DAFTAR PUSTAKA

Website

Sutton, R. A. (2018). Tracking the Korean Wave in Transnational Asia : K-Pop
and K-Pop Fandom in Indonesia. 28, 9-39.
https://www.earticle.net/Article/A361867

Abra. (2024, March 13). Multidisciplinary support & accelerated growth,
Skystar Ventures, Incubator Coworking Space Tangerang. Skystar Ventures,

Incubator Coworking Space Tangerang. https://skystarventures.com/program/

Jurnal

Dong, X., Liu, H. G., Xi, N., & Liao, J. (2023). Short video marketing: what,

when and how short-branded videos facilitate consumer engagement. Internet

Research. https://doi.org/10.1108/intr-02-2022-0121

Hinterhuber, A. (2023). What every manager should know about pricing.
Journal of Business Strategy. https://doi.org/10.1108/jbs-11-2022-0192

Jung, S. (2011). K-pop, Indonesian Fandom, and Social Media. Transformative
Works and Cultures, 8. https://doi.org/10.3983/TWC.2011.0289

Lu, Z., & Kim, Y.-G. (2022). A Study of Mobile Short Video Brand Experience
on User Loyalty. Journal of Global Business & Trade, 18(4), 13-31.

https://doi.org/10.20294/jgbt.2022.18.4.13

Manic, M. (2024). Short-Form Video Content and Consumer Engagement in

Digital Landscapes. Bulletin of the Transilvania University of Brasov. Series

V' : Economic Sciences, 45+=52. https://doi.org/10.31926/but.es.2024.17.66.1.4

Osman, S., Zainudin, N., &_Yao, P. (2024). How Content Attributes of Short
Video Influence Online- Purchase Intention: The Mediating Role of Perceived

Value. Journal of Wireless Mobile Networks, Ubiquitous Computing, and
Dependable Applications. https://doi.org/10.58346/jowua.2024.i3.029

13

Peran Creative Director Dalam Membuat Sinematik Parfum Terran, Christy Ariela Triatmodjo,
Universitas Multimedia Nusantara


https://www.earticle.net/Article/A361867
https://skystarventures.com/program/
https://doi.org/10.1108/intr-02-2022-0121
https://doi.org/10.1108/jbs-11-2022-0192
https://doi.org/10.3983/TWC.2011.0289
https://doi.org/10.20294/jgbt.2022.18.4.13
https://doi.org/10.31926/but.es.2024.17.66.1.4
https://doi.org/10.58346/jowua.2024.i3.029

Rizomyliotis, 1., Lin, C. R., Konstantoulaki, K., & Phan, T. Q. (2024). TikTok

short video marketing and Gen Z’s purchase intention: evidence from the

cosmetics industry Asia Business Studies.

https://doi.org/10

Yang, Q., & : . i xperience and

IVERSITAS
LTIMEDIA
SANTARA

UN
MU
N U

14
Peran Creative Director Dalam Membuat Sinematik Parfum Terran, Christy Ariela Triatmodjo,
Universitas Multimedia Nusantara


https://doi.org/10.1108/jabs-04-2023-0138
https://doi.org/10.3390/su141710890

	DAFTAR PUSTAKA 

