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ANALISIS PENERAPAN MONTAGE EDITING DALAM DUA 

VIDEO PROMOSI ALLFOOD 2025 DI INSTAGRAM 

 Brian Jason 

ABSTRAK 

 

Menanggapi munculnya fenomena pemasaran online dalam bentuk iklan video 

pendek di platform media sosial yang disebabkan berkembangnya teknologi 

perfilman dan Internet, terlihatlah penerapan teknik editing yang tidak hanya sering 

digunakan pada film tapi juga pada berbagai video iklan online di media sosial, 

yaitu teknik montage editing. Penelitian ini membahas penerapan teknik montage 

editing pada dua video iklan Allfood 2025 di Instagram. Metode penelitian adalah 

analisis konten berdasarkan teori montage editing serta teori iklan dalam media 

sosial. Penelitian ini mencari korelasi antar teori montage editing dengan editing 

pada kedua video yang diteliti untuk menentukan pendekatan yang dipakai serta 

dampaknya dalam membantu memenuhi kriteria iklan video menarik di Instagram. 

Penelitian ini berpendapat bahwa walaupun pendekatan montage editing yang 

diterapkan pada kedua video berbeda, penerapan tersebut membantu video yang 

dibuat untuk memenuhi kriteria iklan video menarik di Instagram. 

 

Kata kunci: editing, editing montase, editing kontinuitas, media sosial, promosi 
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ANALYSIS OF THE APPLICATION OF MONTAGE EDITING 

IN TWO ALLFOOD 2025 PROMOTIONAL VIDEOS ON 

INSTAGRAM 

 Brian Jason 

ABSTRACT 

In response to the emergent phenomenon of online marketing in the form of short 

video advertisements as a result of the developments made in the film industry and 

the Internet, the adoption of certain film editing techniques such as montage editing 

has seen use in creating short video advertisements. This paper discusses how such 

techniques are applied in the creation of two advertisements on Instagram for 

Allfood 2025. The methodology used to analyze the content is based on theories 

about montage editing and advertisements in social media. The objective is to 

analyze the editing of both videos based on correlations found on the 

aforementioned theory to determine the proper editing approach and how applying 

said approach helps fulfill the criteria for interesting video advertisements on 

Instagram. This report believes that while differing approaches in montage editing 

are applied to both videos, both applications still accomplished the same goal of 

fulfilling the aforementioned criteria of interesting video advertisements on 

Instagram.   

 

Keywords: editing, montage editing, continuity editing, social media, promotion 
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