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PERAN MARKETING INTERN  

PADA DIVISI MARKETING TRISAN.CO 

Muhammad Rizqi Alpasha 

ABSTRAK 

 

Laporan ini menyajikan pengalaman penulis selama mengikuti program 

magang sebagai Marketing Intern di Trisan.co, sebuah perusahaan yang 

bergerak di industri pakaian anak dan remaja berbasis digital dan e-

commerce. Pemilihan Trisan.co sebagai tempat magang dilatarbelakangi oleh 

kesesuaian antara bidang bisnis perusahaan dengan minat penulis terhadap 

strategi pemasaran digital dan industri fashion. Selama menjalani magang, 

penulis memegang beberapa peran penting, antara lain sebagai Data Analyst, 

Social Media Analyst, Live Stream Operator, dan Campaign & Media 

Planner. Penulis terlibat langsung dalam proses pengumpulan dan analisis 

data, perencanaan kampanye, evaluasi performa konten, hingga pelaksanaan 

promosi secara live streaming. Dalam pelaksanaannya, penulis menghadapi 

beberapa kendala seperti minimnya struktur dokumentasi kerja dan 

keterbatasan akses terhadap tools analitik. Untuk mengatasi hal tersebut, 

penulis mengambil inisiatif membuat dokumentasi kerja pribadi serta 

mengembangkan sistem analisis manual berbasis spreadsheet. Melalui 

pengalaman ini, penulis berhasil memperoleh keterampilan teknis dan soft 

skill yang relevan dengan dunia kerja, seperti analisis data, perencanaan 

media, kemampuan berkolaborasi, serta adaptasi terhadap lingkungan kerja 

dinamis di sektor UMKM. Laporan ini diharapkan dapat memberikan 

gambaran praktis mengenai pelaksanaan magang di bidang pemasaran digital, 

serta menjadi referensi bagi mahasiswa lain yang akan melaksanakan 

program serupa. 

 

Kata kunci: magang, pemasaran digital, industri fashion anak, media sosial, 

analisis data 
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THE ROLE OF MARKETING INTERN  

IN TRISAN.CO MARKETING DIVISION 

Muhammad Rizqi Alpasha 

ABSTRACT (English) 

 

This report presents the author's experience during an internship program as 

a Marketing Intern at Trisan.co, a company engaged in the children and teen 

fashion industry with a digital and e-commerce-based business model. The 

selection of Trisan.co as the internship placement was based on the alignment 

between the company’s business field and the author’s interest in digital 

marketing strategy and the fashion industry. Throughout the internship, the 

author assumed several essential roles, including Data Analyst, Social Media 

Analyst, Live Stream Operator, and Campaign & Media Planner. The author 

was directly involved in data collection and analysis, campaign planning, 

content performance evaluation, and live-stream promotional execution. 

During the program, the author encountered several challenges such as the 

lack of structured workflow documentation and limited access to advanced 

analytics tools. To address these issues, the author took the initiative to create 

a personal work documentation system and developed a manual analysis 

method using spreadsheets. Through this experience, the author acquired 

both technical and soft skills relevant to the professional marketing field, such 

as data interpretation, media planning, collaboration, and adaptability 

within a dynamic SME environment. This report aims to provide practical 

insights into the internship process in digital marketing and serve as a useful 

reference for other students undertaking a similar program. 

 

Keywords: internship, digital marketing, children’s fashion industry, social 

media, data analysis 
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