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IMPLEMENTASI STRATEGI KONTEN DIGITAL MELALUI
PENGELOLAAN MEDIA SOSIAL DESIGNED FOR LIFE DI
VIVERE GROUP

(Bimo Pamungkas)

ABSTRAK

Kegiatan magang ini dilaksanakan di VIVERE Group pada divisi Corporate
Marketing, dengan tujuan untuk memperoleh pengalaman kerja langsung di bidang
pemasaran korporat, khususnya dalam industri interior. Selama magang, penulis
berkontribusi dalam proyek sosial media DFL (Designed for Life) yang berfokus
pada penyampaian informasi proyek-proyek desain interior milik perusahaan
melalui platform Instagram dan TikTok. Penulis tidak hanya mengikuti format
konten yang sudah ditetapkan, tetapi juga mengajukan strategi baru berupa
kombinasi antara photo carousel dan video reels untuk meningkatkan variasi dan
engagement konten. Strategi ini disetujui oleh tim dan akan digunakan untuk
proyek selanjutnya. Meskipun hasil pengukuran data kuantitatif seperti engagement
rate belum dapat dilaporkan karena konten baru akan dipublikasikan pada
pertengahan Juni 2025, kegiatan magang ini memberikan kontribusi nyata dalam
bentuk ide strategis, serta memperkaya pengalaman penulis dalam dunia kerja

profesional.

Kata kunci: Magang, Corporate Marketing, VIVERE Group, Pemasaran Digital,
Desain Interior
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IMPLEMENTATION OF DIGITAL CONTENT STRATEGY
THROUGH SOCIAL MEDIA MANAGEMENT OF DESIGNED
FOR LIFE AT VIVERE GROUP

(Bimo Pamungkas)

ABSTRACT

This internship was carried out at VIVERE Group under the Corporate Marketing
division, with the aim of gaining hands-on experience in corporate marketing,
particularly within the interior design industry. During the internship, the author
contributed to the DFL (Designed for Life) social media project, which focuses on
delivering information about the company's interior design projects through
Instagram and TikTok platforms. The author not only followed the existing content
format but also proposed a new strategy that combined photo carousels and video
reels to increase content variety and engagement. This strategy was approved by
the team and will be applied in future projects. Although quantitative data such as
engagement rate cannot yet be reported since the content will begin publishing in
mid-June 2025, this internship has provided real contributions in the form of
strategic ideas and has enriched the author’s experience in a professional work

environment.

Keywords: Internship, Corporate Marketing, VIVERE Group, Digital Marketing,

Interior Design
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