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PERAN DIGITAL MARKETING DALAM MENINGKATKAN
BRAND AWARENESS TANGCITY MALL, APARTEMEN
SKANDINAVIA, DAN BRAND LAINNYA DI PT

PANCAKARYA GRIYATAMA
(Richard Choonelius)

ABSTRAK

Laporan ini membahas penerapan strategi digital marketing dalam
meningkatkan brand awareness pada berbagai unit bisnis yang dikelola oleh
PT Pancakarya Griyatama, seperti Tangcity Mall, Apartemen Skandinavia,
Rame Rame Food Carnival, dan lainnya. Program magang dilakukan oleh
penulis di divisi Digital Marketing dengan tugas utama mencakup pembuatan
artikel harian, pengelolaan media sosial, kolaborasi dengan influencer, desain
materi promosi, serta pelaksanaan kampanye digital. Strategi pemasaran yang
digunakan melibatkan platform seperti media sosial, website, dan event
digital, dengan pendekatan konten visual dan naratif yang disesuaikan dengan
karakteristik setiap brand. Hasil kegiatan menunjukkan peningkatan interaksi
audiens, penguatan identitas visual brand, serta pertumbuhan kesadaran
publik terhadap brand yang dipromosikan. Pengalaman magang ini
memberikan pemahaman praktis dan mendalam mengenai peran digital
marketing dalam industri properti, ritel, dan kuliner, serta memperkuat
kesiapan penulis untuk berkarier di dunia pemasaran digital.

Kata kunci: Digital Marketing, Brand Awareness, Strategi Konten
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THE ROLE OF DIGITAL MARKETING IN INCREASING
BRAND AWARENESS OF TANGCITY MALL, APARTMENT
SKANDINAVIA, AND OTHER BRANDS AT PT PANCAKARYA
GRIYATAMA

(Richard Choonelius)

ABSTRACT (English)

This report discusses the implementation of digital marketing strategies in
increasing brand awareness in various business units managed by PT
Pancakarya Griyatama, such as Tangcity Mall, Apartment Skandinavia,
Rame Rame Food Carnival, and others. The internship program was carried
out by the author in the Digital Marketing division with the main tasks
including creating daily articles, managing social media, collaborating with
influencers, designing promotional materials, and implementing digital
campaigns. The marketing strategy used involved platforms such as social
media, websites, and digital events, with a visual and narrative content
approach that was tailored to the characteristics of each brand. The results
of the activities showed an increase in audience interaction, strengthening
the brand's visual identity, and growing public awareness of the promoted
brand. This internship experience provided a practical and in-depth
understanding of the role of digital marketing in the property, retail, and
culinary industries, and strengthened the author's readiness for a career in
digital marketing.

Keywords: Digital Marketing, Brand Awareness, Content Strategy
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