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Peran Marketing Sales dalam Meningkatkan Interaksi Konsumen

dan Optimalisasi Media Sosial di PT Majapahit Dian Selaras

(Alvyansyah Raykhan Mahendra Putra Dwiyanto)

ABSTRAK

Magang merupakan bagian dari program MBKM vyang bertujuan untuk
memberikan pengalaman kerja nyata kepada mahasiswa sebelum terjun ke dunia
profesional. Penulis melaksanakan kegiatan magang di PT Majapahit Dian Selaras,
sebuah Perusahaan yang bergerak di bidang distribusi alat kesehatan dan instalasi
gas medis. Penulis ditempatkan pada posisi Social Media Customer Service, di
bawah divisi Marketing & Sales. Selama magang, penulis bertanggung jawab
dalam menangani komunikasi dengan pelanggan melalui WhatsApp Business,
membantu pengelolaan konten social media seperti Instagram, serta mendukung
tim marketing dalam kegiatan kunjungan ke rumah sakit. Beberapa tantangan yang
dihadapi ketika magang antara lain kurangnya pemahaman terhadap produk
Perusahaan dan kesulitan dalam menciptakan ide konten terutama promosi yang
sesuai dengan standar Perusahaan. Namun, melalui pembelajaran mandiri dan aktif
bertanya pada supervisor, penulis pelan-pelan berhasil mengembangkan
kemampuan kemampuan komunikasi, pelayanan konsumen, dan kreativitas digital
secara signifikan. Pengalaman ini menjadi bekal yang sangat bermanfaat bagi
penulis dalam menghadapi dunia kerja di bidang pemasaran dan layanan pelanggan
ke depannya

Kata kunci: Magang, Media Sosial, Customer Service, Marketing, Alat Kesehatan
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The role of Marketing Sales in Increasing Consumer Interaction

and Optimizing Social Media at PT Majapahit Dian Selaras

(Alvyansyah Raykhan Mahendra Putra Dwiyanto)

ABSTRACT

Internship is part of the MBKM program which aims to provide real work
experience to students before entering the professional world. The author carried
out an internship at PT Majapahit Dian Selaras, a company engaged in the
distribution of medical devices and medical gas installations. And that's where the
author was placed in the position of Social Media Customer Service, under the
Marketing & Sales division. During the internship, the author was responsible for
handling communication with customers via WhatsApp Business, helping to
manage social media content such as Instagram, and supporting the marketing
team in hospital visits. Some of the challenges faced during the internship included
a lack of understanding of the Company's products and difficulty in creating content
ideas, especially promotions that were in accordance with Company standards.
However, through independent learning and actively asking supervisors, the author
slowly succeeded in developing communication skills, customer service, and digital
credibility significantly. This experience is a very useful provision for the author in
facing the world of work in the fields of marketing and customer service in the future

Keywords: internship, social media, customer service, marketing, medical
equipment
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