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CREAMY 151 PADA PROYEK IKLAN BRAND ORIFLAME 

 (Muhammad Kahfi Lagaligo) 
 

ABSTRAK 

Laporan magang ini membahas pengalaman penulis sebagai lighting support dalam 
tim Creamy 151 pada proyek iklan brand Oriflame. Magang ini dilakukan dengan 
tujuan meningkatkan pemahaman serta keterampilan penulis dalam bidang 
penataan cahaya sebagai bagian dari praktik sinematografi profesional. Penulis 
memilih Creamy 151 sebagai tempat magang karena reputasinya yang baik dalam 
industri iklan dan video musik, serta kesempatan langsung bekerja di bawah arahan 
gaffer profesional Richardo Sanjaya. Dalam proyek ini, penulis terlibat dalam 
kegiatan seperti distribusi alat pencahayaan, instalasi jalur listrik, setup 
perlengkapan grip, serta memastikan keamanan alat di lokasi produksi. Penulis 
menghadapi berbagai tantangan seperti ketidaksiapan peralatan dari rental, 
kesulitan dalam komunikasi melalui Handy Talky, hingga keterbatasan stamina saat 
bekerja di lapangan. Namun, melalui pembiasaan diri, observasi langsung, dan 
interaksi dengan rekan kerja profesional, penulis berhasil mengembangkan solusi 
efektif yang meningkatkan efisiensi kerja. Magang ini memberikan pengalaman 
signifikan terkait praktik penataan cahaya di lapangan, serta memperluas wawasan 
teknis dan etika kerja dalam industri produksi gambar bergerak. Pengetahuan ini 
menjadi fondasi penting dalam persiapan karier penulis sebagai sinematografer di 
masa depan. 

Kata kunci: magang, lighting support, penataan cahaya, sinematografi, industri 
iklan 
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THE ROLE OF LIGHTING SUPPORT IN THE CREAMY 151 

LIGHTING TEAM ON THE ORIFLAME BRAND 

ADVERTISEMENT PROJECT 
 

(Muhammad Kahfi Lagaligo) 
 

ABSTRACT 

This internship report discusses the author's experience as a lighting support crew 
member in the Creamy 151 team for a commercial project for the Oriflame brand. 
The internship was undertaken to enhance the author’s understanding and skills in 
lighting design as part of professional cinematographic practice. Creamy 151 was 
chosen due to its strong reputation in the advertising and music video industry, as 
well as the opportunity to work directly under the supervision of professional gaffer 
Richardo Sanjaya. In this project, the author was involved in activities such as 
distributing lighting equipment, setting up electrical pathways, installing grip tools, 
and ensuring equipment safety on set. Several challenges were encountered, 
including unavailable rental equipment, difficulties in HT communication, and 
physical fatigue due to intensive on-set work. However, through adaptation, direct 
observation, and collaboration with experienced crew members, the author 
successfully developed effective solutions that improved work efficiency. This 
internship provided significant hands-on experience in practical lighting 
implementation and broadened the author’s technical knowledge and 
understanding of professional work ethics in the moving image production industry. 
This knowledge forms a crucial foundation for the author's future career as a 
cinematographer. 
 
Keywords: internship, lighting support, lighting design, cinematography, 
advertising industry  
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