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PERANAN MARKETING COORDINATION 

INTERN DI PT BANGUN ENERGY 

INDONESIA 

Rozy Millian  

  

ABSTRAK  

  

Laporan ini disusun berdasarkan pengalaman penulis sebagai 

Marketing Coordination Intern di PT Bangun Energy Indonesia, 

sebuah perusahaan tambang batu bara yang beroperasi dengan 

pendekatan Business-to-Business (B2B). Selama magang, penulis 

terlibat dalam tugas-tugas administratif dan koordinatif dalam divisi 

pemasaran, seperti menyusun dokumen penawaran harga, 

memperbarui data pelanggan, mengarsipkan dokumen transaksi, serta 

membantu proses pengiriman dan distribusi batu bara kepada klien. 

Pengalaman ini memberikan pemahaman nyata mengenai peran 

pemasaran dalam industri ekstraktif, di mana komunikasi jangka 

panjang dan ketepatan data sangat menentukan keberhasilan. Penulis 

juga belajar pentingnya kolaborasi antar divisi dan fleksibilitas dalam 

menghadapi tantangan operasional seperti keterlambatan pengiriman 

atau perubahan regulasi. Laporan ini diharapkan dapat menjadi 

referensi bagi mahasiswa yang ingin memahami peran koordinasi 

pemasaran dalam konteks industri B2B, khususnya di sektor strategis 

seperti pertambangan. 

 

Kata Kunci: Marketing Coordination, Pemasaran B2B, Batubara, 

Magang, Industri Tambang, PT Bangun Energy Indonesia 
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THE ROLE OF MARKETING INTERN COORDINATION 

AT PT BANGUN ENERGY INDONESIA 

Rozy Millian  

  

ABSTRACT (English)  

  

This report is based on the author’s experience as a Marketing Coordination 

Intern at PT Bangun Energy Indonesia, a coal mining company operating 

under a Business-to-Business (B2B) marketing model. During the internship, 

the author was involved in administrative and coordination tasks within the 

marketing division, such as preparing pricing proposals, updating client data, 

organizing sales documentation, and supporting coal shipment logistics. The 

experience provided valuable insight into how marketing works in the 

extractive industry, where long-term communication and data accuracy are 

essential. The author also gained understanding of the importance of 

interdepartmental collaboration and flexibility in handling operational 

challenges like delivery delays or regulatory changes. This report aims to 

serve as a reference for students interested in understanding the role of 

marketing coordination in B2B settings, especially within strategic sectors 

like mining. 

 

Keywords: Marketing Coordination, Pemasaran B2B, Batubara, 

Magang, Industri Tambang, PT Bangun Energy Indonesia  
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