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PENGEMBANGAN PAKET INTIMATE WEDDING ON
PANORAMIC TRAIN OLEH CORPORATE MARKETING INTERN
DI PT KERETA API PARIWISATA

Muhammad Alifio Chandra
ABSTRAK

Laporan ini merekam pengalaman penulis selama menjalani magang sebagai
Corporate Marketing Intern di PT Kereta Api Pariwisata melalui program Merdeka
Belajar Kampus Merdeka (MBKM). Penulis memilih perusahaan ini karena PT Kereta
Api Pariwisata merupakan pelopor layanan kereta wisata di Indonesia dan
menawarkan peluang strategis untuk belajar langsung mengenai strategi pemasaran,
pengembangan konten kreatif, serta inovasi produk di industri pariwisata berbasis
transportasi mewah yang sedang berkembang pesat. Selain minat di bidang pemasaran
dan komunikasi, penulis juga tertarik pada tren pariwisata mewah dan ingin
memperluas wawasan terkait pengelolaan event serta pengembangan produk wisata
berbasis rail travel. Selama pelaksanaan magang, penulis menghadapi beberapa
kendala utama, antara lain penyesuaian terhadap standar perusahaan, keterbatasan
akses terhadap data internal perusahaan, serta minimnya pengalaman langsung dengan
produk dan layanan kereta wisata. Untuk mengatasi kendala tersebut, penulis
memperkuat komunikasi rutin dengan mentor melalui briefing harian, memanfaatkan
data sekunder dan pelatihan product knowledge, serta aktif membangun relasi dengan
tim internal. Dengan demikian, laporan ini memberikan gambaran menyeluruh
mengenai dinamika kerja di industri pariwisata kereta api, tantangan yang dihadapi,
serta solusi praktis yang diterapkan selama pelaksanaan program MBKM di PT Kereta
Api Pariwisata.

Kata Kunci: Corporate Marketing, Kereta Api Pariwisata, Pengembangan Produk
Wisata
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DEVELOPMENT OF INTIMATE WEDDING PACKAGE ON
PANORAMIC TRAIN BY CORPORATE MARKETING INTERN AT
PT KERETA API PARIWISATA

Muhammad Alifio Chandra
ABSTRACT (English)

This report records the author's experience during his internship as a Corporate
Marketing Intern at PT Kereta Api Pariwisata through the Merdeka Belajar Kampus
Merdeka (MBKM) program. The author chose this company because PT Kereta Api
Pariwisata is a pioneer of tourist train services in Indonesia and offers strategic
opportunities to learn firsthand about marketing strategies, creative content
development, and product innovation in the rapidly growing luxury transportation-
based tourism industry. In addition to her interest in marketing and communications,
the author is also interested in luxury tourism trends and wants to broaden her
horizons related to event management and rail travel-based tourism product
development. During the internship, the author faced several main obstacles,
including adjustments to standards, limited access to internal company data, and lack
of direct experience with rail travel products and services. To overcome these
obstacles, the author strengthened regular communication with mentors through daily
briefings, utilized secondary data and product knowledge training, and actively built
relationships with internal teams. Thus, this report provides an in depth look at the
dynamics of work in the railway tourism industry, the challenges faced, and the
practical solutions applied during the implementation of the MBKM program at PT
Kereta Api Pariwisata.

Keyword: Corporate Marketing, PT Kereta Api Pariwisata, Tourism Product
Development.
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