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PERANCANGAN DESAIN KONTEN MEDIA SOSIAL BRAND CANGGU 

BAKEHOUSE DI AITI MEDIA 

 (Yoel Agustinus Hendrawan Mongtantio) 

ABSTRAK 
 

 

Di era digital yang berkembang pesat, industri kreatif berperan penting dalam 

membangun identitas visual dan strategi pemasaran bisnis. Desain grafis menjadi 

elemen utama dalam menarik perhatian audiens, terutama melalui media sosial. CV 

Aiti Media, sebuah creative marketing agency berbasis di Bali sejak 2018, 

menyediakan layanan branding, strategi pemasaran, desain grafis, pengelolaan 

media sosial, dan produksi konten visual bagi berbagai industri. CV Aiti Media 

sendiri telah memberikan kesempatan bagi mahasiswa untuk menerapkan ilmu 

desain ke dalam proyek nyata, sekaligus memahami industri kreatif secara 

profesional melalui program magang. Program ini bertujuan meningkatkan 

keterampilan hard skill, seperti penguasaan software design, serta soft skill, seperti 

komunikasi dan manajemen waktu. Selain itu, magang ini menjadi sarana untuk 

mengembangkan portofolio dan memahami alur kerja industri kreatif. Selama 

magang, penulis menghadapi tantangan dalam menyesuaikan desain dengan 

identitas brand klien yang beragam, namun dapat mengatasinya melalui strategi 

manajemen waktu dan komunikasi yang baik. Pengalaman ini memberikan 

wawasan berharga tentang dunia kerja profesional serta menjadi bekal penting 

dalam meniti karir di industri kreatif terutama di bagian desain grafis. 

 

Kata kunci: Desain Grafis, Sosial Media, Program Magang, CV Aiti Media 
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DESIGNING SOCIAL MEDIA CONTENT FOR THE CANGGU 

BAKEHOUSE BRAND AT AITI MEDIA 

(Yoel Agustinus Hendrawan Mongtantio) 

ABSTRACT 

 

In the rapidly evolving digital era, the creative industry plays a crucial role in 

building visual identities and business marketing strategies. Graphic design serves 

as a key element in capturing audience attention, especially through social media. 

CV Aiti Media, a creative marketing agency based in Bali since 2018, offers 

services in branding, marketing strategy, graphic design, social media 

management, and visual content production for various industries. CV Aiti Media 

has provided opportunities for students to apply their design knowledge to real-

world projects while gaining professional insights into the creative industry 

through an internship program. This program aims to enhance hard skills, such as 

proficiency in design software, as well as soft skills, including communication and 

time management. Additionally, the internship serves as a platform for portfolio 

development and a deeper understanding of the creative industry's workflow. 

During the internship, the writer faced challenges in adapting designs to the diverse 

brand identities of clients but overcame them through effective time management 

and communication strategies. This experience provided valuable insights into the 

professional work environment and became a crucial foundation for pursuing a 

career in the creative industry, particularly in graphic design. 

 

Keywords: Graphic Design, Social Media, Internship Program, CV Aiti Media 

 

  



 

 

x 
Perancangan Desain Konten…, Yoel Agustinus H. M., Universitas Multimedia Nusantara 

 

DAFTAR ISI 

 

HALAMAN JUDUL  ............................................................................................. i 

HALAMAN PERNYATAAN TIDAK PLAGIAT ............................................. ii 

HALAMAN PERNYATAAN KEABSAHAN PERUSAHAAN ...................... iii 

HALAMAN PENGESAHAN .............................................................................. iv 

HALAMAN PERSETUJUAN PUBLIKASI KARYA ILMIAH ...................... v 

KATA PENGANTAR .......................................................................................... vi 

ABSTRAK .......................................................................................................... viii 

ABSTRACT ........................................................................................................... ix 

DAFTAR ISI .......................................................................................................... x 

DAFTAR GAMBAR ........................................................................................... xii 

DAFTAR TABEL .............................................................................................. xiv 

DAFTAR LAMPIRAN ............................................ Error! Bookmark not defined. 

BAB I  PENDAHULUAN ..................................................................................... 1 

1.1 Latar Belakang ................................................................................. 1 

1.2 Tujuan Magang ................................................................................ 2 

1.3 Waktu dan Prosedur Pelaksanaan Magang .................................. 3 

1.3.1 Waktu Pelaksanaan Magang .............................................. 3 

1.3.2 Prosedur Pelaksanaan Magang .......................................... 4 

BAB II  GAMBARAN UMUM PERUSAHAAN ............................................... 5 

2.1 Profil dan Sejarah Perusahaan ....................................................... 5 

2.1.1 Profil Perusahaan ................................................................ 5 

2.1.2 Sejarah Perusahaan ............................................................. 6 

2.2 Struktur Organisasi Perusahaan .................................................... 7 

2.3 Portofolio Perusahaan ..................................................................... 9 

2.3.1 Desain Konten Media Sosial Canggu Bakehouse (FnB) ... 9 

2.3.2 Desain Konten Media Sosial Mayrose (Beauty) .............. 10 

2.3.3 Desain Konten Media Sosial Puri Sabina (Hospitality) .. 11 

2.3.4 Desain Website Berry Amour Villas (Hospitality) ........... 12 

2.3.5 Desain Website Avilla Bali Friends (Hospitality) ............. 13 

BAB III PELAKSANAAN MAGANG .............................................................. 15 

3.1 Kedudukan dan Koordinasi Pelaksanaan Magang .................... 15 



 

