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PERAN VIDEOGRAFER DALAM PRODUKSI KONTEN 

TIKTOK THE CREST WEST VISTA DI PT XANDER KREATIF 

INDONESIA 

(Kenneth Domenico Sumardi) 

 

ABSTRAK 

Laporan ini membahas pengalaman magang penulis sebagai videografer di PT. 

Xander Kreatif Indonesia, sebuah agensi kreatif yang fokus pada produksi konten 

video pendek untuk pemasaran digital di platform TikTok. Magang ini memberikan 

penulis kesempatan untuk mengasah keterampilan teknis dalam videografi serta 

memahami strategi pemasaran visual yang efektif dan relevan dengan tren media 

sosial. Penulis terlibat dalam proses produksi konten untuk berbagai brand, mulai 

dari perencanaan, pengambilan gambar, hingga pengarahan talent. Selama magang, 

penulis menghadapi beberapa kendala teknis dan koordinasi, namun mampu 

mengatasinya melalui solusi yang adaptif. Pengalaman ini memperluas wawasan 

penulis mengenai dinamika industri kreatif, pentingnya kolaborasi tim, dan 

tanggung jawab profesional sebagai videografer dalam mendukung kesuksesan 

kampanye brand. 

 

Kata kunci: Videografer, Pemasaran Digital, TikTok.  
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THE ROLE OF VIDEOGRAPHER IN THE CREST WEST VISTA 

TIKTOK CONTENT PRODUCTION AT PT. XANDER KREATIF 

INDONESIA 

 

(Kenneth Domenico Sumardi) 

 

ABSTRACT 

This report discusses the author's internship experience as a videographer at PT. 

Xander Kreatif Indonesia, a creative agency specializing in short-form video 

content production for digital marketing on the TikTok platform. The internship 

provided the author with an opportunity to enhance technical videography skills 

while gaining insights into effective visual marketing strategies aligned with 

current social media trends. The author was actively involved in various stages of 

content production for multiple brands, including planning, filming, and directing 

talent. Throughout the internship, the author encountered several technical and 

coordination challenges, which were addressed through adaptive problem-solving. 

This experience broadened the author's understanding of the creative industry’s 

workflow, highlighted the importance of teamwork and communication, and 

emphasized the professional responsibilities of a videographer in supporting brand 

campaign success. 

Keywords: Videographer, Digital Marketing, TikTok. 
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