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PERAN CONTENT PRODUCTION INTERN PADA PRODUKSI
IKLAN MEDIA SOSIAL DI PT ARTYCO KREATIF LAB

Nathan Alvinson

ABSTRAK

Program magang merupakan bagian penting dari proses pembelajaran mahasiswa
yang memberikan kesempatan untuk menerapkan ilmu secara praktis di dunia
industri. Penulis melaksanakan magang di social media creative agency PT
Artyco Kreatif Lab, yang bergerak di bidang jasa komunikasi pemasaran digital
dengan fokus pada pembuatan konten untuk berbagai brand. Pemilihan tempat
magang ini didasarkan pada relevansi antara keahlian penulis di bidang produksi
film dengan kebutuhan industri kreatif yang terus berkembang, khususnya dalam
content production untuk platform media sosial seperti Instagram dan TikTok.
Selama magang, penulis menjalankan peran sebagai content production specialist
intern yang bertugas dalam proses shooting dan editing konten visual. Lingkup
kerja yang dijalani mencakup perencanaan produksi, eksekusi pengambilan
gambar, penyuntingan video, hingga proses approval bersama tim social media
specialist. Dalam praktiknya, kolaborasi antardivisi menjadi aspek krusial dalam
menjaga kualitas serta efektivitas distribusi konten. Selain itu, penulis juga
menemukan bahwa pendekatan kerja di industri kreatif banyak mengadaptasi
prinsip kerja produksi film, seperti perencanaan visual (photoboard), pengambilan
suara (voice over), serta penyuntingan warna (color grading). Magang ini
memberikan pemahaman yang lebih luas mengenai peran tim kreatif dalam
membangun identitas sebuah brand, sekaligus menunjukkan pentingnya
kolaborasi dan efisiensi dalam menghadapi tantangan keterbatasan sumber daya di
dunia kerja.

Kata kunci: magang, produksi konten sosial media, content production specialist,
industri kreatif dan film, kolaborasi tim.
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THE ROLE OF A CONTENT PRODUCTION INTERN IN THE
PRODUCTION OF SOCIAL MEDIA ADVERTISEMENTS AT
PT ARTYCO KREATIF LAB

Nathan Alvinson

ABSTRACT

The internship program is an essential part of the student learning process,
providing opportunities to apply theoretical knowledge in real industry settings.
The author completed an internship at social media creative agency PT Artyco
Kreatif Lab, a company engaged in digital marketing communications with a
focus on content creation for various brands. This internship placement was
chosen due to its strong relevance between the author's academic background in
film production and the growing demands of the creative industry, particularly in
content production for social media platforms such as Instagram and TikTok.
During the internship, the author served as a content production specialist intern,
responsible for the shooting and editing of visual content. The scope of work
included production planning, content capturing, video editing, and approval
processes coordinated with the social media specialist team. In practice,
cross-department collaboration proved crucial in maintaining content quality and
ensuring effective content distribution. Furthermore, the internship experience
revealed that many creative industry workflows closely align with film production
principles, such as visual planning (photoboards), voice over recording, and color
grading. This internship provided the author with a broader understanding of the
creative team s role in building brand identity and emphasized the importance of
collaboration and efficiency when facing resource limitations in the professional
world.

Keywords: internship, social media content production, content production
specialist, creative and film industry, team collaboration.
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