 

xi 
Perancangan Desain Konten…, Yoel Agustinus H. M., Universitas Multimedia Nusantara 

 

3.1.1 Kedudukan Pelaksanaan Magang .................................... 15 

3.1.2 Koordinasi Pelaksanaan Magang ..................................... 16 

3.2 Tugas yang Dilakukan ................................................................... 16 

3.3 Uraian Pelaksanaan Magang ........................................................ 22 

3.3.1 Perancangan Konten Media Sosial Canggu BakeHouse 23 

3.3.2 Proses Pelaksanaan Tugas Tambahan Magang .............. 37 

3.4 Kendala dan Solusi Pelaksanaan Magang ................................... 64 

3.4.1 Kendala Pelaksanaan Magang ......................................... 65 

3.4.2 Solusi Pelaksanaan Magang .............................................. 65 

BAB IV PENUTUP ............................................................................................. 67 

4.1 Simpulan ......................................................................................... 67 

4.2 Saran ............................................................................................... 68 

DAFTAR PUSTAKA ......................................................................................... xiv 

 

  



 

 

xii 
Perancangan Desain Konten…, Yoel Agustinus H. M., Universitas Multimedia Nusantara 

 

DAFTAR GAMBAR 

 

Gambar 2.1 Logo Aiti Media .................................................................................. 5 
Gambar 2.2 Bagan Struktur Organisasi Aiti Media Jakarta .................................... 8 
Gambar 2.4 Portofolio Desain Konten Media Sosial Canggu Bakehouse ............ 10 
Gambar 2.5 Portofolio Desain Konten Media Sosial Mayrose ............................. 11 
Gambar 2.6 Portofolio Desain Konten Media Sosial Puri Sabina ........................ 12 
Gambar 2.7 Portofolio Desain Website Berry Amour Villas ................................ 13 
Gambar 2.8 Portofolio Desain Website Avilla Bali Friends ................................. 14 

Gambar 3.1 Bagan Kedudukan Penulis di Aiti Media Jakarta.............................. 15 
Gambar 3.2 Bagan Alur Koordinasi ..................................................................... 16 
Gambar 3.3 Brief Konten Instagram Story Canggu BakeHouse .......................... 23 
Gambar 3.4 Brand Guideline Canggu BakeHouse ............................................... 24 
Gambar 3.5 Aset Ilustrasi Brand Canggu BakeHouse .......................................... 25 
Gambar 3.6 Tampilan Akun Instagram Canggu BakeHouse ................................ 25 
Gambar 3.7 Aset Foto Story Canggu BakeHouse ................................................. 26 
Gambar 3.8 Proses Penghapusan Background ...................................................... 27 
Gambar 3.9 Foto Roti yang Sudah di Outline ....................................................... 28 
Gambar 3.10 Proses Layouting Desain Konten .................................................... 28 
Gambar 3.11 Hasil Akhir Desain Konten ............................................................. 29 
Gambar 3.12 Approval Desain Konten Canggu BakeHouse ................................ 30 
Gambar 3.13 Brief Konten Instagram Feeds Canggu BakeHouse ........................ 30 
Gambar 3.14 Aset Foto Feeds Canggu BakeHouse .............................................. 31 
Gambar 3.15 Proses Pemasukkan Aset Foto......................................................... 32 
Gambar 3.16 Proses Menggunakan Garis Bantu .................................................. 32 
Gambar 3.17 Proses Menggunakan Grid .............................................................. 33 
Gambar 3.18 Proses Layouting Desain Feeds Canggu BakeHouse ...................... 34 
Gambar 3.19 Feedback untuk Desain ................................................................... 34 
Gambar 3.20 Proses Revisi Desain Feeds Canggu BakeHouse ............................ 35 
Gambar 3.21 Hasil Akhir Desain Feeds ................................................................ 35 
Gambar 3.22 Hasil Konten yang Sudah di-Post ................................................... 36 
Gambar 3.23 Working File Canggu BakeHouse................................................... 37 
Gambar 3.24 Brief Desain Feeds Yujo ................................................................. 38 
Gambar 3.25 Brand Guideline Yujo ..................................................................... 38 
Gambar 3.26 Tampilan Akun Instagram Yujo ...................................................... 39 
Gambar 3.27 Aset Foto Menu Feeds Yujo............................................................ 40 
Gambar 3.28 Aset Foto Ramen Yujo .................................................................... 40 
Gambar 3.29 Hasil Digital Imaging Aset Foto Yujo ............................................ 41 
Gambar 3.30 Proses Layouting Desain Feeds Yujo.............................................. 42 
Gambar 3.31 Hasil Akhir Desain Feeds Yujo ....................................................... 42 
Gambar 3.32 Approval dari Tim Yujo .................................................................. 43 
Gambar 3.33 Tampilan Desain di Feeds Yujo ...................................................... 44 
Gambar 3.34 Brief Konten Instagram Story Yujo ................................................ 44 
Gambar 3.35 Aset Foto IGS Yujo ......................................................................... 45 
Gambar 3.36 Penggunaan Grid dalam IGS Yujo .................................................. 45 
Gambar 3.37 Hasil Akhir Design IGS Yujo ......................................................... 46 



