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Peran Marketing Support di PT Asuransi Cakrawala Proteksi 

Indonesia 

 Kelly Bong 

ABSTRAK 
 

Laporan ini dibuat berdasarkan pengalaman penulis selama menjalani 
program Merdeka Belajar Kampus Merdeka (MBKM) di PT Asuransi 
Cakrawala Proteksi Indonesia (ACP) dengan posisi sebagai Marketing 
Support. Penulis memilih ACP karena perusahaan ini termasuk salah satu 
perusahaan asuransi umum yang berkembang dan menawarkan berbagai 
layanan perlindungan finansial. Selama masa magang, penulis mengerjakan 
berbagai tugas seperti membuat penawaran polis, mengelola dokumen 
administrasi, memverifikasi data, serta membantu membuat konten untuk 
promosi digital. Penulis juga berpartisipasi dalam siaran langsung (live 
streaming) melalui media sosial perusahaan. Beberapa tantangan yang 
dihadapi antara lain sulitnya memahami produk asuransi, penggunaan 
sistem kerja internal, dan penyesuaian terhadap budaya kerja. Untuk 
mengatasi hal tersebut, penulis aktif berdiskusi dengan pembimbing, belajar 
mandiri terkait sistem kerja, dan meningkatkan kemampuan komunikasi 
serta penyesuaian diri. Pengalaman ini memberikan pemahaman nyata 
tentang dunia kerja di industri asuransi, terutama di bidang pemasaran dan 
administrasi. Laporan ini diharapkan bisa menjadi acuan bagi mahasiswa 
lain yang akan melaksanakan program magang di bidang serupa. 
 
Kata kunci: magang, asuransi, marketing support, MBKM, promosi digital 
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Peran Marketing Support di PT Asuransi Cakrawala Proteksi 

Indonesia 

Kelly Bong 

 

ABSTRACT (English) 
 

This report summarizes the author’s internship experience as part of the 
Merdeka Belajar Kampus Merdeka (MBKM) program at PT Asuransi 
Cakrawala Proteksi Indonesia (ACP), where the author worked as a 
Marketing Support Intern. ACP was chosen due to its fast growth in the 
general insurance industry and its variety of financial protection services. 
During the internship, the author carried out several responsibilities, 
including offering policy renewals, managing administrative documents, 
verifying data, and creating content for digital marketing. The author was 
also involved in live-streaming activities on the company’s social media 
platforms. Some challenges faced included understanding complex 
insurance products, learning how to use the internal systems, and adapting 
to the company’s work environment. These challenges were managed by 
asking questions, learning independently, and improving communication 
and teamwork skills. This internship provided practical knowledge about the 
insurance industry and helped the author improve key skills in marketing 
and administration. The report is expected to be a helpful reference for 
other students who plan to do internships in a similar field. 
 
Keywords: internship, insurance, marketing support, MBKM, digital 

marketing 
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