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PERAN DIGITAL MARKETING INTERN DALAM
MENINGKATKAN BRAND AWARENESS LAYANAN
LOGISTIK DI PT. TERMINAL DEPO LOGISTIK

Kennedy Franc

ABSTRAK

Laporan ini membahas pengalaman magang sebagai Digital Marketing Intern
di PT. Terminal Depo Logistik serta peran yang dijalankan dalam
meningkatkan brand awareness layanan logistik perusahaan. Melalui
keterlibatan langsung dalam pengelolaan media sosial, pembuatan company
profile, riset pasar, dan strategi komunikasi digital, penulis mampu
memahami bagaimana pemasaran digital berperan penting dalam memperluas
jangkauan dan membentuk citra perusahaan. Evaluasi terhadap akun
Instagram perusahaan dan pengembangan identitas visual sub-brand Shiparo
menjadi bagian dari kontribusi nyata penulis selama program magang. Hasil
dari kegiatan ini menunjukkan bahwa strategi digital marketing yang tepat
dapat memperkuat hubungan dengan pelanggan dan meningkatkan visibilitas

merek di pasar yang kompetitif.

Kata kunci: magang, digital marketing, brand awareness, logistik, media

sosial.
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THE ROLE OF A DIGITAL MARKETING INTERN IN
INCREASING BRAND AWARENESS OF LOGISTICS
SERVICES AT PT. TERMINAL DEPO LOGISTIK

Kennedy Franc

ABSTRACT

This report discusses the internship experience as a Digital Marketing Intern
at PT. Terminal Depo Logistik and the intern’s role in enhancing brand
awareness of the company’s logistics services. Through active involvement in
social media management, company profile creation, market research, and
digital communication strategies, the intern gained insights into how digital
marketing contributes to brand visibility and corporate image. The
evaluation of the company's Instagram account and the development of
Shiparo’s visual identity, a logistics sub-brand, were part of the intern’s key
contributions. Findings indicate that well-executed digital marketing
strategies can strengthen customer relationships and improve brand

recognition in a competitive market.

Keywords: internship, digital marketing, brand awareness, logistics, social

media.
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