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ABSTRAK 

Laporan magang ini membahas secara mendalam implementasi strategi konten 

marketing dalam upaya meningkatkan brand awareness Hotel Grand Soll Marina, 

sebuah hotel bintang empat yang berlokasi strategis di kawasan bisnis Tangerang. 

Penulis melaksanakan program magang di Divisi Sales and Marketing dengan 

fokus utama pada perencanaan, produksi, dan evaluasi konten digital untuk media 

sosial hotel. Kegiatan yang dilakukan meliputi pencarian konsep konten yang sesuai 

dengan momen (seperti bulan Ramadan), penyusunan kalender konten, 

pengambilan dan penyuntingan foto atau video, serta pelibatan influencer (Key 

Opinion Leader) yang relevan dengan target pasar hotel. 

Selama pelaksanaan magang, penulis menghadapi beberapa kendala, seperti 

kesulitan dalam menemukan ide konten kreatif yang sejalan dengan karakter brand 

hotel, rendahnya tingkat respons dari influencer yang dihubungi, serta kebutuhan 

adaptasi terhadap perubahan strategi promosi dari pihak manajemen hotel. Untuk 

mengatasi tantangan tersebut, penulis melakukan riset lanjutan melalui Google 

Trends dan TikTok, berdiskusi secara intensif dengan tim Public Relations, serta 

memanfaatkan tools digital seperti Hootsuite untuk penjadwalan konten. 

Melalui pengalaman ini, penulis memperoleh wawasan praktis mengenai dunia 

pemasaran digital perhotelan, meningkatkan kemampuan analisis, komunikasi, 

serta manajemen waktu, dan memahami pentingnya strategi konten yang konsisten 

dan terukur dalam membangun visibilitas dan citra brand hotel di era digital. 

Kata kunci: konten marketing, brand awareness, pemasaran digital, hotel, strategi 

media sosial 
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ABSTRACT (English) 

This internship report presents a comprehensive analysis of the implementation of 

content marketing strategies aimed at enhancing brand awareness at Grand Soll 

Marina Hotel, a four-star hotel located in the business district of Tangerang. The 

internship was conducted in the Sales and Marketing Division, with a primary focus 

on digital content planning, creation, and performance evaluation for the hotel’s 

social media platforms. 

The intern was responsible for developing relevant content ideas, especially those 

aligned with current events (e.g., the Ramadan season), creating promotional 

calendars, producing visual content, and coordinating with suitable influencers 

(Key Opinion Leaders) to amplify brand exposure. Challenges encountered 

included difficulty in generating fresh and engaging content ideas that aligned with 

the hotel’s brand identity, low response rates from potential influencer partners, 

and the need to adapt quickly to changing marketing strategies from hotel 

management. 

To overcome these challenges, the intern conducted deeper research using tools 

such as Google Trends and TikTok insights, engaged in regular strategy 

discussions with the public relations team, and utilized scheduling platforms like 

Hootsuite for efficient content deployment. This internship experience provided 

valuable practical insights into digital hospitality marketing, sharpened the intern's 

analytical and communication skills, and reinforced the importance of well-

structured content strategies in enhancing brand visibility in the digital landscape. 

Keywords: content marketing, brand awareness, digital marketing, hospitality, 

social media strategy 
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