 

 

xiii 
Perancangan Desain Konten…, Yoel Agustinus H. M., Universitas Multimedia Nusantara 

 

Gambar 3.38 Hasil Approval Design dari Tim Yujo ............................................ 47 
Gambar 3.39 Hasil Desain Penulis di Highlight Yujo .......................................... 47 
Gambar 3.40 Brief Instagram Story Puri Sabina .................................................. 48 
Gambar 3.41 Brand Guideline Puri Sabina ........................................................... 48 
Gambar 3.42 Aset Foto Instagram Story Puri Sabina ........................................... 49 
Gambar 3.43 Proses Layout Header & Footer ...................................................... 50 
Gambar 3.44 Proses Memasukkan Copy .............................................................. 50 
Gambar 3.45 Hasil Final Desain IGS Puri Sabina ................................................ 51 
Gambar 3.46 Approval dari Tim Puri Sabina ....................................................... 52 
Gambar 3.47 Brief Campaign Mayrose ................................................................ 52 
Gambar 3.48 Brand Guideline Mayrose Studio .................................................... 53 
Gambar 3.49 Tampilan Feeds Instagram Mayrose Studio .................................... 54 
Gambar 3.50 Aset Foto Campaign Mayrose ......................................................... 54 
Gambar 3.51 Perancangan Background Feeds Mayrose ....................................... 55 
Gambar 3.52 Proses Pengolahan Aset Foto .......................................................... 56 
Gambar 3.53 Proses Pengolahan Foto Kedalam Konten ...................................... 56 
Gambar 3.54 Penggunaan Garis Bantu ................................................................. 57 
Gambar 3.55 Hasil Akhir Desain Slide 1 .............................................................. 58 
Gambar 3.56 Hasil Akhir Desain Slide 2 .............................................................. 59 
Gambar 3.57 Brief Konten Reels Puri Sabina ...................................................... 60 
Gambar 3.58 Aset Foto Reels Puri Sabina ............................................................ 61 
Gambar 3.59 Proses Perancangan Video .............................................................. 61 
Gambar 3.60 Proses Pemasukkan Copywriting ke Reels ..................................... 62 
Gambar 3.61 Cover Reel Puri Sabina ................................................................... 62 
Gambar 3.62 Pengiriman Preview Motion Grafis ................................................. 63 
Gambar 3.63 Feedback Motion Grafis Puri Sabina .............................................. 63 
Gambar 3.64 Hasil Motion Grafis di Highlight Puri Sabina ................................. 64 

 

 

  



 

 

xiv 
Perancangan Desain Konten…, Yoel Agustinus H. M., Universitas Multimedia Nusantara 

 

DAFTAR TABEL 

 

Tabel 3.1 Tabel Data Perusahaan .......................................................................... 17 

 



 

 

xv 
Perancangan Desain Konten…, Yoel Agustinus H. M., Universitas Multimedia Nusantara 

 

DAFTAR LAMPIRAN 
 

Lampiran Hasil Persentase Turnitin  ..................................................................... xv 
Lampiran Form Bimbingan  ................................................................................. xvi 
Lampiran Surat Penerimaan Magang  ................................................................. xvii 
Lampiran MBKM 01  ........................................................................................ xviii 
Lampiran MBKM 02  .......................................................................................... xix 
Lampiran MBKM 03  ........................................................................................... xx 
Lampiran MBKM 04  ........................................................................................ xxix 
Lampiran Karya  ................................................................................................. xxx 


		2025-06-30T17:03:20+0700
	JAKARTA
	e-meterai_signatures
	[SWGE31QGJM0HDHCC0002M9] Ref-569139347877368


		2025-06-30T17:23:32+0700
	JAKARTA
	e-meterai_signatures
	[UJYS1XXXG40HDH5Z0000U9] Ref-097582017795176




