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ABSTRAK 

 

Laporan ini membahas pelaksanaan program Merdeka Belajar Kampus 

Merdeka (MBKM) dengan fokus pada implementasi digital marketing 

sebagai strategi promosi di industri film, khususnya di PT Buana Chandra 

Artha Pratama Jakarta. Pemilihan perusahaan ini didasarkan pada peran 

penting digital marketing dalam mengembangkan dan memperluas jangkauan 

promosi film melalui berbagai platform seperti Instagram, TikTok, dan 

YouTube. Selama pelaksanaan magang, ditemukan beberapa kendala seperti 

keterbatasan ide konten harian, tekanan deadline yang bertepatan, dan 

ketidakjelasan arahan dari atasan yang mempengaruhi efektivitas promosi. 

Sebagai solusi, dilakukan kolaborasi tim untuk mencari variasi konten kreatif, 

pengelolaan waktu yang lebih baik dengan penjadwalan konten, serta 

komunikasi rutin dengan atasan guna mendapatkan arahan yang lebih jelas. 

Hasil dari pelaksanaan ini memberikan pengalaman berharga dalam 

mengaplikasikan teori digital marketing secara praktis dan meningkatkan 

keterampilan dalam manajemen konten digital serta koordinasi tim. Laporan 

ini diharapkan dapat menjadi referensi bagi pengembangan strategi promosi 

digital di industri film. 

 

Kata kunci: digital marketing, promosi film, konten media sosial, 

manajemen konten, strategi pemasaran 
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MBKM/INDEPENDENT LEARNING REPORT 

INDEPENDENT OF DIGITAL MARKETING AS A 

PROMOTIONAL STRATEGY IN THE FILM INDUSTRY AT 

PT BUANA CHANDRA ARTHA PRATAMA JAKARTA 

(Shelly Angelina) 

 

ABSTRACT (English) 

This report discusses the implementation of the Independent Campus 

Learning (MBKM) program, focusing on digital marketing as a promotional 

strategy in the film industry at PT Buana Chandra Artha Pratama Jakarta. 

The company was chosen due to the crucial role of digital marketing in 

expanding film promotion reach through platforms such as Instagram, 

TikTok, and YouTube. During the internship, several challenges were 

identified, including limited daily content ideas, overlapping deadlines, and 

unclear directions from supervisors that affected promotional effectiveness. 

As solutions, team collaboration was conducted to generate diverse creative 

content, improved time management with content scheduling, and regular 

communication with supervisors to obtain clearer guidance. The 

implementation provided valuable experience in applying digital marketing 

theory in practice and enhanced skills in digital content management and 

team coordination. This report is expected to serve as a reference for 

developing digital promotional strategies in the film industry. 

 

Keywords: digital marketing, film promotion, social media content, content 

management, marketing strategy 
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