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AKTIVITAS PUBLIC RELATIONS DALAM MENINGKATKAN 

PENJUALAN HOTEL DAFAM SEMARANG 

 (Felicia Narda Davina) 

ABSTRAK 
Magang di Hotel Dafam Semarang mengimplementasikan teori Komunikasi Pemasaran 

Terpadu dalam praktik Hubungan Masyarakat industri perhotelan. Aktivitas utama meliputi 

pembuatan konten publikasi yang konsisten di berbagai saluran untuk meningkatkan brand 

awareness, pengelolaan media sosial dengan strategi engagement terintegrasi, koordinasi 

event promosi yang selaras dengan tujuan pemasaran menyeluruh, dan pengembangan 

komunikasi strategis dengan berbagai stakeholder termasuk media lokal, travel agent, serta 

corporate client. Penulis terlibat dalam penyusunan siaran pers dengan pesan 

terpadu,memantau liputan media di berbagai platform, dan analisis feedback dari saluran 

digital terintegrasi untuk evaluasi efektivitas komunikasi. Setiap aktivitas dirancang untuk 

menciptakan sinergi antar tools komunikasi dan mendukung target penjualan melalui 

konsistensi pesan brand dan penguatan positioning pasar. Pelaksanaan magang menghadapi 

tantangan menjaga konsistensi pesan di berbagai saluran dan koordinasi kampanye 

terintegrasi lintas departemen. Solusi diterapkan melalui pengembangan pedoman 

komunikasi terpadu dan peningkatan kolaborasi lintas fungsi. Hasil magang memberikan 

pemahaman komprehensif prinsip IMC dalam konteks perhotelan, keterampilan praktis 

strategi komunikasi terintegrasi, dan pembentukan jaringan profesional untuk pengembangan 

karir masa depan. 

Kata kunci: Komunikasi Pemasaran Terpadu, Hubungan Masyarakat, Industri Hotel 

 

 

 

 

 

 



PUBLIC RELATIONS ACTIVITIES IN INCREASING SALES OF THE 

DAFAM SEMARANG HOTEL 

(Felicia Narda Davina) 

 

ABSTRACT (English) 
The internship at Hotel Dafam Semarang implemented Integrated Marketing Communication 

(IMC) theory in Public Relations practice within the hospitality industry. Key activities 

included creating consistent publication content across multiple channels to enhance brand 

awareness, managing social media with integrated engagement strategies, coordinating 

promotional events that align with overall marketing objectives, and developing strategic 

communication with various stakeholders including local media, travel agents, and corporate 

clients. The author was involved in preparing press releases with unified messaging, 

monitoring media coverage across different platforms, and analyzing feedback from 

integrated digital channels to evaluate communication effectiveness. Each activity was 

designed to create synergy between communication tools and support sales targets through 

consistent brand messaging and strengthened market positioning. The internship 

implementation faced challenges in maintaining message consistency across channels and 

coordinating integrated campaigns across departments. Solutions were applied through 

development of unified communication guidelines and improved cross-functional 

collaboration. The internship results provided a comprehensive understanding of IMC 

principles in the hospitality context, practical skills in integrated communication strategy, 

and professional network formation for future career development. 

Keywords: Integrated Marketing Communication, Public Relations, Hotel Industry 
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