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UPAYA OPTIMALISASI KINERJA DIGITAL MARKETING

MELALUI PENGEMBANGAN KONTEN MEDIA SOSIAL DI PT

ALFASCALE INDONESIA

Gabriella Cindy Irawan

ABSTRAK

Strategi pemasaran digital menjadi kunci utama dalam membangun visibilitas dan
daya saing perusahaan, termasuk bagi PT Alfascale Indonesia yang bergerak di
bidang penyediaan alat ukur laboratorium dan industri. Salah satu fokus utama
dalam optimalisasi pemasaran digital perusahaan adalah pengembangan konten
media sosial yang informatif, menarik, dan konsisten. Selama program
pengembangan ini, telah diproduksi lebih dari 60 konten visual seputar spesifikasi
produk, keunggulan alat, dan edukasi penggunaan yang diunggah secara berkala
di seluruh platform media sosial perusahaan. Penambahan elemen identitas visual
seperti watermark serta penggunaan template desain seragam berhasil
meningkatkan konsistensi brand dan profesionalisme tampilan konten.

Peningkatan juga dilakukan dalam proses penjadwalan konten, penyusunan
katalog produk, dan desain promosi event, yang seluruhnya mengarah pada
penerapan komunikasi pemasaran yang lebih terintegrasi. Penanganan leads dari
media sosial, email, dan WhatsApp dilakukan. Kegiatan ini dilaksanakan dalam
rangka mendukung efektivitas pemasaran global perusahaan dan menyelaraskan
strategi digital dengan identitas merek OHAUS sebagai brand internasional.

Magang ini dilaksanakan selama lima bulan di PT Alfascale Indonesia. Penulis
terlibat sebagai Staff Marketing Intern dan berkontribusi langsung dalam
pelaksanaan strategi komunikasi pemasaran digital perusahaan.

Kata kunci: pemasaran digital, konten media sosial, branding
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EFFORTS TO OPTIMIZE DIGITAL MARKETING PERFORMANCE
THROUGH SOCIAL MEDIA CONTENT DEVELOPMENT AT PT

ALFASCALE INDONESIA

(Gabriella Cindy Irawan)

ABSTRACT (English)

Digital marketing strategy has become a key factor in building a company's
visibility and competitiveness, including for PT Alfascale Indonesia, which
operates in the field of laboratory and industrial measuring instruments. One of
the main focuses in optimizing the companys digital marketing efforts is the
development of informative, engaging, and consistent social media content.
Throughout the content development program, more than 60 visual materials were
produced, covering product specifications, key features, and usage education, and
were regularly published across the company’s social media platforms. The
addition of visual identity elements such as watermarks and the use of uniform
design templates successfully enhanced brand consistency and content
professionalism.

Further improvements were also made in content scheduling, product catalogue
development, and promotional event design, all of which support the
implementation of a more integrated marketing communication strategy. Lead
management was also carried out through social media, email, and WhatsApp.
These activities were conducted to support the effectiveness of the company’s
global marketing and align its digital strategy with the international brand
identity of OHAUS.

This internship was carried out over a period of five months at PT Alfascale
Indonesia. The author served as a Staff Marketing Intern and contributed directly
to the execution of the company's digital marketing communication strategy.

Keywords: digital marketing, media social content, branding
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