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PERAN MARKETING INTERN DI SAINT JOHN’S CATHOLIC 

SCHOOL BSD 

 (Felicia Jennifer) 

ABSTRAK 

 

Di era modern peran marketing dalam membangun citra sekolah sangat 

penting untuk meningkatakan daya saing, memperkuat branding sekolah di 

tengah persaingan dan menjaga hubungan yang baik kepada orang tua murid 

yang merupakan konsumen utama untuk sekolah. Laporan ini membahas 

pengalaman penulis sebagai Marketing Intern di Saint John’s Catholic School 

merupakan sekolah nasional plus berbasis Katolik. Salama melaksanakan 

kerja magang penulis memiliki kesempatan untuk terlibat langsung dalam 

kegiatan seperti pengambilan dokumentasi acara, pembuatan konten media 

social, pelaksanaan event seperti Parents Support dan Holiday Camp. 

Beberapa kendala yang di hadapi oleh penulis antara lain kurang kejelasan 

dalam alur komunikasi internal. Namun dengan komunikasi secara aktif 

menjadi Solusi untuk penulis dapat tetap bekerja secara optimal. 

 

Kata kunci: Marketing intern, branding, event 
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PERAN MARKETING INTERN DI SAINT JOHN’S CATHOLIC 

SCHOOL BSD 

 (Felicia Jennifer) 

ABSTRACT (English) 

 

In the modern era, the role of marketing in building a school's image is very 

important to increase competitiveness, strengthen school branding in the 

midst of competition and maintain good relationships with parents of students 

who are the main consumers for the school. This report discusses the author's 

experience as a Marketing Intern at Saint John's Catholic School, a national 

plus Catholic-based school. During the internship, the author had the 

opportunity to be directly involved in activities such as taking event 

documentation, creating social media content, implementing events such as 

Parents Support and Holiday Camp. Some of the obstacles faced by the 

author include a lack of clarity in the internal communication flow. However, 

with active communication, it becomes a solution for the author to be able to 

continue working optimally. 
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