DAFTAR PUSTAKA

Littlejohn, S. W., & Foss, K. A. (2011). Theories of human communication (10th

ed.). Waveland Press.
Millerson, G. (2009). Television production (15th ed.). Focal Press.

Osterwalder, A., & Pigneur, Y. (2010). Business model generation: A handbook for
visionaries, game changers, and challengers. John Wiley & Sons.

Hackley, C. (2020). Advertising and Promotion: An Integrated Marketing
Communications Approach. SAGE Publications.

Rangkuti, F. (2004). Analisis SWOT: Teknik membedah kasus bisnis. Gramedia
Pustaka Utama.

35
Peran Agency Producer..., Andrew Audrino Budiman, Universitas Multimedia Nusantara



