh Penerapan Logo Warna Merah..............ccccoveveiieieciecnenne. 35
Gambar 2.39 Contoh Penerapan Logo Warna Kuning .........ccccceevveieeiieiieesnenn 35
Gambar 2.40 Contoh Penerapan Logo Warna Biru ...........ccccoeceeveneieenenneneene. 36
Xiii

Perancangan Identitas Visual..., Elsa Laurend Rianly, Universitas Multimedia Nusantara



Gambar 2.41 Contoh Penerapan Logo Warna Hijau ..........cccceoereienenencnennnnnns 36

Gambar 2.42 Contoh Penerapan Logo Warna Ungu ..........cccceeeeveieienencsennnnnns 37
Gambar 2.43 Contoh Penerapan Logo Warna Jingga..........ccceeerererenenesennnnens 37
Gambar 2.44 Contoh Penerapan Logo Warna Hitam ..........ccccccoeeveveineneciesnenne. 37
Gambar 2.45 Contoh Penerapan Logo Warna Putih............cccccevviiiiciecccieenee, 38
Gambar 2.46 Contoh Penerapan Logo Warna Abu — Abu .........cccoeiveiiicinenne. 38
Gambar 2.47 Contoh Penerapan Logo Warna Emas ..........cccceceveienenencnencnnnns 39
Gambar 2.48 Elements of @ Grid.........cccoiveiiiiienienieie e 40
Gambar 2.49 Single-Coloumn Grid ........ccocveieiiiieeieceecece e 41
Gambar 2.50 TWO-ColoUMN Grid .......cccovviiiiiiiiiiieiese e 41
Gambar 2.51 Elements of & Grid.........cccceviiiiiiiiiie i 42
Gambar 2.52 ModUIAr GFId ..o 42
Gambar 2.52 ModUIar G .........coiiiieiieeie s 43
Gambar 2.53 Coloumns and GULLETS..........ceoiueiieiiiie e 43
Gambar 2.54 Jenis — Jenis AlIGNMENT ........c.ooviiiiiiiie e 44
Gambar 2.55 Hypenation dan Justification yang belum ada (kanan) dan sudah ada
(kiri) dengan Penyesuaian SPACING .........cceieeeereerierieriesesiesieseseeieeseesie e sieseeas 44
Gambar 4.1 Dokumentasi Wawancara Dinas bersama Jefri (Kiri) dan Alfajri

(KANAN) . e e 74
Gambar 4.2 Dokumentasi Wawancara bersama Pamong Budaya Museum Siginjei
JaMDBI (EFMAN) ..ot 80
Gambar 4.3 Dokumentasi Wawancara Karyawan Museum Siginjei (Dias)......... 82
Gambar 4.4 Dokumentasi Wawancara Pengunjung Museum Siginjei (Intan....... 83
Gambar 4.5 Dokumentasi Wawancara Pengunjung Museum (Ujang) ................. 84
Gambar 4.6 Wawancara Pengunjung Museum Siginjei (Yokoyama) ................. 85
Gambar 4.7 Tampak Depan Museum Siginjei Kota Jambi ............cccooeeeiinnnne. 88
Gambar 4.8 Konstruksi Bangunan Museum Siginjei Kota Jambi .............c.......... 89
Gambar 4.9 Ruangan Utama MuSeUM SIGINJEI.......cccouiririnimiiieiene s 89
Gambar 4.10 Ruangan Kedua (Fauna dan Geologi) ..........ccccceverenenenencnennnnns 90
Gambar 4.11 Ruangan Ketiga (Artefak Candi Muaro Jambi) ............cccccceveinenne 91
Gambar 4.12 Ruangan Keempat (Kebudayaan dan Teknologi Jambi)................. 91
Gambar 4.13 Ruangan Kelima (Miniatur Gua Tiangko) .........cccoceiereneneiennnnnns 92
Gambar 4.14 Ruang Keenam (Keramonologi) ..........cccvvriiinniniene e 93
Gambar 4.15 Ruangan Ketujuh (Khazanah Budaya)............ccccceoiiinencnciinnnnnns 93
Gambar 4.16 Media Cetak (Banner) di Museum Siginjei.........cccccovvvvneniiiennnnnns 94
Gambar 4.17 Poster dan Signage pada Museum Siginjel ........ccccovevvriveresrvesnenne. 95
Gambar 4.18 Deskripsi Karya pada Museum Siginjei.........cccoeevivereiveneciiesnenne. 96
Gambar 4.19 Tiket Masuk Museum Siginjei .......cccocvvviivereiiieiieere e 97
Gambar 4.20 Seragam Karyawan Museum Siginjei.........cccccevvvevivevieieeiecriesnenne. 98
Gambar 4.21 Penanda MUSeUM SIGINJEI.....ccucivviiiieiiieiiieiie e 98
Gambar 4.22 Data Usia ReSPONAEN .........ccevviiiiiiii e 100
Gambar 4.23 Data Frekuensi Responden Mengunjungi Museum ..............c....... 101

