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OPTIMALISASI DIGITAL MARKETING DALAM
MENINGKATKAN VISIBILITAS LAYANAN SILOAM
HOSPITALS LIPPO VILLAGE

(Carlos Deniel Winata)

ABSTRAK

Laporan ini disusun berdasarkan pengalaman magang penulis di bagian
Digital Marketing Siloam Hospitals Lippo Village yang berlangsung selama
Februari hingga Juli 2025. Tujuan utama dari kegiatan magang ini adalah
untuk memahami secara langsung proses kerja pemasaran digital di sektor
layanan kesehatan, khususnya rumah sakit swasta. Dalam pelaksanaannya,
penulis terlibat dalam berbagai tugas, mulai dari penjadwalan dan
persetujuan konten media sosial, komunikasi dengan audiens melalui Direct
Message Instagram, pengelolaan event seperti Health Talk dan Pop-up
Booth, hingga penginputan data pasien dan pembuatan materi promosi
digital. Selama menjalani magang, penulis menghadapi beberapa kendala
seperti revisi konten yang berulang, keterlambatan approval dari dokter,
perubahan jadwal mendadak, serta keterbatasan sumber daya manusia.
Penulis merespons kendala tersebut dengan pendekatan seperti penyusunan
draft awal, follow-up rutin, penjadwalan cadangan, serta kolaborasi antar
tim. Hasil dari magang ini memberikan wawasan yang luas mengenai
pentingnya digital marketing dalam meningkatkan visibilitas layanan rumah
sakit dan memperkuat hubungan dengan pasien. Magang ini juga menjadi
sarana pengembangan keterampilan profesional penulis di bidang
komunikasi, desain, serta koordinasi tim.

Kata kunci: Digital Marketing, Rumah Sakit, Siloam Hospitals, Media

Sosial, Visibilitas Layanan
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OPTIMALISASI DIGITAL MARKETING DALAM
MENINGKATKAN VISIBILITAS LAYANAN SILOAM
HOSPITALS LIPPO VILLAGE

(Carlos Deniel Winata)

ABSTRACT (English)

This report is based on the author's internship experience in the Digital
Marketing division at Siloam Hospitals Lippo Village, conducted from
February to July 2025. The primary objective of the internship was to gain
firsthand insight into the implementation of digital marketing strategies
within the healthcare sector, particularly in a private hospital setting.
During the internship, the author was actively involved in various tasks,
including scheduling and requesting content approvals for social media,
handling inquiries via Instagram Direct Messages, assisting in event
coordination such as Health Talks and Pop-up Booths, as well as managing
data entry and designing promotional materials. Several challenges
emerged throughout the internship, including repeated content revisions due
to miscommunication, delayed content approval from doctors, sudden
changes in shooting schedules, and limited human resources during events.
To overcome these issues, the author adopted strategies such as preparing
initial drafts, conducting regular follow-ups, arranging backup schedules,
and enhancing cross-functional collaboration. This internship provided
valuable insights into the role of digital marketing in increasing the
visibility of hospital services and fostering stronger relationships with
patients. Moreover, it contributed to the author’s professional development
in communication, design, and team coordination within a real-world
healthcare environment.

Keywords: Digital Marketing, Hospital Services, Siloam Hospitals, Social

Media, Healthcare Communication
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