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PERAN VIDEO EDITOR DALAM PENYUNTINGAN 

GAMBAR IKLAN US PIZZA DI DOUBLE S AGENCY 

Thomas Indriya Kautaman 

 

ABSTRAK 

Laporan magang ini membahas peran video editor dalam proses penyuntingan 

gambar iklan media sosial, dengan fokus pada konten promosi brand US Pizza yang 

dikerjakan di Double S Agency. Penulis bertugas sebagai editor di divisi creative 

marketing selama enam belas minggu, dengan tanggung jawab mengedit tiga konten 

per hari. Proses kerja melibatkan tiga tahap utama: offline editing (pemilihan dan 

penyusunan footage), online editing (penambahan efek visual, animasi, color 

grading, dan audio), serta delivery (pengemasan dan ekspor video dalam format 

1080p, 30fps, rasio 9:16). Dua jenis konten utama yang dikerjakan adalah video 

review makanan dan video komedi singkat, masing-masing dengan pendekatan 

editing yang berbeda. Melalui pengalaman ini, penulis mempelajari pentingnya 

konsistensi gaya visual perusahaan, manajemen waktu, serta kemampuan teknis 

dalam menggunakan perangkat lunak seperti CapCut dan Adobe Premiere. Kendala 

seperti masalah software, deadline mendadak, dan miskomunikasi dalam tim diatasi 

dengan adaptasi teknis dan perubahan strategi kerja. Magang ini memberikan 

pengalaman nyata dalam industri kreatif digital, serta memperkuat kemampuan 

profesional penulis sebagai video editor di era konten pendek media sosial. 

 

Kata kunci: video editor, iklan media sosial, Double S Agency, konten digital 
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THE ROLE OF THE VIDEO EDITOR IN EDITING US PIZZA 

ADVERTISEMENT IMAGES AT DOUBLE S AGENCY 
Thomas Indriya Kautaman 

 

ABSTRACT 

This internship report discusses the role of a video editor in the post-production 

process of social media advertisement content, focusing on promotional materials 

for the US Pizza brand at Double S Agency. The writer worked as an editor in the 

creative marketing division for sixteen weeks, responsible for editing three content 

pieces per day. The workflow consisted of three main stages: offline editing 

(selecting and organizing footage), online editing (adding visual effects, animation, 

color grading, and audio), and delivery (exporting videos in 1080p resolution, 

30fps, 9:16 aspect ratio). The main content types were food review videos and short 

comedic videos, each requiring a distinct editing approach. Throughout the 

internship, the writer learned the importance of maintaining visual consistency with 

the company’s branding, managing deadlines, and developing technical proficiency 

using tools like CapCut and Adobe Premiere. Challenges such as software errors, 

sudden deadlines, and team miscommunication were resolved through technical 

adaptation and revised work strategies. This internship provided real-world 

experience in the digital creative industry and strengthened the writer’s professional 

skills as a video editor in the era of short-form social media content. 

 

Keywords: video editor, social media ads, Double S Agency, digital content 
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