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(Shania Chandra) 

 

ABSTRAK 

Dalam industri fashion, media sosial berperan penting karena menjadi platform 

utama untuk memasarkan produk secara cepat, luas, dan menarik. Konten seperti 

foto dan video promosi, memiliki peran strategis dalam membangun identitas 

merek dan menarik minat konsumen melalui penyajian visual yang relevan. Penulis 

memilih magang di Peanut Stain karena brand lokal ini memiliki identitas merek 

yang khas dan konsisten dalam menampilkan karakter unik pada setiap produknya. 

Keunikan tersebut tercermin dari konsep desain, serta branding yang kreatif, 

sehingga menjadi tempat yang tepat bagi penulis untuk mempelajari strategi 

promosi dan produksi konten dalam industri fashion yang berbeda dari brand 

fashion lainnya. Selama masa magang di Peanut Stain sebagai content creator, 

penulis terlibat dalam berbagai tahapan produksi baik foto maupun video, mulai 

dari konsep ide, penulisan naskah, pengambilan gambar, hingga proses editing. 

Penulis juga banyak memperoleh pengetahuan dan pemahaman mengenai dunia 

media sosial, termasuk strategi dalam pengelolaan konten promosi. Selain itu, 

pengalaman magang ini juga menunjukkan bahwa kerja sama tim yang solid 

merupakan faktor kunci dalam menciptakan konten promosi yang efektif dan 

menarik. 

 

Kata kunci: content creator, video promosi, fashion, Peanut Stain 
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THE ROLE OF A CONTENT CREATOR IN DESIGNING 

PROMOTIONAL VIDEOS FOR PEANUT STAIN CLOTHING 

 

(Shania Chandra) 

 

ABSTRACT 

In the fashion industry, social media plays an important role as the main platform 

to market products quickly, widely and attractively. Content, such as promotional 

photos and videos, has a strategic role in building brand identity and attracting 

consumers through relevant visual presentation. The author chose to intern at 

Peanut Stain because this local brand has a distinctive brand identity and is 

consistent in displaying unique characters in each of its products. This uniqueness 

is reflected in the design concept, as well as creative branding, so it is the right 

place for the author to learn promotional strategies and content production in the 

fashion industry that is different from other fashion brands. During the internship 

period at Peanut Stain as a content creator, the author was involved in various 

stages of production of both photos and videos, starting from the concept of ideas, 

script writing, shooting, to the editing process. The author also gained a lot of 

knowledge and understanding about the world of social media, including strategies 

in managing promotional content. In addition, this internship experience also 

shows that solid teamwork is a key factor in creating effective and interesting 

promotional content.  

 

Keywords: content creator, promotional video, fashion, Peanut Stain 
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