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PENGARUH CORPORATE SOCIAL RESPONSIBILITY TERHADAP

BRAND AWARENESS DALAM DIVISI MARKETING COMMUNICATION di

HARRIS BARELANG BATAM

Jeffray Miracle Christian

ABSTRAK

Abstrak

Marketing Communication atau komunikasi pemasaran memiliki peran strategis
dalam menyampaikan informasi, membangun hubungan, serta meningkatkan
kesadaran dan loyalitas konsumen terhadap produk atau layanan yang ditawarkan
perusahaan. Dalam industri jasa, khususnya pada sektor hospitality seperti resort,
fungsi ini menjadi sangat krusial karena menyangkut citra, reputasi, dan
keterlibatan konsumen secara langsung. Laporan ini membahas praktik kerja
magang yang dilakukan di Departemen Marketing Communication HARRIS
Resort Barelang Batam, sebuah resort bintang 4 yang dikelola oleh The Ascott
Limited. Selama magang, penulis terlibat langsung dalam berbagai kegiatan
pemasaran dan komunikasi seperti perencanaan program Corporate Social
Responsibility, koordinasi event internal maupun eksternal, serta strategi
meningkatkan brand awareness. Tujuan dari program magang ini adalah untuk
mengimplementasikan teori-teori yang diperoleh selama perkuliahan ke dalam
praktek kerja nyata, serta meningkatkan keterampilan profesional di bidang
pemasaran dan komunikasi. Melalui pengalaman ini, penulis memperoleh
pemahaman mendalam mengenai peran penting marketing communication dalam
mendukung keberhasilan operasional dan citra positif resort di mata publik.

Kata kunci: Marketing Communication, Brand Awareness, Corporate Reputation,

magang, Corporate Social Responsibility
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THE INFLUENCE OF CORPORATE SOCIAL RESPONSIBILITY
ON BRAND AWARENESS IN MARKETING COMMUNICATION
DIVISION AT HARRIS BARELANG BATAM

Jeffray Miracle Christian

ABSTRACT (English)

Abstract

Marketing Communication plays a strategic role in delivering information,
building relationships, and increasing consumer awareness and loyalty toward the
products or services offered by a company. In the service industry, particularly in
the hospitality sector such as resorts, this function is crucial as it relates to the
company’s image, reputation, and direct customer engagement. This report
discusses an internship experience conducted in the Marketing Communication
Department of HARRIS Resort Barelang Batam, a four-star resort managed by The
Ascott Limited. During the internship, the author was directly involved in various
marketing and communication activities such as planning Corporate Social
Responsibility (CSR) programs, coordinating internal and external events, and
developing strategies to increase brand awareness. The purpose of this internship
program is to implement theories learned during academic studies into real-world
work practices and to enhance professional skills in the field of marketing and
communication. Through this experience, the author gained in-depth
understanding of the vital role marketing communication plays in supporting the
operational success and positive public image of the resort.

Keywords: Marketing Communication, Brand Awareness,Corporate Reputation,
internship, Corporate Social Responsibility
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