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Peran dan Implementasi Kegiatan Marketing Intern di

Perusahaan Motomax

Patrick Thengono

ABSTRAK

Laporan ini disusun sebagai bentuk akuntabilitas akademik atas pelaksanaan
program magang selama tiga bulan di perusahaan Motomax.id. Tujuan utama dari
laporan ini adalah untuk menguraikan peran dan pelaksanaan aktivitas yang
dilakukan oleh penulis saat menjalankan posisi sebagai Marketing &
Administration Intern, terutama dalam mendukung strategi pemasaran digital
perusahaan. Dalam menjalankan tugas tersebut, penulis aktif berpartisipasi dalam
beberapa kegiatan utama seperti pelaksanaan siaran langsung di platform Shopee
dan TikTok, pembuatan serta pengelolaan konten digital, penulisan naskah untuk
media sosial dan marketplace, pengelolaan operasi e-commerce, dan penyusunan
rencana promosi seperti kampanye bundling dan pemberian voucher potongan
harga. Semua kegiatan ini dilakukan guna meningkatkan kesadaran merek dan
penjualan produk aksesoris motor Motomax.id di ranah digital. Melalui pengalaman
magang ini, penulis menghimpun berbagai keterampilan, baik keterampilan teknis
seperti pengeditan video, manajemen konten, dan strategi pemasaran, maupun
keterampilan interpersonal seperti komunikasi, kerja sama tim, dan pemecahan
masalah. Laporan ini juga mencantumkan tantangan yang dihadapi selama magang
serta solusi yang diterapkan untuk mengatasinya. Diharapkan laporan ini dapat
menyajikan gambaran yang jelas mengenai penerapan teori pemasaran dalam
praktik kerja, serta menjadi acuan bagi mahasiswa dan pihak lain yang berminat di

bidang pemasaran digital, khususnya dalam sektor otomotif.

Kata kunci: pemasaran digital, magang, media sosial, e-commerce, strategi
promosi, Motoma
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The Role and Implementation of Internal Marketing Activities at

Motomax Company
(Patrick Thengono)
ABSTRACT (English)

This report is compiled as a form of academic accountability for the
implementation of a three-month internship program at the Motomax.id company.
The main purpose of this report is to describe the role and implementation of
activities carried out by the author while carrying out the position as Marketing &
Administration Intern, especially in supporting the company's digital marketing
strategy. In carrying out these duties, the author actively participated in several
main activities such as implementing live broadcasts on the Shopee and TikTok
platforms, creating and managing digital content, writing scripts for social media
and marketplaces, managing e-commerce operations, and preparing promotional
plans such as bundling campaigns and providing discount vouchers. All of these
activities are carried out to increase brand awareness and sales of Motomax.id
motorcycle accessory products in the digital realm. Through this internship
experience, the author has accumulated various skills, both technical skills such as
video editing, content management, and marketing strategies, as well as
interpersonal skills such as communication, teamwork, and problem solving. This
report also lists the challenges faced during the internship and the solutions
implemented to overcome them. It is hoped that this report can present a clear
picture of the application of marketing theory in work practices, as well as be a
reference for students and other parties interested in the field of digital marketing,

especially in the automotive sector.

Keywords: digital marketing, internship, social media, e-commerce,

promotional strategy, Motomax
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