Xiv

Perancangan Identitas Visual..., Elsa Laurend Rianly, Universitas Multimedia Nusantara



Gambar 4.24 Data Tujuan Responden ke MUSBUM ..........ccoovevirreenveiiesieseeiens 101

Gambar 4.25 Hasil Responden dalam Daya Tarik Museum............ccccocevvniennne 102
Gambar 4.26 Hasil Pencarian Responden saat Berkunjung Museum................. 103
Gambar 4.27 Hasil Pendapat Responden dalam Kenyamanan Penyampaian
INformasi pada MUSBUIM...........ccviiiiieie e 103
Gambar 4.28 Hasil Pendapat Responden mengenai Perolehan Informasi Sejarah
dan KeDUGAYAAN .........cviiiiiieiee e 104
Gambar 4.29 Hasil Media yang digunakan Responden dalam Perolehan Informasi
............................................................................................................................. 104
Gambar 4.30 Jenis Media yang diperoleh Responden dalam Penerimaan
INFOrMAST IMUSBUIM. ..ottt bbb 105
Gambar 4. 31 Hasil Responden Tingkat Awareness terhadap Museum............. 106
Gambar 4.32 Identitas Visual Museo Moderno Buenos AIres ..........ccoeeeveenne 108
Gambar 4.33 Typeface “Museum Moderno™..........cccovevviieiiiiiiiicnieiineseene 109
Gambar 4.34 Penerapan ldentitas Visual Museum Moderno ...........c..ccceeveennen. 110
Gambar 4.35 Postingan Media Sosial Museum Moderno ...........cccocveveeeerennnne 110
Gambar 4.36 Identitas Visual Museum of ISIamiC Art........cccoovvveeviveieniieninenns 112
Gambar 4.37 Penerapan ldentitas Visual MUSEUM .........cccoocvevieieeiveiesienneins 113
Gambar 4.38 Penerapan Media Cetak Identitas Visual ..............cccccoovevieiieenen. 114
Gambar 4.39 Graphic Standard Manual Museum Islamic of Arts..............cc...... 114
Gambar 4.40 Logo Museum Nasional INdonesia............ccoceveverenenenenenennenns 119
Gambar 4.41 Media Collateral Museum Nasional............ccccccoovvieviviienieiieenne 120
Gambar 4.42 Penerapan ldentitas Visual pada Postingan Media Sosial dan...... 121
Gambar 4.43 Museum AdItyaWarMan ..........ccceevvereereeiesieeseeee e seeseeseeseeaens 124
Gambar 4.44 Identitas Visual Museum Adityawarman...........ccccccevvevesieeieennnns 125
Gambar 4.45 Media Collateral Museum Adityawarman .............cccocveveivereanne 127
Gambar 4.46 Media Sosial Museum Adityawarman ............cccccevveevveveseesnennens 127
Gambar 4.47 MUSEUM ACEN .......oiiiiiiiicieie e 129
Gambar 4.48 Identitas Visual Museum ACEN ..........cccoveiiiiiiiiiie e 130
Gambar 4.49 Media Collateral Museum ACEN .........ccocevvviriieieie e 132
Gambar 4.50 Penerapan Identitas Visual pada Media Sosial Museum Aceh.... 133
Gambar 4.51 Halaman Utama Website Museum Aceh ..........ccoevviiieicinnnnn 133
Gambar 4.52 Persona Target AUAIENS ........cccveivieiiieeiee e 137
Gambar 4.53 Alternatif Big 10a.........ccooviiiiiiiiiiiei e 140
Gambar 4.54 Alternatif Big 1da........cccovveiieiiiiiiiecece e 141
Gambar 4.55 Brand Brief Perancangan ............cccoiiiinenineieiee e 142
Gambar 4.56 Brand Brief SChematiCs.........cccccvveiieriiieiiene e 143
Gambar 4.57 Big 1dea Perancangan...........ccoeoererenininesiseeie e 144
Gambar 4.58 Mood Board Tipografi ........ccccceererininininineeee e 144
Gambar 4.59 M0o0d B0ard HUSEFaSI..........coerireriiineiiseseseeeee e 145
Gambar 4.60 Mood Board FOtografi...........cccccveveiiieiiiiiiicsecc e 145
Gambar 4. 61 Mood Board Color Pallete...........ccooveiiiieiieniiie e 146
Gambar 4.62 M0o0d B0ard LayOuUL ...........ccceoereiiiiniiiieseseeee e 146
XV

