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PERAN CREATIVE INTERN PADA PT BANGUN MEDIA 

INDONESIA (BRAND MEDIA INDONESIA) 
 

Fabian Revanda Firandi 

 

ABSTRAK 

Laporan ini menguraikan pengalaman penulis selama mengikuti program magang 

sebagai Creative Intern di PT Bangun Media Indonesia (Brand Media Indonesia) 

selama periode Januari hingga Mei 2025. Kegiatan magang ini bertujuan untuk 

memperdalam pemahaman dan keterampilan dalam produksi program televisi, 

khususnya pada aspek kreatif dan pengambilan gambar. Penulis turut berpartisipasi 

dalam keseluruhan proses produksi acara Teman Bicara yang ditayangkan di SEA 

Today, mulai dari pengembangan ide, penulisan skrip, pelaksanaan syuting sebagai 

juru kamera, hingga proses pascaproduksi berupa penyusunan subtitle. 

Dalam pelaksanaannya, penulis menghadapi berbagai tantangan, seperti belum 

adanya sistem kerja yang terdokumentasi dengan baik, perubahan mendadak dari 

pihak klien, serta keterbatasan alat bantu teknis. Untuk menjawab tantangan 

tersebut, penulis mengusulkan penyusunan Standar Operasional Prosedur (SOP) 

dan Business Model Canvas yang lebih adaptif, serta perbaikan alur kerja tim. 

Pengalaman magang ini memberikan pembelajaran praktis mengenai pentingnya 

koordinasi tim, komunikasi yang efektif, serta kemampuan adaptif dalam 

menghadapi dinamika dunia kerja kreatif. Laporan ini diharapkan dapat 

memberikan wawasan tambahan bagi mahasiswa yang tertarik meniti karier di 

industri media. 

 

Kata kunci: program magang, industri kreatif, konten televisi, creative intern, 

Brand Media Indonesia. 
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THE ROLE OF A CREATIVE INTERN AT PT BANGUN 

MEDIA INDONESIA (BRAND MEDIA INDONESIA) 

 
Fabian Revanda Firandi 

 

ABSTRACT 

This report outlines the author’s experience during an internship as a Creative 

Intern at PT Bangun Media Indonesia (Brand Media Indonesia) from January to 

May 2025. The internship aimed to deepen the author’s understanding and skills in 

television program production, particularly in the areas of creative development 

and visual documentation. The author was involved in the full production process 

of the Teman Bicara program aired on SEA Today, including idea development, 

scriptwriting, on-site filming as a camera operator, and post-production tasks such 

as subtitle editing. Throughout the internship, the author encountered several 

challenges, including the absence of a well-documented workflow system, sudden 

changes from clients, and limited access to technical tools. To address these issues, 

the author proposed the implementation of a more adaptive Standard Operating 

Procedure (SOP), an updated Business Model Canvas, and improvements to the 

team’s workflow. This internship offered practical insights into the importance of 

team coordination, effective communication, and adaptability within the dynamic 

environment of the creative industry. The report is intended to provide additional 

insight for students pursuing careers in media. 

Keywords: internship program, creative industry, television content, creative 

intern, Brand Media Indonesia. 
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