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PT TITIK TEMU INDONESIA 

 (Ibrahim Zaidan) 

ABSTRAK 
 

Laporan ini disusun sebagai bentuk pertanggungjawaban atas pelaksanaan 
program Magang Merdeka Belajar Kampus Merdeka (MBKM) yang 
dijalani penulis di PT Titik Temu Indonesia, sebuah perusahaan yang 
bergerak di bidang industri Food and Beverage (F&B) dengan fokus pada 
konsep kedai kopi modern dan gaya hidup urban. Pemilihan perusahaan ini 
dilatarbelakangi oleh reputasinya yang baik serta pendekatannya yang 
inovatif dalam pengelolaan brand dan strategi komunikasi pemasaran. 
Selama enam bulan pelaksanaan magang, penulis menjalankan berbagai 
tugas, seperti pengawasan dan dokumentasi acara, riset pasar, serta 
koordinasi komunikasi dengan klien dan vendor. Beberapa kendala yang 
dihadapi antara lain ketidaksamaan pemahaman antar manajer outlet dalam 
pelaksanaan event, miskomunikasi antara pihak terkait, serta kurangnya 
pemahaman sistem kerja di awal masa magang. Solusi yang 
diimplementasikan mencakup peningkatan koordinasi tim, pembuatan grup 
komunikasi lintas pihak, serta inisiatif penulis dalam beradaptasi secara 
proaktif. Program magang ini memberikan kontribusi signifikan terhadap 
peningkatan kompetensi praktis, profesionalisme, serta pemahaman 
mendalam mengenai dunia kerja di bidang komunikasi pemasaran. 
 
Kata kunci: Magang, Komunikasi Pemasaran, industri F&B 
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THE ROLE OF MARKETING COMMUNICATION AT 

PT TITIK TEMU INDONESIA  

(Ibrahim Zaidan) 

 

ABSTRACT (English) 
 

This report is compiled as an accountability document for the 
implementation of the Merdeka Belajar Kampus Merdeka (MBKM) 
Internship Program undertaken by the author at PT Titik Temu Indonesia, a 
company operating in the Food and Beverage (F&B) industry, known for its 
modern coffee shop concept and urban lifestyle branding. The company was 
selected based on its strong reputation and innovative approach to brand 
management and marketing communication. Over the six-month internship 
period, the author was involved in various responsibilities, including event 
supervision and documentation, market research, and communication 
coordination with clients and vendors. Several challenges were 
encountered, such as inconsistent understanding among outlet managers 
regarding event execution, miscommunication between stakeholders, and a 
lack of clarity regarding the company’s workflow during the early phase. 
These issues were addressed through enhanced coordination, establishment 
of communication groups, and the author’s proactive efforts to adapt and 
seek guidance. This internship has significantly contributed to the author’s 
practical skills development, professional growth, and deeper insight into 
real-world marketing communication practices. 
 
 
Keywords: Internship, Marketing Communication, F&B Industry,  
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