Perancangan Identitas Visual..., Elsa Laurend Rianly, Universitas Multimedia Nusantara



Gambar 4.63 Mood Board Line CharaCteriStiCS ........uueuererrreeeeeeeeeeeeeeeennneeneennnnnns 146

Gambar 4.64 Related ODJECTS .......cceviiieiiieieie e 147
Gambar 4. 65 Alternatif Tagling .........ccooeiiiiiiie e 147
Gambar 4.66 Sketsa Alternatif Logo Museum Siginjei 1.......cccooevveieviveiennnns 149
Gambar 4.67 Sketsa Alternatif LOgo MUSEUM 2 .........cccocveviviiieiieie e 149
Gambar 4.68 Sketsa AIternatif 3..........ccocoeriiiiiiiiee e 150
Gambar 4.69 Sketsa Varian Logo Museum Siginjei 1.......cccccovvveieienencnnnnenn 150
Gambar 4.70 Sketsa Varian Logo Museum Siginjei 2........ccccevvveierenenenennenns 151
Gambar 4. 71 Proses Revisi pada Hasil Final LOgO .........ccccccovvvviiviiiciicieee 152
Gambar 4.72 Filosofi Perancangan LOgO .........cccccvveieiiieieeneeiie e eieseeseanen 153
Gambar 4.73 Alfabet Huruf Aksara INCUNG.........cccoeviiieiieie e 154
Gambar 4.74 Sketsa Varian Warna LOgO .........ccccoueieeieeieeieeiie e eeeseesieeie 155
Gambar 4.75 Varian Implementasi Warna pada LOgo..........ccccceevvvviivevieiveennn. 155
Gambar 4. 76 Pengaplikasian Warna ldentitas Visual.............cccccoevvviviniieenen. 157
Gambar 4.77 Jenis Tipografi yang digunakan ...........cccccoveiiiinnniinicnienene 159
Gambar 4.78 Filosofi Perancangan Logo Museum Siginjei ..........ccoceeervriennnne 160
Gambar 4.79 Grid Logo MUSEUM SIGINJET ....oveveiveriiiiiieiieieie e 161
Gambar 4. 80 Konfigurasi Logo Museum SIgiNjei........ccocuuvvererenerenenenennenns 162
Gambar 4.81 Minimum Clear Space Penerapan LOgo0.........cccccevverrieieriirnnnnnnne 163
Gambar 4.82 Ornamen Tawing Khas Jambi ...........cccooviiiiiiiiiene 164
Gambar 4.83 Aksara Incung Suku Kerinci Jambi...........ccocvvvieieiineniiincen 165
Gambar 4.84 Proses Perancangan SUPErgrafiS...........cocvvvvereeierenenenesiesesiens 165
Gambar 4.85 Supergrafis dalam Penerapan Key Visual ..........cccccooovinininennnn 166
Gambar 4.86 Penempatan Logo dan Tagline Museum Siginjei .........c.c.cccevenene 167
Gambar 4.87 Grid Fotografi Fibonacci RUIES............cccccevveiiiviiiic e 168
Gambar 4.88 Pengaturan Preset Fotografi.........ccccovvviieiieiiiieiec e 168
Gambar 4.89 Alternatif Implementasi Supergraphic..........ccccooceiveevvciciicieene 169
Gambar 4. 90 Varian Implementasi Supergraphic pada Key Visual .................. 169
Gambar 4.91 Varian Implementasi Supergraphic pada Key Visual 2 ................ 170
Gambar 4.92 Sketsa Key VISUAL ...........cooeiieiiiie e 170
Gambar 4.93. Sketsa Varian Key Visual ..........ccccooveviiiiiiieniiiie e 171
Gambar 4.94 Key Visual PeranCangan ..........cccccueevvereeieeseeieaieeseeseeseeseeseenens 172
Gambar 4.95 Kart Nama .......ccooeiiiiieeeee e 173
Gambar 4.96 SAMPUL..........ooiiiiiii e 174
Gambar 4.97 KOP SUFAL ......ocueeiiiieiiee e 174
Gambar 4. 98 AMPIOP.....oviiii s 175
Gambar 4.99 Cap/StEMPEN ........cooiiiiiiee 175
Gambar 4.100 Email SIgnature...........cooiiiiieieeeee e 176
Gambar 4.101 TIKet MaSUK .......cccveiieiiiieiieie e se e 177
Gambar 4.102 Seragam Kaos Kerah...........ccocveieiieiiiieiieese s 178
Gambar 4.103 KaoS (T-Shit) ......cccooveiiiiiieeii e 178
Gambar 4.104 Kartu ldentitas (ID Card)........ccoceveviiiniininiieere e 179
Gambar 4.105 LaNYard..........cccooeriiiiiiieieieesie et 180
XVi

