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AKTIVITAS MARKETING COMMUNICATION INTERN DI 

ARYADUTA HOTEL & COUNTRY CLUB 

 Audrey Lavina 

ABSTRAK 
 

Laporan ini berdasarkan pengalaman penulis menjalani praktik kerja magang 
selama 640 jam di Aryaduta Hotel & Country Club pada divisi Sales and 
Marketing dengan fokus pada pengelolaan media. Pemilihan Aryaduta didasarkan 
pada reputasi dan kualitas layanan di industri perhotelan. Selama magang, penulis 
bertugas membuat konten media sosial, desain materi promosi, dan 
mendokumentasikan event. Penulis menghadapi kendala seperti rendahnya 
penjangkauan akun media sosial akibat frekuensi unggahan yang minim, 
kurangnya partisipasi dalam beberapa program, sistem booking lapangan tennis 
yang masih manual, serta keluhan terkait biaya parkir. Dengan bimbingan mentor 
dan kerja sama tim, penulis mengusulkan solusi berupa peningkatan strategi 
konten, penerapan sistem booking via digital, dan kebijakan parkir khusus untuk 
member. Laporan ini menunjukkan peran penting praktik magang dalam 
meningkatkan penjualan melalui strategi pemasaran yang efektif dan 
menggarisbawahi pentingnya pengelolaan media sosial dalam mencapai tujuan 
bisnis. Diharapkan laporan ini dapat memberikan wawasan bagi mahasiswa 
Universitas Multimedia Nusantara dan masyarakat umum yang tertarik pada 
bidang sales, marketing, dan komunikasi digital. 

Kata kunci: marketing communication, media sosial, strategi pemasaran 

 

 

 

 

 

viii 
Aktivitas Marketing Communication intern di Aryaduta Hotel & Country Club,  

Audrey Lavina, Universitas Multimedia Nusantara 
 



 
 

INTERNAL MARKETING COMMUNICATION ACTIVITIES 

AT ARYADUTA HOTEL & COUNTRY CLUB 

Audrey Lavina 

 

ABSTRACT (English) 
 

This report is based on the author’s experience during a 640-hour internship at 
Aryaduta Hotel & Country Club, assigned to the Sales and Marketing division 
with a focus on social media management. Aryaduta was chosen due to its strong 
reputation and high service quality in the hospitality industry. During the 
internship, the author was responsible for creating social media content, 
designing promotional materials, and documenting various events. Several 
challenges were encountered, including the limited reach of social media accounts 
due to infrequent postings, low participation in certain programs, a manual tennis 
court booking system, and complaints regarding parking fees. With guidance from 
mentors and teamwork, the author proposed solutions such as improving content 
strategy, implementing a digital booking system, and offering special parking 
policies for members. This report highlights the crucial role of internships in 
boosting sales through effective marketing strategies and emphasizes the 
importance of social media management in achieving business goals. It is 
expected that this report will provide valuable insights for Universitas Multimedia 
Nusantara students and the general public interested in the fields of sales, 
marketing, and digital communication. 

Keywords: marketing communication, social media, marketing strategy 
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