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PERAN CHIEF MARKETING OFFICER DALAM PENGEMBANGAN
“BAZZARKU” SEBAGAI PERUSAHAAN RINTISAN

Visianto Theo Abdisa
ABSTRAK

Peranan Chief marketing Officer pada bisnis rintisan Bazzarku yang bergerak di
bidang platform digital dengan tujuan memahami secara langsung proses bisnis,
strategi pemasaran digital, serta tantangan yang harus dihadapi dalam
meningkatkan brand awareness. Penulis memiliki tanggung jawab untuk
mengelola media sosial, yang dimulai dari pembuatan konten, edit konten, sampai
dengan mengunggahnya di media sosial. Selama berjalannya proses magang,
penulis memiliki beberapa kendala seperti adanya keterbatasan anggaran promosi,
minimnya brand awareness, dan tren yang berubah begitu cepat namun hal ini
diatasi melalui pendekatan secara kreatif seperti berkolaborasi dengan influencer.
Pengalaman ini mampu memberikan pemahaman mendalam terhadap pentingnya
peran digital marketing untuk mengembangkan bisnis rintisan, serta
meningkatkan keterampilan penulis dalam merancang strategi komunikasi yang
efektif. Diharapkan hasil dari kegiatan ini dapat menjadi referensi untuk
pengembangan strategi pemasaran di masa depan.

Kata kunci: Bazzarku, Digital Marketing, Brand Awareness, Media Sosial
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THE ROLE OF CHIEF MARKETING OFFICER IN THE DEVELOPMENT
OF ‘BAZZARKU’ AS A START-UP COMPANY

Visianto Theo Abdisa
ABSTRACT

The role of Chief Marketing Officer at Bazzarku, a startup business engaged in
digital platforms, with the aim of understanding firsthand the business processes,
digital marketing strategies, and challenges that must be faced in increasing brand
awareness. The author has the responsibility to manage social media, which starts
from creating content, editing content, to uploading it on social media. During the
internship process, the author had several obstacles such as limited promotional
budget, lack of brand awareness, and rapidly changing trends, but this was
overcome through creative approaches such as collaborating with influencers.
This experience was able to provide a deep understanding of the importance of the
role of digital marketing to develop a startup business, as well as improve the
author's skills in designing effective communication strategies. It is hoped that the
results of this activity can be a reference for the development of marketing
strategies in the future.

Keywords : Bazzarku, Digital Marketing, Brand Awareness, Social Media
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