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PERAN CHIEF EXECUTIVE OFFICER DALAM 

MENGEMBANGKAN BRAND MOCHI WAFFLE MOOFS 

 Faraj Barayies 

ABSTRAK 

 

 Produk camilan masih memiliki peluang besar di pasar Indonesia. 

Mondelez menemukan, satu dari tiga populasi konsumen Indonesia mengonsumsi 

lebih dari tiga camilan per hari.  Produsen pun dituntut memahami kebiasaan 

konsumen guna merancang strategi pemasaran yang tepat. Lalu, seperti apa 

kebiasaan konsumen Indonesia dalam mengonsumsi produk camilan? 

Hasil penelitian Mondelez terhadap 1.500 konsumen dewasa di Indonesia, dan 500 

orang ibu rumah tangga dengan usia anak antara 3-12 menunjukkan, 72% 

responden mengkonsumsi makanan sebanyak tiga kali sehari. 85% diantaranya 

mengaku tidak pernah melewatkan makan pokok tiga kali dalam sehari. 

“Satu dari tiga orang Indonesia ngemil sebanyak tiga kali sehari di luar makan besar 

atau jika ditotal mencapai enam kali konsumsi makanan dalam sehari,” kata Head 

of Corporate and Government Affairs Mondelez Indonesia Khrisma Fitriasari di 

Jakarta, Kamis (14/12/2017). Berangkat dari penelitian ini, peluang terhadap 

produk camilan pun terlihat masih potensial di Indonesia. 

 

 Dengan inkubasi dari Skystar Ventures sebagai Perusahaan tempat magang 

sekaligus mentor usaha,Moofs mendapatkan pembimbing yang memiliki 

pengalaman lebih dari segi kewirausahaan,salah satunya bagaimana menjadi CEO 

yang bijak dan visioner untuk memajukan MOOFS mulai dari tahap 

ide,prototyping,mentoring,dan pemasaran dan proses produksi MOOFS,dengan 

harapan inkubasi bisnis ini bisa membuat MOOFS berkembang dan berjalan 

dengan baik berkat kerja magang ini dan juga bisa mengembangkan skill penulis 

dalam bidang kewirausahaan.  

 

Kata kunci: Bisnis,Kepemimpinan,Moofs,Mochi Waffle 
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THE ROLE OF THE CHIEF EXECUTIVE OFFICER IN THE 

DEVELOPMENT OF THE MOCHI WAFFLE MOOFS BRAND 
Faraj Barayies 

 

ABSTRACT (English) 

 

Snack products still have great opportunities in the Indonesian market. Mondelez 

found that one in three Indonesian consumers consume more than three snacks per 

day. Manufacturers are required to understand consumer habits in order to design 

the right marketing strategy. So, what are the habits of Indonesian consumers in 

consuming snack products? 

The results of Mondelez's research on 1,500 adult consumers in Indonesia, and 500 

housewives with children aged 3-12 showed that 72% of respondents consumed 

food three times a day. 85% of them admitted that they never missed their three 

main meals a day. 

"One in three Indonesians snack three times a day outside of large meals or if 

totaled, they consume six meals a day," said Head of Corporate and Government 

Affairs Mondelez Indonesia Khrisma Fitriasari in Jakarta, Thursday (12/14/2017). 

Based on this research, the opportunities for snack products are still seen to be 

potential in Indonesia. 

 

 With incubation from Skystar Ventures as a company where internships 

and business mentors take place, Moofs gets mentors who have more experience in 

terms of entrepreneurship, one of which is how to become a wise and visionary 

CEO to advance MOOFS starting from the idea stage, prototyping, mentoring, and 

marketing and the MOOFS production process, with the hope that this business 

incubation can make MOOFS grow and run well thanks to this internship and can 

also develop the writer's skills in the field of entrepreneurship. 

 

 

Keywords: Business,Leadership,Moofs,Mochi Waffle 
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