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AWARENESS PELANGGAN SOLL MARINA HOTEL SERPONG 

 (Kellysia Mona Andika) 

 

ABSTRAK 

 

 Laporan ini menjelaskan bagaimana kegiatan magang dilakukan di Soll 

Marina Hotel Serpong pada departemen Sales and Marketing Intern selama 

4 bulan. Laporan ini berfokus pada peran media sosial Instagram dan Tiktok 

dalam membangun brand awareness Soll Marina Hotel. Selama menjalankan 

magang, penulis berkesempatan untuk terlibat dalam beberapa kegiatan, 

seperti mencari ide konten, membuat, mengedit, dan mengupload video 

konten di Tiktok. Konten yang dibuat yaitu bertema bulan puasa, Santunan 

dan Buka Bersama Anak Yatim, konten Marketing hotel, dokumentasi acara 

sosialisasi, sales call, dan sebagainya. Mengelola media sosial Instagram 

seperti menjawab pertanyaan pelanggan melalui direct message dan 

komentar postingan Instagram. Dalam penulisan laporan ini tentunya tidak 

selalu berjalan lancar dan mengalami beberapa kendala, seperti beradaptasi 

dengan lingkungan kerja yang baru, adanya perbedaan praktik kerja magang 

dengan teori yang dipelajari di kampus, dan kesulitan saat mencari ide konten. 

Sebagai solusi, penulis mencoba untuk beradaptasi dan membiasakan diri 

dengan lingkungan kerja, menerapkan teori yang dipelajari di kampus, dan 

tetap mengikuti arahan assistant sales manager mengenai konten. Melalui 

magang ini, penulis juga akan lebih memahami konsep brand awareness 

melalui media sosial Tiktok dan Instagram. Laporan ini diharapkan dapat 

memberikan manfaat pada peran media sosial dalam membangun brand 

awareness hotel. 

 

Kata kunci: Brand Awareness, Media Sosial, Soll Marina Hotel Serpong 
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PERAN MEDIA SOSIAL DALAM MENINGKATKAN BRAND 

AWARENESS PELANGGAN SOLL MARINA HOTEL SERPONG 

(Kellysia Mona Andika) 

 

ABSTRACT (English) 

 

 This report describes how internship activities were carried out at Soll 

Marina Hotel Serpong in the Sales and Marketing Intern department for 4 

months. This report focuses on the role of social media Instagram and TikTok 

in building brand awareness of Soll Marina Hotel. During the internship, the 

author had the opportunity to be involved in several activities, such as finding 

content ideas, creating, editing, and uploading video content on TikTok. The 

content created is themed fasting month, Santunan and Buka Bersama Anak 

Yatim, hotel marketing content, documentation of socialization events, sales 

calls, and so on. Managing Instagram social media such as answering 

customer questions via Direct Message and Instagram post comments. In 

writing this report, of course, it did not always go smoothly and experienced 

several obstacles, such as adapting to a new work environment, differences 

in internship practices with the theory learned on campus, and difficulties 

when looking for content ideas. As a solution, the author tries to adapt and 

familiarize herself with the work environment, apply the theories learned on 

campus, and still follow the assistant sales manager's direction regarding 

content. Through this internship, the author will also better understand the 

concept of brand awareness through TikTok and Instagram social media. 

This report is expected to provide benefits to the role of social media in 

building hotel brand awareness. 

 

Keywords: Brand Awareness, Social Media, Soll Marina Hotel Serpong. 
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