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PERAN MARKETING EXECUTIVE DALAM
MENINGKATKAN KONVERSI LEAD MENJADI KLIEN DI

DREAMBOX AGENCY

BENAYA RAJA PUTERA UTOMO

ABSTRAK

Laporan ini disusun berdasarkan pengalaman magang penulis di PT
Dreambox Denalo International, sebuah agency yang bergerak di bidang
branding dan pemasaran digital. Pemilihan perusahaan ini dilatarbelakangi
oleh reputasinya yang kuat dalam menangani klien-klien besar serta
pendekatannya yang berbasis data dan inovatif. Selama magang, penulis
ditempatkan pada posisi Marketing Intern dan terlibat langsung dalam
berbagai proses strategis seperti memahami kebutuhan klien, melakukan
riset, menyusun proposal harga, mengoordinasikan meeting, hingga
memimpin kickoff proyek. Proses ini memberikan pengalaman langsung
dalam menerapkan teori pemasaran ke dalam praktik nyata. Selama
pelaksanaan magang, penulis menghadapi beberapa kendala, seperti klien
yang kurang terbuka terhadap informasi kebutuhan dan anggaran, serta
sulitnya memperoleh data dari bisnis klien yang belum memiliki eksistensi
digital yang jelas. Untuk mengatasi hal ini, penulis menerapkan pendekatan
komunikasi yang lebih personal dan aktif, serta melakukan riset mendalam
secara manual. Dengan strategi tersebut, penulis berhasil membantu tim
dalam meningkatkan efektivitas konversi /ead menjadi klien. Laporan ini
memberikan gambaran nyata tentang tantangan dan solusi dalam proses
pemasaran digital serta pentingnya peran Marketing Executive dalam
membangun hubungan dan mengelola prospek secara profesional.

Kata kunci: Marketing Executive, Dreambox, Konversi Lead, Pemasaran
Digital, Magang
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THE ROLE OF A MARKETING EXECUTIVE IN
CONVERTING LEADS INTO CLIENTS AT DREAMBOX

AGENCY

BENAYA RAJA PUTERA UTOMO

ABSTRACT (English)

This report is based on the author's internship experience at PT Dreambox
Denalo International, a branding and digital marketing agency. The
company was selected due to its strong reputation in handling prominent
clients and its innovative, data-driven approach. During the internship, the
author worked as a Marketing Intern and was directly involved in various
strategic activities such as identifying client needs, conducting research,
preparing pricing proposals, coordinating meetings, and leading project
kickoffs. These experiences allowed the author to apply marketing theories
in real-world situations. Several challenges were encountered throughout
the internship, including clients who were reluctant to share clear
information about their needs and budgets, and difficulties in obtaining
background data from businesses with limited digital presence. To overcome
these issues, the author adopted a more proactive and personalized
communication approach and conducted manual in-depth research. These
efforts contributed to improving the conversion rate from leads to active
clients. This report provides an overview of the real-world challenges and
solutions in the digital marketing process and highlights the crucial role of
a Marketing Executive in building relationships and managing prospects
professionally.

Keyword: Marketing Executive, Dreambox, Lead Conversion, Digital
Marketing, Internship
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