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PENINGKATAN PELUANG KERJA DAN SUMBER DAYA MANUSIA
MELALUI NUSA VISION DAN MENGGUNAKAN STRATEGI
MARKETING KREATIF

HAWLEY FEBRIO GUNAWAN

ABSTRAK

Laporan ini disusun sebagai bentuk dokumentasi kegiatan magang yang
dilaksanakan oleh penulis di Nusa Vision Agency Creative, sebuah agensi kreatif
yang bergerak di bidang strategi komunikasi, pemasaran digital, dan
pengembangan branding. Program magang ini berlangsung selama tiga bulan,
dengan penulis berperan sebagai Chief Marketing Officer (CMO) magang, yang
bertanggung jawab dalam merancang strategi pemasaran, melakukan riset pasar,
analisis kompetitor, serta menyusun Unique Selling Proposition (USP) untuk
mendukung pengembangan produk dan positioning Nusa Vision di pasar. Selama
proses magang, penulis terlibat dalam berbagai aktivitas, seperti menyusun
kampanye digital, merancang fitur sistem membership berbasis analisis
kompetitor, serta mempersiapkan materi promosi untuk kebutuhan demo day.
Kegiatan magang ini memberikan pemahaman yang lebih konkret mengenai
praktik kerja di industri kreatif, khususnya dalam pengelolaan strategi pemasaran
terpadu yang berbasis data dan tren pasar. Beberapa kendala yang dihadapi selama
magang antara lain keterbatasan akses tools premium, koordinasi antar tim yang
belum sepenuhnya terintegrasi, serta keterbatasan waktu untuk implementasi ide.
Namun, melalui pendekatan kolaboratif dan solusi kreatif, kendala tersebut dapat
diatasi secara efektif. Magang di Nusa Vision Agency Creative telah memberikan
pengalaman praktis yang signifikan bagi pengembangan keterampilan profesional
penulis, khususnya dalam bidang pemasaran kreatif dan kerja lintas tim dalam

lingkungan agensi yang dinamis.

Kata kunci: Pengembangan SDM, pemasaran kreatif, strategi digital, CMO
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INCREASING JOB OPPORTUNITIES AND HUMAN RESOURCES
THROUGH NUSA VISION AND USING CREATIVE MARKETING
STRATEGIES

HAWLEY FEBRIO GUNAWAN

ABSTRACT

This report is compiled as a form of documentation of the internship activities
carried out by the author at Nusa Vision Agency Creative, a creative agency
engaged in communication strategy, digital marketing, and branding development.
This internship program lasted for three months, with the author acting as the
Chief Marketing Officer (CMO) intern, who was responsible for designing
marketing strategies, conducting market research, competitor analysis, and
compiling Unique Selling Propositions (USP) to support product development and
Nusa Vision's positioning in the market. During the internship process, the author
was involved in various activities, such as compiling digital campaigns, designing
competitor analysis-based membership system features, and preparing
promotional materials for demo day needs. This internship activity provided a
more concrete understanding of work practices in the creative industry, especially
in managing integrated marketing strategies based on data and market trends.
Some of the obstacles faced during the internship included limited access to
premium tools, coordination between teams that were not yet fully integrated, and
limited time to implement ideas. However, through a collaborative approach and
creative solutions, these obstacles can be overcome effectively.

Internship at Nusa Vision Agency Creative has provided significant practical
experience for the development of the writer's professional skills, especially in the
areas of creative marketing and cross-team work in a dynamic agency

environment.

Keywords: Human Resource Development, Creative Marketing, Digital Strategy,
CMO
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