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PENERAPAN UNSUR KOMEDI DALAM COPYWRITING KONTEN
TIKTOK MYTELKOMSEL
(Daniel Novian Panjaitan)

ABSTRAK

Di era digital saat ini, brand dituntut untuk menyesuaikan strategi komunikasinya
agar mampu menjangkau dan menarik perhatian audiens, salah satunya melalui
platform media sosial seperti TikTok. Platform ini menjadi wadah yang sangat
potensial karena mengandalkan format video pendek yang cepat, interaktif, dan
mudah viral. Penelitian ini membahas bagaimana MyTelkomsel menerapkan unsur
komedi dalam copywriting untuk memperkuat daya tarik konten pemasarannya.
Analisis dilakukan dengan menggunakan teori incongruity yang memandang
komedi muncul dari ketidaksesuaian antara harapan dan kenyataan, teori relief yang
melihat tawa sebagai bentuk pelepasan emosi, serta teori timing punchline yang
menekankan pentingnya pengaturan ritme dan kejutan dalam penyampaian humor.
Hasil penelitian menunjukkan bahwa penggunaan elemen komedi dalam
copywriting tidak hanya memberikan hiburan, tetapi juga memperkuat pesan
produk, meningkatkan keterlibatan penonton, serta mempermudah penyampaian
pesan brand secara ringan, kreatif, dan mudah diingat. Secara keseluruhan, komedi
menjadi strategi komunikasi yang efektif untuk membangun hubungan yang lebih
dekat dan menyenangkan antara brand dan audiens di media sosial.

Kata kunci: komedi, copywriting, TikTok, MyTelkomsel, teori incongruity, teori
relief, teori timing punchline.
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THE APPLICATION OF COMEDY ELEMENTS IN COPYWRITING FOR
MYTELKOMSEL TIKTOK CONTENT
(Daniel Novian Panjaitan)

ABSTRACT

In today’s digital era, brands are required to adapt their communication strategies
to effectively reach and capture the audience’s attention, particularly through
social media platforms like TikTok. This platform has become a highly potential
medium due to its short-form videos that are fast-paced, interactive, and easily go
viral. This research discusses how MyTelkomsel applies elements of comedy in its
copywriting to enhance the appeal of its marketing content. The analysis is based
on the theory of incongruity, which views comedy as arising from a mismatch
between expectations and reality, the relief theory, which sees laughter as a release
of emotional tension; and the punchline timing theory, which emphasizes the
importance of rhythm and surprise in delivering humor. The findings show that
using comedic elements in copywriting not only provides entertainment but also
strengthens product messaging, increases viewer engagement, and simplifies brand
communication in a light, creative, and memorable way. Overall, comedy proves to
be an effective communication strategy to build a closer and more enjoyable
relationship between brands and their audiences on social media.

Keywords: humor, copywriting, TikTok, MyTelkomsel, incongruity theory, relief
theory, timing punchline theory.
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