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PERAN DIGITAL MARKETING DALAM MENINGKATKAN
BRAND AWARENESS PADA PT. PROMAX PREMIER INDONESIA

BSD CITY

Lovenia Kirana

ABSTRAK

Perkembangan teknologi membawa perubahan besar dalam dunia properti, terutama
dalam hal pemasaran. Saat ini, calon pembeli cenderung mencari informasi lewat internet
dan media sosial sebelum memutuskan untuk survei atau membeli rumah. Hal ini
mendorong perusahaan properti untuk lebih aktif dalam pemasaran digital.Penulis
menjalani program magang sebagai Digital Marketing Intern di PT Promax Premier
Indonesia. Selama 640 jam magang, penulis terlibat dalam pembuatan konten media
sosial, perencanaan content plan, desain marketing tools seperti e-brochure, flyer, dan
banner, serta pengelolaan media sosial dan website perusahaan. Tantangan seperti
keterbatasan aset, mencari ide konten yang relevan, dan menjaga konsistensi konten
menjadi bagian dari proses pembelajaran. Namun, dari situ penulis memperoleh banyak
pengalaman, mulai dari berpikir kreatif, belajar komunikasi visual, hingga bekerja sama
dalam tim secara profesional. Program magang ini memberikan pemahaman lebih dalam
tentang digital marketing properti dan menjadi bekal penting untuk dunia kerja ke
depannya.

Kata kunci: Digital Marketing, Marketing tools, Property Management
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THE ROLE OF DIGITAL MARKETING IN IMPROVING BRAND

AWARENESS AT PT. PROMAX PREMIER INDONESIA BSD CITY

Lovenia Kirana

ABSTRACT (English)

Technological developments have brought major changes to the property world,
especially in terms of marketing. Currently, prospective buyers tend to search for
information via the internet and social media before deciding to survey or buy a house.
This encourages property companies to be more active in digital marketing. The author
underwent an internship program as a Digital Marketing Intern at PT Promax Premier
Indonesia. During the 640-hour internship, the author was involved in creating social
media content, planning content plans, designing marketing tools such as e-brochures,
flyers, and banners, as well as managing the company's social media and website.
Challenges such as limited assets, finding relevant content ideas, and maintaining content
consistency are part of the learning process. However, from there the author gained a lot
of experience, starting from thinking creatively, learning visual communication, to
working together in a team professionally. This internship program provides a deeper
understanding of digital property marketing and is an important provision for the world
of work in the future.

Keywords: Digital Marketing, Marketing tools, Property Management
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