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PERANCANGAN KONTEN INSTAGRAM POST

UNTUK INDFINITI
(Charvia Angelia)

ABSTRAK

Industri influencer di Indonesia mengalami pertumbuhan pesat, terutama di
kalangan Gen Z yang tertarik menjadi nano dan micro influencer. Namun, mereka
masih menghadapi tantangan dalam memahami strategi pembuatan konten dan
monetisasi yang efektif. Penelitian ini berfokus pada perancangan konten Instagram
post untuk Indfiniti, sebuah platform edukasi dan komunitas yang dirancang untuk
mendukung pengembangan kapasitas para influencer pemula. Tujuan perancangan
adalah membangun brand awareness dan menarik minat target audiens melalui
strategi konten yang relevan secara visual dan naratif. Proses perancangan
menggunakan pendekatan Design Thinking yang mencakup lima tahapan:
Empathize, Define, Ideate, Prototype, dan Test. Setiap tahap diarahkan untuk
mengidentifikasi kebutuhan pengguna serta merancang solusi komunikasi visual
yang tepat sasaran. Hasil menunjukkan bahwa konten Instagram yang informatif,
konsisten, dan responsif terhadap kebutuhan pengguna dapat meningkatkan
interaksi dan ketertarikan audiens terhadap platform Indfiniti. Strategi konten
dikembangkan berdasarkan model AISAS (Attention, Interest, Search, Action,
Share), yang berfokus pada mendorong audiens dari tahap awareness hingga ke
partisipasi aktif dalam komunitas. Perancangan ini menunjukkan bahwa media
sosial, khususnya Instagram, dapat dimanfaatkan secara optimal sebagai kanal
komunikasi visual untuk membangun citra dan koneksi antara platform edukasi dan
komunitas targetnya, sekaligus meningkatkan visibilitas Indfiniti di tengah
kompetisi industri digital.

Kata kunci: Nano & Micro Influencer, Konten Berkualitas, Mentoring
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INSTAGRAM POST CONTENT DESIGN FOR INDFINITI
(Charvia Angelia)

ABSTRACT (English)

The influencer industry in Indonesia has experienced rapid growth,
particularly among Gen Z individuals aspiring to become nano and micro
influencers. However, many of them still face challenges in understanding effective
content creation strategies and monetization. This study focuses on designing
Instagram post content for Indfiniti, an educational and community-based platform
aimed at supporting the development of beginner influencers. The main objective is
to build brand awareness and attract the target audience through content that is
visually and narratively relevant. The design process adopts the Design
Thinking approach, consisting of five stages: Empathize, Define, Ideate, Prototype,
and Test. Each stage is directed toward identifying user needs and developing
effective visual communication strategies. The results show that informative,
consistent, and user-oriented Instagram content can enhance audience engagement
and interest in the Indfiniti platform. The content strategy is developed using
the AISAS model (Attention, Interest, Search, Action, Share), focusing on guiding
the audience from awareness to active participation within the community. This
design process demonstrates that social media particularly Instagram can be
effectively utilized as a visual communication channel to build brand identity and
foster connections between the educational platform and its target community,
while also increasing Indfiniti’s visibility in the competitive digital industry.

Keywords: Nano & Micro Influencer, Quality Content, Mentoring
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