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PERANCANGAN ULANG IDENTITAS VISUAL

SABABAY WINERY

(Felicia Rose Hendrawan)

ABSTRAK

Industri wine di Bali mengalami pertumbuhan yang pesat, salah satunya ditandai
dengan hadirnya Sababay Winery sebagai produsen wine lokal premium. Meskipun
memiliki keunggulan kompetitif melalui kerja sama dengan petani lokal di
Singaraja dan wisata gastronomi, identitas visual Sababay Winery belum mampu
merepresentasikan nilai tambahnya secara efektif, sehingga kurang menonjol
dibandingkan kompetitor. Penelitian ini bertujuan untuk merancang ulang identitas
visual Sababay Winery agar dapat meningkatkan daya tarik merek di pasar
domestik dan internasional. Metode perancangan yang digunakan adalah metode
Desain Thinking yang mencakup tahap empati, definisi, ideasi, prototipe, dan
pengujian untuk menghasilkan solusi desain yang relevan. Hasil perancangan
meliputi pembaruan logo, palet warna, tipografi, dan elemen visual pendukung
lainnya yang disusun dalam pedoman Graphic Standard Manual (GSM). Simpulan
dari penelitian ini menunjukkan bahwa identitas visual baru Sababay Winery
mampu memperkuat karakter merek sebagai produsen wine lokal berkualitas tinggi
dan meningkatkan daya saing di industri wine Bali.

Kata kunci: Industri Wine Bali, Identitas Visual, Sababay Winery
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REDESIGN OF SABABAY WINERY’S

VISUAL IDENTITY

(Felicia Rose Hendrawan)

ABSTRACT (English)

The wine industry in Bali has experienced rapid growth, marked by the presence of
Sababay Winery as a premium local wine producer. Despite having competitive
advantages through partnerships with local farmers in Singaraja and offering
gastronomic tourism, Sababay Winery's visual identity has not effectively
represented its added value, making it less prominent compared to its competitors.
This study aims to redesign the visual identity of Sababay Winery to enhance brand
appeal in domestic and international markets. The design method used is Design
Thinking, which includes the stages of empathy, definition, ideation, prototyping,
and testing to produce relevant design solutions. The design results include updates
to the logo, color palette, typography, and other supporting visual elements,
compiled in the Graphic Standard Manual (GSM). The conclusion of this study
shows that the new visual identity of Sababay Winery successfully strengthens the
brand's character as a high-quality local wine producer and improves its
competitiveness in Bali's wine industry.

Keywords: Bali Wine Industry, Visual Identity, Sababay Winery
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