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PERANCANGAN IDENTITAS SIZZLING HOTSPOT 

DI EGGHEAD BRANDING AGENCY 

 (Eveline Metadewi Hartono) 

ABSTRAK 
 

 

Praktik kerja magang adalah salah satu syarat kelulusan di Universitas Multimedia 

Nusantara yang wajib dilaksanakan oleh seluruh mahasiswa di jurusan Desain 

Komunikasi Visual. Program ini bertujuan untuk memperoleh pengalaman kerja di 

industri desain serta mengasah soft dan hard skill yang telah dipelajari selama 

perkuliahan. Dengan kesempatan ini, penulis menjalankan aktivitas magang di PT 

Kepala Telur Indonesia atau EGGHEAD Branding Agency yang menawarkan jasa 

branding. Penulis berperan sebagai Graphic Design Intern di bawah supervisi 

Project Manager, dengan tanggung jawab atas pengembangan dan implementasi 

brand berdasarkan arahan yang diberikan. Pelaksanaan magang berlangsung 

selama 6 bulan, diawali dari bulan Februari hingga Agustus 2025 dengan sistem 

kerja hybrid. Dalam mengerjakan proyek, penulis menggunakan proses desain yang 

terdiri dari penerjemahan brief, brainstorming, penyusunan brand guidelines, 

sketsa alternatif, dan pengembangan final artwork. Segala feedback didiskusikan 

bersama tim desain internal, sebelum memberikan preview kepada klien melalui 

project manager. Selama melaksanakan magang, penulis menemukan beberapa 

kendala seperti kolaborasi kreatif dalam tim dan keterbatasan hard skill dalam 

pengoperasian software desain. Melalui tantangan tersebut, penulis mempelajari 

berbagai teknik desain yang baru dan cara bekerja sama dalam lingkup profesional.  

 

Kata kunci: Jasa Branding, Implementasi Brand, Magang, EGGHEAD 
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IDENTITY DESIGN OF SIZZLING HOTSPOT 

AT EGGHEAD BRANDING AGENCY 

(Eveline Metadewi Hartono) 

ABSTRACT 

 

The internship program is a mandatory graduation requirement at Universitas 

Multimedia Nusantara for all undergraduates in Visual Communication Design 

department. This program aims to provide hands-on experience in the design 

industry while honing both soft and hard skills acquired during academic studies. 

Through this opportunity, the author undertook an internship at PT Kepala Telur 

Indonesia, also known as EGGHEAD Branding Agency, which specializes in 

branding services. The author served as a Graphic Design Intern under the 

supervision of a Project Manager, with responsibilities focused on developing and 

implementing branding concepts based on given directives. The internship spanned 

six months, from February to August 2025, and was conducted in a hybrid work 

system. In executing projects, the author followed a structured design process, 

which included translating briefs, brainstorming, developing brand guidelines, 

creating alternative sketches, and refining final artwork. All feedbacks were 

discussed among the internal design team before presenting previews to clients 

through the project manager. Throughout the internship, the author encountered 

several challenges, such as collaborative creative work and limitations in hard 

skills related to design software operation. However, these challenges provided 

valuable learning experiences, allowing the author to acquire new design 

techniques and a better understanding of teamwork in a professional setting. 

 

Keywords: Branding Services, Brand Implementations, Internship, EGGHEAD 
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