Perancangan Identitas Visual..., Elsa Laurend Rianly, Universitas Multimedia Nusantara



Gambar 4.106 OULdOOr SIGNAGE .......ccvvruieieieieiie ettt 181

Gambar 4.107 Orientation SIGNAJE .......ccoiverreriererieresise e 182
Gambar 4.108 Directional SIgNAgE. .........ccceruerirreririiisisieeeee e 182
Gambar 4.109 Identification SIGNAJE .......cccveieeiieiierr e 183
Gambar 4.110 Skala Perbandingan Ukuran Signage .........ccccevevvveveeiesieeseennnns 184
Gambar 4.111 DesKripsi KOIEKSI ........cccoveiieiiiieiieie e 185
Gambar 4.112 Postcard Interaktif..........ccooveiviieiiieiieie e 185
Gambar 4.113 Sticker POSICArd ..........ccoieiiieiinie e 186
GaAMDAN 4. 114 POSTET ...ttt ettt bbbttt sb b 187
Gambar 4.115 Potrait Banner L..........ccoceieieiiieieseiisiseseeee e 188
Gambar 4.116 POtrait BANNEr 2..........ccviieieiieiieiie et 189
Gambar 4.117 Potrait BANNEr 3..........cooiiiiiriirieie et 189
Gambar 4.118 Postingan Instagram (Feeds 1) .......cccccceviiiiieiiiesie i, 190
Gambar 4.119 Postingan Instagram (FEeds 2) .......cccccvveviveiieiieesie e 191
Gambar 4.120 Postingan Instagram (FEeds 3) .......cccccvvverieeieninieniiee e 191
Gambar 4.121 Postingan Instagram (FEeds 4) ..........coovviiiiiiieienciencnene 192
Gambar 4.122 1KIan APIKAST .........cooiiiiiiiiiiee e 192
Gambar 4.123 Homepage WEDSITE .........ccoieiiiieieiiesiesit st 193
Gambar 4.124 TOEDAYG ... ...eeiveeieiieieeie ettt nee s 194
Gambar 4.125 Gift Set (NOTEDOOK) ........cveieieiiiieiiesieii st 195
Gambar 4.126 Gift Set (Acrylic Keychain) .........ccccoeiiiiiiniiieee e 196
Gambar 4.127 Gift SEt ( PEN) ..o 196
Gambar 4.128 Gift Set (Packaging) ........ccocevereriiiniiisiiieeee e 197
Gambar 4.129 Keseluruhan Konten Brand Guidelines...........cccoceviiininininnnnnn. 197
Gambar 4.130 Cover Buku Brand GUIdelings.............ccoovvvriniinnennnencncseien 198
Gambar 4.131 Tata Letak Konten Brand Guidelings............cccccvvrirenciinnnnnn. 199
Gambar 4.132 Penggunaan Grid dan Layouting...........cccceeeveevveiieeseeiesieseenens 200
Gambar 4.133 Hasil Revisi Beta Testing pada Potrait Banner ...............c.c....... 205
Gambar 4.134 Hasil Revisi Beta Testing Kop Surat...........cccoeceevieiiicviesiieennnn. 206
Gambar 4.135 Hasil Revisi Beta Testing ID Card............ccccceevevivevviienieseenne 206
Gambar 4.136 Logo Primer MusSeum SigiNJI ......ccuevveiveiieeieiiieiieseesieseeseeiens 207
Gambar 4.137 Filosofi Perancangan LOgO0 ........ccccceeviiiieiieieciie s 209
Gambar 4.138 Proporsi LOJO ........cccveiiiiiieiii ettt 210
Gambar 4.139 Aturan Penggunaan Warna pada LOgo.........ccceeirienenieneenennens 211
Gambar 4.140 Penerapan Logo Left dan Right-Aligned ..........cccccoocveiiiiiene 211
Gambar 4.141 Penerapan Logo Middle-Aligned.............ccoovviieiininncnincnen 212
Gambar 4.142 SKala WAINA ........ccoiviieiieiiee et 213
Gambar 4.143 Aturan Penerapan Warna pada Logo .........ccccceveveiiienciinicnnnnn 214
Gambar 4.144 Logotype MUSEUM SIGINJET ....ccvevverviriiirisieieeeeese e 215
Gambar 4.145 Implementasi Tagline pada Logo Sekunder............cccccceevvervannnne 215
Gambar 4.146 Proses Perancangan SUpergrafis............cccovveveeveiieesvenesieeseennnns 217
.Gambar 4.147 Varian Penggunaan Supergrafis...........ccoeorveinrencnenesnsennn 217
Gambar 4.148 Pengaturan FOtOgrafi.........cccoviiriiiniiiiiiseeee e 218
Xvii

Perancangan Identitas Visual..., Elsa Laurend Rianly, Universitas Multimedia Nusantara



