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Irhan Arizki

ABSTRAK

Laporan ini membahas implementasi strategi digital marketing dalam pengelolaan
media sosial untuk meningkatkan Brand Awareness platform Viction.id, sebuah
inisiatif edukatif di bawah PT Victory International Futures. Selama empat bulan
program magang, penulis ditempatkan sebagai Digital Marketing Intern dan
bertanggung jawab atas perencanaan, produksi, hingga evaluasi konten di platform
Instagram dan TikTok. Alasan penulis memilih Viction.id sebagai tempat magang
adalah karena relevansi bidang kerja dengan minat penulis dalam pemasaran digital
dan media sosial, khususnya dalam industri keuangan yang sedang berkembang
pesat. Tujuan utama dari program ini adalah menerapkan teori pemasaran digital
secara langsung dalam lingkungan kerja profesional. Dalam prosesnya, penulis
terlibat dalam berbagai aktivitas seperti pembuatan market update harian, video
edukatif, recap acara kantor, serta pengembangan strategi konten dan copywriting.
Beberapa kendala yang dihadapi mencakup creative block, keterbatasan talent, dan
tantangan dalam penyusunan naskah edukatif yang relevan dengan gaya
komunikasi brand. Solusi yang diterapkan antara lain brainstorming rutin,
pemanfaatan tools digital, serta kolaborasi lintas tim. Hasil dari kegiatan magang
ini menunjukkan bahwa pendekatan digital marketing yang konsisten dan berbasis
data dapat memberikan kontribusi nyata dalam membangun awareness brand di

industri keuangan digital.

Kata kunci: Digital marketing, Media Sosial, Brand Awareness, Strategi Konten,

Viction.id
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(Irhan Arizki)

ABSTRACT (English)

This report discusses the implementation of digital marketing strategies in
managing social media to increase Brand Awareness of Viction.id, an educational
initiative under PT Victory International Futures. During the four-month internship
program, the author served as a Digital Marketing Intern and was responsible for
content planning, production, and evaluation on Instagram and TikTok. The author
chose Viction.id as the internship placement due to the alignment between the
company'’s field and the author's interest in digital marketing and social media,
especially within the rapidly growing financial industry. The main objective of this
program was to apply digital marketing theories directly in a professional work
environment. Throughout the internship, the author was involved in various
activities such as creating daily market updates, educational videos, office event
recaps, as well as developing content strategies and copywriting. Several
challenges encountered included creative blocks, limited talent availability, and
difficulty in crafting educational scripts that aligned with the brand’s
communication style. Solutions included regular brainstorming sessions, the use of
digital tools, and cross-team collaboration. The internship experience
demonstrates that a consistent, data-driven digital marketing approach can
significantly contribute to building Brand Awareness in the digital financial

industry.

Keywords: Digital marketing, Social Media, Brand Awareness, Content Strategy,
Viction.id
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