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PERAN VIDEOGRAFER PADA PRODUKSI PROMOSI DI 

UNTIL EIGHT CREATIVE 
(Evan Nathanael) 

 
ABSTRAK 

Dengan perkembangan media sosial saat ini, promosi menjadi sebuah cara yang 
cukup penting bagi sebuah brand untuk membangun komunikasi dan berinovasi. 
Sehingga brand terdorong untuk membuat konten promosi, salah satunya dalam 
bentuk video. Kegiatan magang ini dilakukan untuk memenuhi syarat kelulusan, 
penulis melakukan kegiatan magang di perusahaan Until Eight Creative sebagai 
videografer. Penulis memiliki tanggung jawab atas keseluruhan proses produksi, 
dari mulai pengambilan video hingga penyuntingan video dibawah pengawasan 
Joshua Lee. Penulis memiliki waktu kerja yang terhitung dari pukul 10.00 WIB 
sampai pukul 19.00 WIB pada hari Senin, Rabu, dan Jumat. Dari kegiatan magang 
ini, penulis menemukan beberapa kendala, diantaranya yaitu kesulitan adaptasi 
dalam perubahan posisi pekerjaan dan sumber daya manusia yang masih terbatas. 
Meskipun begitu, terdapat solusi untuk mengatasi kendala tersebut, dengan 
mengembangkan kemampuan di bidang videografi dan memaksimalkan sumber 
daya manusia yang ada. Penulis mendapatkan kesimpulan dari kegiatan magang ini 
penulis bisa mendapatkan pengalaman dalam perubahan posisi pekerjaan dan 
mendalami bidang videografi. 
 
Kata kunci: videografer, produksi, promosi, Until Eight Creative 
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THE ROLE OF VIDEOOGRAPHER TOWARDS PROMOTION 

PRODUCTION IN UNTIL EIGHT CREATIVE 
(Evan Nathanael) 

 
ABSTRACT 

With the development of social media today, promotion has become an important 
way for brands to build communication and innovate. So that brands are 
encouraged to create promotional content, one of which is in the form of a video. 
This internship was conducted to fulfill the graduation requirements, the author did 
an internship at Until Eight Creative as a videographer. The author is responsible 
for the entire production process, from video shooting to video editing under the 
supervision of Joshua Lee. The author has working hours from 10:00 am to 7:00 
pm on Monday, Wednesday, and Friday. From this internship, the author found 
several obstacles, including the difficulty of adaptation in changing job positions 
and limited human resources. Even so, there are solutions to overcome these 
obstacles, by developing skills in the field of videography and maximizing existing 
human resources. The author concludes that from this internship, the author can 
gain experience in changing job positions and explore the field of videography. 
 
Keywords: videographer, production, promotion, Until Eight Creative 
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