Gambar 4.149 Komposisi FOtOGrafi..........cccoeiiriiinininisieeeese e 219

Gambar 4.150 Penggunaan Fibbonaci Rules Grid Fotografi..........c..cccocvevvennnne 219
Gambar 4. 151 Mockup BUSINESS Card.........ccccovererininininieeeiese e 220
Gambar 4.152 Alur Visual dari Kartu Nama ..........c.ccoeviiniinnencce 221
Gambar 4.153 Hierarki Visual Kartu Nama ..........ccocovivininiiinienec e 221
Gambar 4.154 MocKUP KOP SUFAL.........ccoiiieiecie e 222
Gambar 4. 155 Alur Keterbacaan Surat...........ccccoeverveienieenesie e seeseeiens 223
Gambar 4.156 MOCKUDP AMPIOP ....ciuiiiiiiiiiiiinie s 224
Gambar 4.157 Mockup Stempel / Cap ....c.coveveiieieeiice e 225
Gambar 4.158 Mockup Email SIgnature..........ccceeveieeieieese e 225
Gambar 4.159 Alur Keterbacaan Email Signature ..........cccccceevveieevvcicsicceene 226
Gambar 4.160 Mockup Tiket Masuk MUSEUM.............ccceveeieeieeiie e 227
Gambar 4.161 Alur Keterbacaan Tiket MUSBUM ..........ccoovveiiiiiinieniiie e 227
Gambar 4.162 Mockup Kaos Kerah............ccccoiieiiiiiiciiicc e 229
Gambar 4. 163 Mockup Kaos Polos T-Shilt.........cccooiiiiiiiiiniiiieeccecee 230
Gambar 4.164 Mockup Kartu Identitas (ID Card) ........ccccoevervenienninienieienins 230
Gambar 4. 165 Alur Keterbacaan ID Card ............ccoooveveiieeneiieiiene e 231
Gambar 4.166 MOCKUP Lanyard...........ccceiereienenieninisesiseeeeeesee e 232
Gambar 4.167 Mockup OUutdOOr SIGNAGE......ccueevrieerieeieiiesie e e sree e 233
Gambar 4.168 Mockup Orientation SIgNAGE ..........erereririeeeiieiene e 234
Gambar 4.169 Mockup 1dentification SIgN ..........cccoeririiinieieee e 235
Gambar 4.170 Mockup Deskripsi KOIEKSI ..........ccccoviiiiiiiiiiieee e 236
Gambar 4.171 Alur Keterbacaan Deskripsi KOIeKSi..........cccovvvreiiieninincnnn 237
Gambar 4.172 Mockup Postcard Interaktif............ccccovevieiienieiie e 238
Gambar 4.173 MOCKUP POSTEN ........ccvveiiiieieecieee e 239
Gambar 4.174 Hierarki Visual POSEEN .........cccoviiiiiiiiiiisieeieie e 240
Gambar 4.175 Mockup Banner Potrait...........ccccooveiiiieiiciece e 241
Gambar 4.176 Hierarki Visual Banner Potrait...........cc.ccooviiinrennnencicscen 241
Gambar 4.177 Mockup Instagram Feeds..........cccovvvieiieiiiiiiie i, 243
Gambar 4.178 Mockup 1KIan APIIKaST .........ccvevieiieieeieseese e 244
Gambar 4.179 MoCKUP WEDSILE .........ccviiieiieiecc e 245
Gambar 4.180 MoCKUP Gift SEL.......ccociiiiiiieie e 246
Gambar 4.181 Mockup Totebag........c.cocvveiieiiieiiece e 247
Gambar 4.182 Mockup Graphic Standard Manual (Brand Guidelines) ............ 248
Gambar 4.183 Cover Depan GSM / Brand Guidelines............cccccoevivevieiiveennen. 248
Gambar 4.184 Keseluruhan Konten GSM / Brand Guidelines..............c.cccceeenee 249
xviii

Perancangan Identitas Visual..., Elsa Laurend Rianly, Universitas Multimedia Nusantara



DAFTAR LAMPIRAN

Lampiran A Hasil Persentase TUMITIN........cccooooeiiiiiiiineeeeee s 261
Lampiran B Form Bimbingan ... 269
Lampiran C Non-Disclosure Agreement (kualitatif - wawancara ) .................... 272
Lampiran D Hasil KUBSIONET .......ccoiiiiiiiieesie et 278
Lampiran E Transkrip Wawancara Dinas Pariwisata dan Kebudayaan Provinsi

JAMDI . 288

Lampiran F Transkrip Wawancara Pamong Budaya - Drs. Muhammad Erman 295
Lampiran G Transkrip Wawancara Kasi Bimbingan dan Publikasi Museum

Siginjei & Pemandu Museum Dias EAMIlizar ...........c.ccoovoiiiiineiiinie, 301
Lampiran H Transkrip Wawancara Pengunjung Museum Intan Aulia............... 303
Lampiran | Transkrip Wawancara Pengunjung Museum Angelica.................... 305
Lampiran J Transkrip Wawancara Pengunjung Museum Ujang .............c.......... 307

Lampiran K Transkrip Wawancara Pengunjung Museum Y okoyama Yuichi ... 309

Xix

Perancangan Identitas Visual..., Elsa Laurend Rianly, Universitas Multimedia Nusantara



